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Beanly  Is  More  Than  Skin  Deep 


Residents  of  Michigan’s  capital  city  these 
days  find  a  reliable  friend  all  dressed  up  in 
a  new  wardrobe. 

The  Lansing  State  Journal  is  brighter 
and  easier  to  read,  thanks  to  a  new  press 
and  a  new  design.  That  old  friend  also 
offers  more  than  a  pretty  face.  It  has 
expanded  daily  coverage  of  Lansing’s 
fast-growing  suburbs,  a  meaty  digest  of 
the  day’s  top  stories,  and  an  enhanced 
national  and  world  news  report. 

With  the  new  look  also  came  “In 
Harm’s  Way,”  an  enterprise  series  on  the 
problems  facing  local  kids  that  detailed 


possible  solutions.  As  with  other  Lansing 
efforts,  this  began  with  newspaper- 
sponsored  community  forums  that  helped 
to  shape  the  reporters’  work;  it  concluded 
with  an  editorial  that  convinced  commu¬ 
nity  leaders  to  save  a  children’s  shelter. 

From  a  fresh  look  to  expanded 
coverage  to  its  long-standing  commitment 
to  public-service  journalism,  the  Lansing 
State  Journal  embraces  and  reflects  NEWS 
2000,  the  Gannett  program  to  keep  up 
with  the  changing  needs  of  readers. 

And  NEWS  2000  is  looking  good  in 
Lansing. 
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Market  Guide 


The  1^995  Editor  &  Puhlisher  Marker  CniiJe®  includes 
^-exclusive  projections  as|\vell  as  census  data.  And  past 
years  have  shown  these  projections  iurt  to  deviate  more 
than  3  percentay’e  ptiinis  of  actuals.  So  if  you  want  an 
accurate  picture  of  1995  demographics  and  retail  sales, 
it’s  available  now  in  thy  E&P  Marker  Guide  and  E&P 
M.irkyt  Cniide  C^ld-ROM.  Eor  more  informatiiin  and 
ordering'  details,  look  tof  the  conx’enient  business  reply 
cnird  hound  in  this  issue  pf  E&P.  Or  call  (212)  675-4380. 
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In  Brief 


L.A.  Times  down, 
Rocky  up,  in 
supplement 

THE  LOS  ANGELES  Times  retained 
its  position  as  the  fourth  largest  U.S. 
daily  newspaper,  despite  a  year-to-year 
circulation  drop  of  27,489  to  1,062,202, 
according  to  the  supplement  to  Audit 
Bureau  of  Circulations’  FAS-FAX  report 
for  the  six-month  period  ended  Sept. 
30. 

On  Sundays,  the  Times  remains  the 
second  biggest  paper,  again  despite  a 
circulation  decline.  The  Times  reported 
average  Sunday  circulation  of  1,457,925, 
off  30,558  copies,  compared  to  the  same 
period  in  1993.  Also  reporting  late  was 
the  Rocky  Mountain  News  in  Denver, 
which  showed  an  average  daily  circula¬ 
tion  gain  of  1,777  to  344,585.  The  Rocky 
is  the  25th  largest  daily  newspaper  in 
the  United  States. 

On  Sundays,  the  most  hotly  contest¬ 
ed  day  in  Denver,  the  Rocky  declined 
an  average  6,400  copies  to  446,866. 

In  the  same  period,  the  rival  Denver 
Post  reported  an  average  Sunday  circu¬ 
lation  of  436,025,  down  3,592.  The  Post 
daily  circulation  showed  an  increase,  up 
2,423  to  287,213. 

Media  Institute 
Councils  expand 

THE  MEDIA  INSTITUTE  has  added 
three  communications  executives  to  its 
Communications  Policy  Council  and  an 
academician  to  its  First  Amendment 
Advisory  Council. 

Joining  the  Communications  Policy 
Council  are  Andrew  Paul,  senior  vice 
president.  Satellite  Broadcasting  and 
Communications  Association,  Arling¬ 
ton,  Va.;  Lawrence  Strickling,  vice  pres¬ 
ident/public  policy,  Ameritech  Corp., 
Chicago;  and  Robert  Thomson,  senior 
vice  president,  Tele-Communications 
Inc.,  Engelwood,  Colo. 

Named  to  the  First  Amendment  Poli¬ 
cy  Council  is  Robert  O’Neil,  founding 
director  of  the  Thomas  Jefferson  Center 
for  the  Protection  of  Free  Expression, 
Charlottesville,  Va.,  who  is  also  a  mem- 
»  her  of  the  law  faculty  at  the  University 
of  Virginia,  where  he  served  as  presi¬ 
dent  for  five  years. 


Times  Mirror  buys 
specialty  publisher 

TIMES  MIRROR  CO.  said  its  business 
textbook  subsidiary,  Richard  D.  Irwin 
Inc.,  has  acquired  the  Chicago-based 
specialty  publisher.  Probus  Publishing 
Co. 

Probus,  which  publishes  books  and 
other  business  information  products 
and  specializes  in  banking  and  health 
care  management,  will  merge  with  Ir¬ 
win  into  a  company  expected  to  gener¬ 
ate  over  $20  million  in  annual  revenues. 

Article  brings 
unwanted  masses 
to  wildlife  sanctuary 

SOME  RESIDENTS  OF  Putnam 
County,  N.Y.,  about  50  miles  north  of 
New  York  City,  aren’t  happy  about  a 
New  York  Times  article  on  a  wildlife 
refuge  that  drew  hordes  of  people  to  the 
area  Columbus  Day  weekend. 

Jim  Rod,  manager  of  the  Constitu¬ 
tion  Marsh  Sanctuary,  says  he  tried  un¬ 
successfully  to  persuade  Times  staffers 
not  to  run  the  story,  for  fear  that  it 
would  inspire  masses  of  nature  enthusi¬ 
asts  to  visit. 

Apparently,  his  concerns  were  war¬ 
ranted.  About  1,200  people  converged 
on  the  sanctuary  over  the  three-day 
weekend,  causing  damage  to  a  board¬ 
walk  and  trails,  creating  a  parking  and 
traffic  nightmare,  and  peeving  locals. 
Rod  reported  in  a  front-page  column 
in  the  Putnam  County  News  and 
Recorder. 

After  600  would-be  visitors  showed 
up  the  following  weekend,  officials  de¬ 
cided  to  close  the  facility  for  the  season 
a  few  weeks  early.  Rod  said  Constitu¬ 
tion  Marsh  was  shut  down  “in  the  in¬ 
terests  of  both  public  safety  and  protec- 
tion  of  the  natural  resources  of  the 
sanctuary.” 

All  this  resulted,  he  writes,  thanks  to 
a  newspaper  article  “we  did  not  solicit, 
did  not  want  and  requested  vainly  not 
be  written.” 

Times  spokeswoman  Nancy  Nielsen 
said  the  reporter  who  wrote  the  article 
respected  some  of  Rod’s  wishes  — 
pointing  out  in  the  story,  for  example, 
that  canoe  rentals  weren’t  available.  But 


editors  stopped  short  of  killing  the 
piece. 

“We  don’t  like  to  withhold  informa¬ 
tion  from  our  readers,”  Nielsen  said. 
“The  sanctuary  is  a  public  spot;  there¬ 
fore,  it  was  a  legitimate  story.” 

Minneapolis  paper 
can  keep  info 
private,  judge  says 

A  FEDERAL  JUDGE  has  ruled  that 
the  Minneapolis  Star  Tribune  does  not 
have  to  surrender  information  it  col¬ 
lected  on  a  gubernatorial  candidate 
who  dropped  out  of  the  race,  following 
a  report  on  a  sex  scandal. 

U.S.  District  Judge  Gladys  Kessler 
last  month  also  granted  the  paper’s  re¬ 
quest  for  a  protective  order  to  stop  Jon 
Grunseth  from  seeking  notes,  docu¬ 
ments  and  testimony  from  newspaper 
officials  and  reporters  Paul  McEnroe 
and  Allen  Short. 

Grunseth,  who  dropped  out  as  the 
GOP  candidate  in  1990,  had  served 
subpoenas  on  the  Star  Tribune;  its  at¬ 
torney,  Randy  Lebedoff;  executive  edi¬ 
tor  Joel  Kramer,  who  now  is  publisher; 
and  McEnroe  and  Short.  Previously,  he 
had  failed  to  have  the  paper  added  as  a 
defendant  in  the  lawsuit,  which  he  filed 
in  Washington,  D.C.,  against  the  Mar¬ 
riott  hotel  chain. 

He  is  pursuing  a  parallel  suit  in  Dis¬ 
trict  of  Columbia  Superior  Court 
against  the  Star  Tribune  and  McEnroe. 

Grunseth  said  he  was  driven  out  of 
the  race  and  also  lost  his  job  with  Eco- 
lab  Inc.  of  St.  Paul  because  of  an  article 
that  said  he  had  had  an  extramarital 
rendezvous  at  the  J.W.  Marriott  Hotel 
in  Washington.  He  denies  that  charge 
and  says  he  wants  to  know  how  McEn¬ 
roe  got  Marriott’s  records,  which  the 
paper  used  to  corroborate  its  story. 

In  her  order,  Kessler  said  Grunseth 
did  not  have  a  compelling  reason  to  im¬ 
pinge  on  the  paper’s  First  Amendment 
rights.  She  also  said  he  was  using  the 
federal  suit  to  gather  evidence  to  sue 
against  the  Star  Tribune  in  the  D  C. 
court  suit. 

Grunseth’s  attorney,  Jerome  Rice, 
said  he  was  considering  an  appeal  or  a 
request  to  have  Kessler  reconsider. 

—  AP 
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Business  is  good. 


In  a  recent  survey, 
we  found  that  readers 
who  regularly  follow  business 
news  rely  on  the  St.  Petersburg 
Times  for  their  information. 

Ninety  percent  of  our  readers  use 
the  Times  as  a  source  for 
business  news.  That's  far  ahead 
of  local  TV,  cable  TV,  radio  and 
other  newspapers. 

Our  business  writers  and  editors 
do  their  best  to  tell  a  good  story. 
Deputy  Business  editor  Kyle 
Parks  smd,  "Instead  of  waiting  for 
earning  reports  and  news  of 
personnel  changes,  we  try  to 
think  of  trend  stories  and  ways  of 
turning  national  news  into  local 
stories  that  wUl  strike  a  chord 
with  the  reader." 

Every  week  we  invest  a  lot  in  our 
Business  section.  These  survey 
results  show  how  well  our 
investment  is  paying  off. 


§t.prtersbur9  ®imes 

Tampa  Bay’^  Best-Selling  Newspaper 
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rEBRUARY 

R>4  —  Texas  Press  Association  Convention  and  Trade  Show,  Dou¬ 
bletree  Lincoln  Centre,  Dallas 

2>5  —  Investigative  Reporters  and  Editors/Society  of  Professional 
Journalists/National  Press  Club,  Federal  Government  Coverage  Con¬ 
ference,  National  Press  Club,  Washington,  D.C. 

4«8  —  Interactive  Newspapers  ’95  Conference,  Hyatt  Reunion  Cen¬ 
ter,  Dallas 

8*  10  —  Ohio  Newspaper  Association  Convention,  Hyatt  Capitol 
Square,  Columbus 

O"  11  —  California  Newspaper  Publishers  Association  Convention, 
Fairmont  Hotel,  San  Francisco 

2 1  *23  —  Newspaper  Association  of  America/International  News¬ 
paper  Color  Association/International  Federation  of  Newspaper  Pub¬ 
lishers,  Newspaper  Operations  Conference,  Hilton  Hotel,  Walt  Disney 
World,  Orlando,  Fla. 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La  Palo- 
ma,  Tucson,  Ariz. 

MARCH 

1  -4  —  National  Press  Photographers  Association,  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

4- 8  —  Suburban  Newspapers  of  America  Conference,  Tucson  Na¬ 
tional  Conference  Resort,  Tucson,  Ariz. 

5- 8  —  Newspaper  Association  of  America,  Cooperative  Marketing 
and  Research  Conferences,  Hilton  Hotel,  Walt  Disney  World,  Orlan¬ 
do,  Fla. 

6-  10  —  Newspaper  in  Education  Week 

8-  11  —  National  Newspaper  Association,  Government  Affairs 
Conference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

1  2- 14  —  Southern  Newspaper  Publishers  Association,  Newspaper 
Operations  Trade  Show,  Hyatt  Regency,  Houston 
28-30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

3 1  -4/ 1  —  Investigative  Reporters  and  Editors,  Basics  of  Investiga¬ 
tive  Reporting  Conference,  Ramada  O’Hare,  Chicago 
3  1  -4/ 2  —  Great  Lakes  Production  Conference  and  Northwest 
Printing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

4- T  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole,  Dallas 

7- 8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

24-26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

MAY 

5- 8  —  DRUPA  Printing  and  Publishing  Trade  Show,  Diisseldorf, 
Germany 

1  4- 16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

28-3 1  —  International  Federation  of  Newspaper  Publishers  (FlEJ), 
World  Newspaper  Congress,  Paris 
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Teubner  to  retire  as  E&P  publisher 

D.  Colin  Phillips,  Christopher  Phillips  named  co-publishers 


Editordj'Publisher  •  December  17,  1994 


FERDINAND  C.  TEUBNER,  publish¬ 
er  of  Editor  &  Publisher  magazine  and 
secretary-treasurer  of  Editor  &  Pub¬ 
lisher  Co.  Inc.,  has  announced  he  will 
retire  in  February  after  33  years  with 
the  company. 

He  will  be  succeeded  by  general 
manager  D.  Cohn  Phillips  and  opera¬ 
tions  manager  Christopher  Phillips, 
who  will  become  co-publishers  and,  re¬ 
spectively,  treasurer  and  secretary. 
Both  were  elected  to  the  board  of  di¬ 
rectors. 

Colin  Phillips  will  oversee  the  ad¬ 
vertising,  marketing  and  research  areas 
of  the  company  and  will  continue  to 
direct  Ampersand,  the  company’s  on¬ 
line  information  venture.  Christopher 
Phillips  will  be  in  charge  of  general  op¬ 
erations,  production  and  circulation. 

The  editorial  department  continues 
to  operate  under  the  supervision  of 
president  and  editor  P.obert  U.  Brown. 

The  Phillips  brothers,  originally 
from  Houston,  are  Brown’s  grandsons. 

“I  have  been  very  fortunate  to  have 
had  the  opportunity  to  have  been  with 
Editor  &  Publisher  and  to  become  its 
publisher.  It  has  been  a  great  life,  and  1 
have  met  and  worked  with  many  won¬ 
derful  and  interesting  people,”  Teubner 
said. 


“Back  when  I  was  promoted  to  ad¬ 
vertising  manager,  replacing  a  person 
who  retired  after  many  years  with 
E&P,  I  remember  a  lot  of  people 
telling  me  how  great  it  was  to  now 
have  a  young  person  with  young  ideas 
in  charge  of  the  advertising  depart¬ 
ment.  I  have  been  thinking  a  lot  about 
what  they  said  recently  and  realize  that 
I  am  no  longer  the  young  person,  and 
it  might  be  a  good  time  for  a  young 
person  with  young  ideas  to  replace  me 
—  and  for  me  to  go  and  start  doing 
those  things  ‘I’m  going  to  do  when  I 
retire.’  ” 

Brown  said,  “After  working  closely 
with  Ferd  for  33  years,  since  he  joined 
our  sales  department  in  1962,  it  is  diffi¬ 
cult  to  imagine  his  not  being  here.  His 
contribution  to  E&P  over  the  years 
has  been  invaluable,  especially  during 
the  last  16  years  as  publisher.  1  person¬ 
ally  have  appreciated  his  steady  hand 
on  the  throttle  during  the  good  times 
and  bad.  The  rest,  relaxation  and  free¬ 
dom  to  travel  that  he  seeks  has  cer¬ 
tainly  been  well  earned.” 

Teubner  joined  E&P  as  an  advertis¬ 
ing  salesman  in  February  1962  and  was 
promoted  to  ad  manager  three  years 
later.  In  1969,  he  was  elected  to  the 
board  and  in  1976  was  named  general 


Ferdinand  C.  Teubner 


D.  Colin  Phillips 


I 

Christopher  Phillips 


manager  and  elected  treasurer.  He  has 
been  publisher  since  1978. 

A  native  of  Philadelphia,  Teubner 
attended  the  University  of  Pennsylva¬ 
nia  and  graduated  from  the  Charles 
Morris  Price  School  of  Advertising  and 
Journalism  in  Philadelphia.  He  served 
in  the  Air  Force  during  World  War  II 
and  was  a  representative  for  a  commer¬ 
cial  art  and  photo  studio  before  re-en¬ 
tering  active  military  service  during 
the  Korean  War. 

After  the  war,  Teubner  returned  to 
Philadelphia,  where  he  was  an  account 
executive  and  later  vice  president  of  a 
sales  promotion  agency.  He  left  the 
firm  for  a  staff  executive  post  with  the 
American  Association  of  Advertising 
Agencies  in  New  York  City.  He  also 
worked  as  a  New  York-based  magazine 
publishers’  representative. 

In  1992,  the  International  Newspa¬ 
per  Marketing  Association  presented 
Teubner  with  its  prestigious  Silver 
Shovel  award  in  recognition  of  his 
longtime  service  to  newspaper  market¬ 
ing. 

Teubner  and  his  wife,  Ruth,  live  in 
Montville,  N.j.  Their  daughter,  Janell 
Teubner-Crispyn,  is  news  director  of 

(See  Changes  on  page  43) 
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9  Has  Journalism 
Run  Amok 
In  Sensationalism? 

Two  veteran  newsmen  believe  impor¬ 
tant  stories  are  often  ignored  in  favor 
of  titillating  scandal,  and  that  there’s 
too  much  coverage  of  journalists  talk¬ 
ing  to  other  journalists. 
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Page  12  Doing  its  job 


1 1  Billion-Dollar 
Electronic 
Investment 

The  New  York  Times  Co.  plans  to  buy 
TV  and  other  electronic  media  busi¬ 
nesses  over  the  next  six  years. 
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2 1  The  Leading  Edge 
The  enemy  is  us. 
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54  Shop  Talk  at  Thirty 
Printing  museum  honors  our  roots. 
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To  Print  Or 
Not  Print 
An  Alleged 
Victim’s  Claims 


South  Carolina  editors  say  that  while 
blacks  have  every  right  to  be  angry,  the 
press  unknowingly  published  a  bogus 
description  of  a  suspect,  they  shouldn’t 
be  up  in  arms  because  the  media  was 
only  doing  its  job. 

1 4  Grading 
The  Media 

Times  Mirror  Survey  reveals  the  pub¬ 
lic’s  impression  of  coverage  of  the  con¬ 
gressional  and  gubernatorial  elections. 

15  S.F.  Teamsters  File 
Complaint  Against 
Newspaper  Agency 

Problems  abound  in  the  aftermath  of 
last  month’s  strike,  and  another  walk¬ 
out  may  be  imminent. 
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Mother  Charged 


Cpf  Fourtd  In  John  0. 
Long  With 
ChHdfon’s  Bodies 
in  Bock  Seat 


Mother  Charged 


Cot  found  In  John  D 
Long  Lc^e  With 
ChHdren’s  Bodies 
In  Bock  Seat 


Shock.  Disbelief  Expressed  At  News 
Of  Susan  Smith's  Arrest  For  Murder 


STEPHEN  W.  SULLIVAN 

PRESIDENT 

HARTE-HANKS  NEWSPAPERS 


Publishers  on  Parade 


A^hat 

Today 


Featured  in  over  350  newspapers 
every  Sunday. 


“In  1989  we  continued  the  cheinges  in  the  Caller-Times,  added  Parade  to  our 
Sunday  package.. .and  the  excitement  began! 
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Grading  the  media 

THE  TIMES  MIRROR  poll  of  the  public’s  appraisal  of  media  coverage  of 
the  recent  congressional  and  gubernatorial  elections  gives  pretty  high 
marks  on  the  average  for  press  performance.  Of  course,  the  American 
people  never  agree  100%  on  anything,  and  that  is  particularly  true  when 
it  comes  to  politics  and/or  the  press.  Attitudes  can  be  influenced  by  any 
number  of  factors,  including  whether  one’s  candidate  won  or  lost  and 
whether  that  candidate  was  supported  or  opposed  by  local  media. 

Voters  were  surveyed  by  the  Times  Mirror  Center  for  the  People  &  the 
Press  as  they  left  the  polls  early  in  November.  Asked  to  grade  press  per¬ 
formance,  only  7%  of  voters  nationally  said  it  rated  an  A,  31%  gave  it  a  B, 
and  34%  gave  it  a  C.  Considering  that  C  is  generally  accepted  as  “fair,”  or 
a  passing  grade,  72%  of  the  public  has  given  the  press  a  rating  of  fair  or 
better.  We  consider  that  a  pretty  good  average. 

Sixty-seven  percent  of  the  Republicans  graded  press  performance  as  C 
or  better,  as  did  78%  of  the  Democrats. 

As  for  the  conservatives,  64%  rated  press  coverage  with  a  C  or  better. 
Liberals  were  more  generous,  with  79%  giving  a  rating  of  C  or  better. 
More  than  three-fourths  (76%)  of  moderates  rated  performance  at  C  or 
better.  Nationally,  only  8%  of  the  voters  said  the  media  failed  outright  in 
its  performance,  and  17%  gave  it  a  poor  grade  of  D. 

Trashing  the  media  has  become  a  popular  sport,  especially  during  po¬ 
litical  campaigns,  so  we  think  the  figures  show  the  public  rated  election 
coverage  as  above  average. 

Among  those  who  are  trashing  the  media  is  Rush  Limbaugh,  the  talk- 
show  host.  In  speaking  to  73  Republican  freshmen  congressmen  in  Balti¬ 
more,  he  told  them  not  to  trust  the  press,  according  to  a  New  York  Times 
reporter.  That  is  stupid  advice,  and  if  the  congressmen  accept  it,  the 
country  will  be  in  trouble.  Don’t  trust  anyone  that  doesn’t  look,  act  and 
think  as  you  do,  he  was  saying.  How  un-American  can  you  get?  Since  in 
the  same  speech  he  said  “I’m  just  a  media  guy,”  does  he  include  himself  as 
one  not  to  be  trusted? 

Censured  editorial 

THE  STUDENT  EDITORIAL  writer  at  the  University  of  California, 
Berkeley,  who  criticized  the  hiring  of  Jeffrey  Masson  to  co-teach  a  jour¬ 
nalism  course  on  ethics  (E&P,  Dec.  3,  p.  12),  had  every  right  to  do  so, 
even  anonymously.  What  he  or  she  was  censured  for,  and  properly  in  our 
opinion,  was  the  use  of  gutter  language.  It  showed  a  childish  inability  to 
express  one’s  thoughts  as  an  adult.  It  had  no  place  in  a  publication  issued 
by  students  in  a  graduate  school  of  journalism.  The  guilty  party  should 
have  been  censured  by  his  or  her  own  peers,  as  well  as  by  the  head  of  the 
journalism  school. 
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Letters  to  the  Editor 

Editor  of  Catholic  paper 
clarifies  her  position 


I  WAS  SURPRISED  to  learn  that  1 
had  been  quoted  in  the  article,  “Prob¬ 
lems  Within  the  Catholic  Press:  Survey 
shows  ‘white  paper’  has  fallen  on  deaf 
ears  within  the  church  hierarchy,”  in 
the  Sept.  17  issue  of  Editor  &  Publisher. 

The  article  was  written  by  Renee 
Gadoua  and  Jim  Murphy,  who  both 
previously  worked  for  the  Catholic  Sun 
of  the  Diocese  of  Syracuse,  N.Y. 

I  was  surprised  because  the  quote  in 
question  had  been  taken  from  a  tele¬ 
phone  interview  1  gave  Renee  nearly  a 
year  ago  for  an  article  she  had  written 
as  a  freelancer  for  the  Sun.  She  never 
informed  me  that  she  planned  to  reuse 
her  aging  notes  from  that  interview  for 
another  article  in  a  different  publica¬ 
tion. 


Newspaperdom, 

50  Yf  ARS  AGO  ...  The  US. 

is  big  news  abroad.  E&P  estimates 
25  to  30  foreign  news  agencies 
pump  out  a  million-and-a-half 
words  a  week  from  the  U.S.  to  na¬ 
tions  around  the  world. 

The  Freedom  of  the  Press  emis¬ 
saries  of  the  American  Society  of 
Newspaper  Editors  prepare  for  their 
imminent  departure  for  their 
around-the-world  mission.  Ap¬ 
pointed  by  John  S.  Knight,  ASNE 
president,  the  committee  includes: 
Wilbur  Forrest,  assistant  editor  of 
the  New  York  Herald  Tribune; 
Ralph  McGill,  editor  of  the  Atlanta 
Constitution;  and  Carl  Ackerman, 
dean  of  the  Columbia  University 
Graduate  School  of  Journalism. 
They  are  to  confer  with  appropriate 
bodies  and  representatives  of  media 
in  all  countries  to  promote  the 
cause  of  a  free  press  worldwide. 

From  Editor  &  Publisher 
December  16,  1944 


My  surprise  quickly  gave  way  to 
anger  about  three  aspects  of  the  story, 
which  leveled  blanket  criticism  against 
all  163  U.S.  bishop-publishers  who  op¬ 
erate  diocesan  newspapers,  and  the 
staffs  of  those  newspapers  as  well. 

The  article  failed  to  note  that  a 
number  of  Catholic  diocesan  news¬ 
papers  —  including  the  Catholic 
Courier  —  enjoy  positive  relationships 
with  their  bishop-publishers  and  the 
editorial  freedom  that  derives  from 
such  relationships. 

My  first  grievance  about  the  story 
was  the  origin  of  the  quote  attributed 
to  me.  Nowhere  in  the  article  did  its 
authors  acknowledge  that  the  state¬ 
ment  was  given  many  months  ago  for  a 
story  in  the  Sun.  I  guess  it’s  lucky  I 
didn’t  change  my  mind  in  the  interim. 

Also,  on  journalistic  grounds,  I  ob¬ 
ject  that  the  article  did  not  acknowl¬ 
edge  its  authors’  ties  to  the  Catholic 
press.  Renee  left  the  Sun  a  few  years 
ago  to  work  for  the  daily  Syracuse 
newspapers,  but  continued  as  a  free¬ 
lance  writer  for  the  diocesan  paper 
into  1994.  Jim’s  tenure  as  editor  in 
chief/general  manager  of  the  Sun  end¬ 
ed  only  a  week  before  the  article  was 
published. 

My  final  complaint  centers  on  the 
article’s  negative  tone  and  the  selection 
of  an  out-of-context  quote  to  support 
that  downbeat  thesis.  During  the 
months-old  interview,  Renee  asked 
what  my  experience  of  censorship  had 
been  at  the  Catholic  Courier  and 
whether  I  felt  the  “white  paper”  —  is¬ 
sued  by  the  Catholic  Press  Association 
in  December  1993  —  had  improved  re¬ 
lationships  between  U.S.  bishop-pub¬ 
lishers  and  their  editors. 

I  stated  clearly  that  Rochester’s 
Bishop  Matthew  H.  Clark  had  never 
exercised  any  form  of  censorship  over 
the  Catholic  Courier,  although  it 
would  be  well  within  his  rights  to  do 
so.  I  also  said  I  didn’t  believe  any 
“white  paper”  could  magically  change 
the  attitudes  either  of  censorship- 
minded  bishops  or  conflict-minded  ed¬ 
itors.  Only  mutual  respect  and  mutual 


education  about  each  others’  princi¬ 
ples  can  foster  healthy  publisher-editor 
relationships.  I  observed  to  Renee  that 
some  Catholic-press  editors  seem  al¬ 
most  paranoid  about  publisher  inter¬ 
ference.  While  many  publishers  —  like 
Bishop  Clark  —  refrain  from  interfer¬ 
ing  in  the  editorial  process,  it’s  a  fact 
that  publishers  of  both  secular  and  re¬ 
ligious  publications  intervene  daily. 
And  they  have  every  legal  right  to  do 
so.  Editors  who  can’t  live  with  the  rules 
imposed  by  their  publishers  — 
whether  in  the  Catholic  or  secular 
press  —  simply  should  find  other  jobs. 

What  follows  is  the  one  quote  from 
me  included  in  the  E&P  article: 

“‘I  don’t  have  freedom  of  the  press’ 
she  said.  Tm  an  editor.  That  [freedom] 
is  the  right  of  the  publisher.  To  rail 
against  the  publisher  is  pointless.  As 
long  as  you’re  on  the  payroll,  the  pub¬ 
lisher  is  the  boss.’  ” 

Given  the  article’s  tone.  I’m  sure 
many  readers  interpreted  those  words 
as  the  lament  of  an  editor  who  has 
abandoned  journalistic  ethics  and  re¬ 
signed  herself  to  serving  as  an  apolo¬ 
gist  for  the  church.  Such  an  interpreta¬ 
tion  would  miss  completely  the  point  I 
was  trying  to  make. 

I  was  trying  to  point  out  that  many 
Catholic-press  editors  seem  neither  to 
understand  that  freedom  of  the  press  is 
a  right  of  the  publisher  —  regardless  of 
whether  that  publisher  wears  a  Roman 
collar  —  nor  to  realize  that  publisher 
intervention  is  as  common  at  secular 
papers  as  it  is  in  the  Catholic  press. 

Karen  M.  Franz 

Franz  is  editor  and  assistant  general 
manager  of  the  Catholic  Courier, 
Rochester,  N.Y. 

In  praise  of 
the  entire  staff 

I  APPRECIATE  YOUR  Nov.  19  report 
that  I  had  received  the  James  Madison 
Award  from  the  Freedom  of  Information 
Foundation  of  Texas  for  my  newspaper’s 
coverage  of  David  Koresh’s  Branch  Da- 
vidian  cult.  However,  it  should  be  noted 
that  the  award  went  not  just  to  an  indi¬ 
vidual,  but  to  the  editor  and  staff  of  the 
Waco  Tribune'Herald. 

Bob  Lott 

Lott  is  editor  of  the  Waco  (Tex.) 

Tribune  Herald 
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Has  Journalism 
Run  Amok 
In  Sensationalism? 


Two  veteran  newsmen  believe  important  stories  are  often 
ignored  in  favor  of  titillating  scandal,  and  there’s  too 
much  coverage  of  journalists  talking  to  other  journalists 


by  M.L.  Stein 

A  PULITZER  PPs.IZE'winning  reporter 
and  a  network  anchorman  came  to  a 
similar  conclusion  about  the  state  of 
journalism  today  —  that  it’s  run  amok 
in  scandal  and  sensationalism  while 
important  news  is  often  ignored. 

Los  Angeles  Times  Washington  bu¬ 
reau  chief  Jack  Nelson  and  NBC 
Nightly  News  anchor  Tom  Brokaw  of¬ 
fered  their  views  in  Los  Angeles  at  the 
recent  University  of  Southern  Califor¬ 
nia  (USC)  journalism  Alumni  Associ¬ 
ation’s  34th  annual  Distinguished 
Achievement  in  Journalism  awards. 

Honored  were  Brokaw,  New  Yorker 
magazine  editor  Tina  Brown,  and  Ca¬ 
ble  News  Network  (CNN). 

Recalling  the  press’s  bludgeoning 
and  frequent  ridiculing  of  presidents 
from  Richard  Nixon  to  Bill  Clinton, 
Nelson,  the  event’s  master  of  cere¬ 
monies,  commented:  “It  all  makes  one 
wonder  if  something  is  intrinsically 
wrong  with  the  political  process,  the 
institution  of  the  presidency,  the  press, 
or  all  three.” 

Of  the  press.  Nelson  posed  this 
question:  “Have  we  gotten  to  where  we 
too  often  focus  much  more  on  person¬ 
alities  and  process  rather  than  on  pol¬ 
icy,  much  more  on  confrontation  and 
the  negative  than  on  consensus  and 
the  positive?” 

Nelson  acknowledged  that  media 
pillorying  of  public  figures  is  not  new 
but  contended  that  the  condition  has 


“Have  we  gotten  to  where  we  too  often 
focus  much  more  on  personalities  and 
process  rather  than  on  policy,  much 
more  on  confrontation  and  the  negative 
than  on  consensus  and  the  positive^’ 
—  Jack  Nelson 


become  much  worse  with  the  prolifer¬ 
ation  of  network  television’s  so-called 
news  magazines  and  talk  radio  pro¬ 
grams  that  focus  on  celebrity  scandal 
and  sensationalism. 

“The  result  too  often,”  he  continued, 
“has  been  tabloidization  of  the  main¬ 
stream  press,  which  has  a  responsibili¬ 


ty  to  help  society  solve  problems,  in¬ 
form  the  public  on  how  government  is 
operating  and  give  the  public  some¬ 
thing  other  than  the  government’s  own 
version  of  what  the  government  is  do¬ 
ing.” 

Nelson  said  there  must  be  trust  be¬ 
tween  the  public  and  the  press,  a  diffi¬ 
cult  achievement  in  view  of  national 
polls  showing  a  deep  distrust  of  both 
newspapers  and  TV  newscasts. 

He  cited  a  Times  Mirror  poll  reveal¬ 
ing  that  71%  of  Americans  “not  only 
don’t  think  we  help  solve  problems  but 
actually  think  the  press  gets  in  the  way 
of  society  solving  its  problems.” 

Brokaw  was  equally  concerned 
about  the  state  of  journalism  today. 

Deriding  the  “well-worn  barricade” 
erected  by  reporters  in  saying,  ‘I  only 
report  the  news;  1  don’t  make  it,”’ 
Brokaw  said  such  a  defense  “leaves  out 
the  most  critical  part  of  that  equation: 
‘I  only  report  the  news  1  select.’  ” 

He  suggested  the  national  media  — 
both  print  and  electronic  —  ask  itself 
if  it  “has  contributed  to  the  national 
anxiety  and  sense  of  outrage  about 
government  by  magnifying  personality 
flaws  and  institutional  lapses  without 
providing  a  policy  context.” 

Brokaw  also  deplored  the  trend  in 
Washington  of  reporters  “talking  — 
more  accurately  shouting  —  at  each 
other  in  pseudo  information  formats. 

“Whatever  happened  to  the  notion 
that  reporters  should  interview  policy¬ 
makers,  senators,  governors,  congress- 
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“In  Washington,  reporters  are  often  af¬ 
flicted  with  Newsheimer’s  disease  —  an 
affliction  that  causes  you  to  remember 
everyone’s  mistakes  but  your  own.” 

—  Tom  Brokaw 

men?”  he  asked. 

Brokaw  labeled  the  reporter-to-re- 
porter  talk  fests  as  “televised  mud 
wrestling,”  which  widens  the  gulf  be¬ 
tween  Washington  and  the  rest  of  the 
country  and  blurs  the  line  between  re¬ 
porting  and  commentary. 

“In  Washington,”  he  observed,  “re¬ 
porters  are  often  afflicted  with  News¬ 
heimer’s  disease  —  an  affliction  that 
causes  you  to  remember  everyone’s 
mistakes  but  your  own.” 

The  problem  isn’t  only  in  Washing¬ 
ton,  Brokaw  contended.  He  said  he 
was  appalled  by  the  lack  of  public-poli¬ 
cy  reporting  at  local  stations. 

“We  cannot  live  on  the  stuff  of  O.J. 
[Simpson]  alone,  although  it’s  a  great 
story,”  Brokaw  said.  “There  is  a  demon¬ 
strated  interest  in  the  big  picture  and 
the  minutiae.” 

CNN  executive  vice  president  Ed 
Turner,  who  accepted  the  award  for  the 
network,  also  advised  journalists  and 
journalism  to  improve  their  coverage 
of  politics  and  government,  in  the 
wake  of  the  recent  election  in  which 
voters  indicated  they  were  not  satisfied 
with  the  way  the  country  is  being  run. 

“Respect  for  institutions  seems  to  be 
an  at  all-time  low,  and  that  includes 
the  mainstream  news  companies  of  the 
country,”  Turner  added.  “At  the  local 
and  national  level,  we  in  TV  news 
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should  be  expected  to  live  up  to  our  re¬ 
sponsibilities  to  report  on  the  news 
that  is  dull  and  important  as  well  as 
the  ongoing  drama  of  the  O.J.’s  of  the 
world.” 

In  explaining,  the  New  Yorker’s 
switch  from  a  purely  literary  and  humor 
magazine  to  one  with  a  more  topical 
content.  Brown  said  she  learned  in  her 
previous  editorship  of  Vanity  Fair  that 
“the  more  substance  we  put  in  the 
magazine,  the  more  it  sold.” 

The  changeover,  she  said,  has  result¬ 
ed  in  adding  225,000  new,  younger 
readers  to  the  New  Yorker  while  keep¬ 
ing  the  older  ones. 

She  described  the  publication  as  a 
“combination  of  the  timely  and  the 
timeless”  to  woo  the  busy  modern 
reader,  citing  Joseph  Brodskey’s  15,000- 
word  piece  on  Robert  Frost’s  work  as 
an  example. 

The  New  Yorker  staff.  Brown  relat¬ 
ed,  thinks  of  its  efforts  as  a  “war  for  lit¬ 
eracy,  a  war  for  civilized  discourse,  and 
a  war  to  create  and  sustain  an  audience 
for  seriousness.” 

The  awards  dinner  also  was  the  oc¬ 
casion  for  the  announcement  that 
Murray  Fromson,  a  former  Associated 
Press  and  CBS  foreign  correspondent, 
was  named  director  of  the  USC  School 
of  journalism.  Fromson,  who  had  been 
interim  director,  noted  that  the  school 
has  been  absorbed  into  the  new  An- 
nenberg  School  of  Communications, 
which  has  benefited  from  a  $120-mil- 
lion  gift  from  Walter  Annenberg. 

Fromson,  however,  predicted  that 
little  of  the  money  will  go  to  the  jour¬ 
nalism  school,  the  bulk  being  reserved 
for  research  and  “new  innovations  in 
communications. 

“journalism  education  at  USC  will 
survive  and  thrive  only  with  the  help 
of  those  individuals  and  media  founda¬ 
tions  or  philanthropic  programs  that 
believe  in  journalism  itself,”  he  said. 

Trustees  named 

THREE  NEW  TRUSTEES  have  been 
elected  to  the  Newspaper  Association 
of  America  Foundation  Board  of 
Trustees. 

They  are  David  C.  Cox,  president 
and  CEO  of  Cowles  Media  Co.,  Min¬ 
neapolis;  Stephen  Hamblett,  chairman, 
publisher  and  CEO  of  the  Providence 
(R.l.)  journal  Co.;  and  Orage  Quarles 
111,  president  and  publisher  of  The  Her¬ 
ald,  Rock  Creek,  S.C. 


Batten  is  back 

KNIGHT-RIDDER  INC.  chairman  and 
CEO  jim  Batten  returned  to  work  in 
September  after  an  operation  for  a  ma¬ 
lignant  brain  tumor  and  is  now  under¬ 
going  chemotherapy. 

After  his  surgery  in  July,  Batten 
worked  from  home,  where  he  met  regu¬ 
larly  with  president  Tony  Bidder  and 
other  executives. 

In  other  developments,  the  Miami- 
based  company  said  the  next  phase  of 
its  “re-engineering”  project  kicks  off  in 
January,  when  the  Tallahassee  Democrat 
in  Florida  begins  testing  its  Partnering 
with  Advertisers  project,  and  the  Sun 
News,  Myrtle  Beach,  S.C.,  begins  testing 
a  new  customer  service  system. 

The  company  is  designing  new  sys¬ 
tems  for  customer  service,  advertising 
and  administration  at  lab  sessions  in 
Miami.  Committees  plan  to  review  test 
results  to  help  determine  how  the  com¬ 
pany  can  adapt  systems  nationally. 

Knight-Ridder  said  it  is  examining 
whether  to  centralize  such  functions  as 
accounting  and  travel.  It  is  also  studying 
procurement  cards  for  purchasing  and 
streamlined  management  information 
reporting. 

NCAA  committee 
won’t  withhold 
credentials 

THE  NATIONAL  COLLEGIATE  Ath¬ 
letic  Association  (NCAA)  Division  1 
Men’s  Basketball  Committee  said  it 
wouldn’t  attempt  to  withhold  tourna¬ 
ment  credentials  from  newspapers  that 
publish  daily  betting  lines  on  college 
games. 

“We  thought  we  would  be  on  firm  le¬ 
gal  ground  if  we  did  it,  but  we  decided 
we  didn’t  want  to  take  away  from  the 
event  and  the  focus  from  the  student- 
athletes,”  said  Bob  Frederick,  athletic 
director  at  Kansas  and  chairman  of  the 
nine-member  committee. 

“After  meeting  with  members  of  the 
Associated  Press  Sports  Editors  and  the 
United  States  Basketball  Writers  Asso¬ 
ciation,  we  thought  we  would  attack 
the  problem  from  a  different  direction. 
They  have  pledged  to  cooperate.” 

The  committee  acknowledged  last 
month  that  it  was  exploring  the  possi¬ 
bility  of  denying  credentials  to  publica- 

(See  Credentials  on  page  39) 
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Billion-Dollar 

Electronic 

Investment 

New  York  Times  Co.  plans  to  spend  that  amount  over  the  next 
six  years  to  buy  TV  and  other  electronic  media  businesses 


by  Qeorge  Qarneau 

IN  A  SWEEPING,  strategic  shift  of  its 
newspaper-dominated  businesses,  the 
New  York  Times  Co.  said  it  will  invest 
over  $1  billion  buying  TV  and  other 
electronic  media  businesses. 

A  year  after  it  spent  $1.1  billion  to 
buy  the  Boston  Globe,  the  Times  Co. 
announced  plans  to  spend  between  $1 
billion  and  $1.5  billion  over  six  years 
on  broadcast  TV  stations,  cable  TV 
channels  and  new  media. 

Addressing  analysts  at  the  annual 
Paine  Webber  Media  Conference  in 
New  York,  Gordon  Medenica,  Times 
Co.  operations  and  planning  vice  pres- 
dent,  said  the  company  is  “too  depen¬ 
dent  on  print  media”  —  even  after  un¬ 
loading  its  women’s  magazines  earlier 
this  year. 

The  diversification  is  designed  to 
decrease  the  company’s  dependence  on 
print  media  for  90%  of  its  profits  to 
about  25%,  and  to  boost  the  share  of 
profits  from  electronic  media  to  25%, 
from  its  current  10%. 

The  Times  Co.  owns  five  TV  sta¬ 
tions  and  two  radio  stations.  In  print, 
it  owns  the  Times,  Globe,  23  other 
dailies,  five  nondailies,  50%  of  the  In¬ 
ternational  Herald  Tribune,  and  10 
magazines.  The  vast  majority  of  its  $2 
billion  in  annual  revenue  derives  from 
print. 

Analysts,  who  had  questioned  the 
lack  of  investment  in  faster-growing 
television  and  new  media  businesses, 
generally  welcomed  the  plan  to  build  a 
“new”  New  York  Times  Co. 

“It’s  not  too  little,  but  it’s  a  little 
late,”  said  Kevin  Gruneich,  an  analyst 
with  CS  First  Boston  Corp.  in  New 
York,  adding,  “Better  late  than  never.” 


New  York  Times  Co.  president  and 
CEO  Lance  Primis 


He  said  the  Times  Co.  needs  to  di¬ 
versify  its  portfolio  and  applauded  the 
plans  to  leverage  its  skills  in  broadcast¬ 
ing. 

Unfortunately  for  the  Times  Co.,  ac¬ 
quisition  plans  coincide  with  escalat¬ 
ing  prices,  in  terms  of  cash  flow  multi¬ 
ples,  for  broadcast  television  stations. 
That  means  that  TV  stations  will  cost 
more  than  they  would  have  just  a  cou¬ 
ple  of  years  ago. 

Medenica  said  the  company  wants 
to  build  a  platform  to  exploit  local  in¬ 
formation  content,  including  possible 
“linkages”  between  newspapers  and 
TV  stations. 

The  company  expressed  confidence 
in  the  “long  and  profitable  future” 
ahead  of  newspapers  —  and  did  not 


rule  out  “attractive  newspaper  acquisi¬ 
tions  when,  and  if,  they  come  along,” 
Medenica  said.  The  catch,  he  added,  is 
the  fact  that  strong  newspaper  fran¬ 
chises  rarely  come  up  for  sale. 

In  contrast,  the  company  planned 
“pro-active”  acquisitions  in  electronic 
media.  In  the  short  term,  that  means 
local  TV  stations,  especially  midsized 
ones,  and  cable  channels.  The  compa¬ 
ny  wants  to  extend  its  reach  to  6%  of 
the  national  TV  market,  up  from  the 
2%  its  current  stations  reach.  It  views 
local  TV  stations  as  relatively  low  risk 
with  a  secure  long-term  future  that 
won’t  be  eroded  further  by  cable  or  by 
online  media. 

It  has  ruled  out  broadcast  networks 
and  cable  systems. 

The  plan  is  founded  on  the  ability  of 
current  businesses  to  generate  their 
usual,  large  volumes  of  cash  and  on 
long-term  debt  growing  to  30%  of  cap¬ 
italization,  a  debt  ratio  considered 
healthy. 

The  Times  Co.  has  already  waded 
into  cable  programming  with  its  recent 
acquisition  of  40%  of  the  Popcorn 
Channel,  which  plans  to  launch  next 
year  a  channel  for  previewing  trailers 
of  first-run  movies  at  the  same  time  lo¬ 
cal  theater  listings  scroll  along  the  bot¬ 
tom  of  the  TV  screen. 

Longer-term  plans  call  for  invest¬ 
ment  in  new  media  —  including  on¬ 
line  services  and  CD-ROM  informa¬ 
tion  products  —  to  play  a  larger  role. 
Part  of  the  scheme  includes  accelerat¬ 
ing  spending  on  new  media  projects  to 
between  $30  million  and  $40  million 
over  the  next  three  years. 

On  the  same  day,  Dec.  6,  the  Globe 

(See  Investment  on  page  43) 

11 


Editor6?Publisher  •  December  17,  1994 


To  Print  Or 
Not  Print  An 
Alleged  Victim’s  Claims 

South  Carolina  editors  say  that  while  blacks  have  every 
right  to  be  angry  the  press  unknowingly  published  a  bogus 
description  of  an  alleged  kidnapper,  they  shouldn’t  be 
up  in  arms  because  the  media  was  simply  doing  its  job 


by  Larry  Timbs 

WIDESPREAD,  REPEATED  newspa¬ 
per  publication  of  the  most  often  seen 
black  face  in  the  nation  last  month  — 
a  composite  police  sketch  of  a  man 
falsely  identified  as  a  suspect  in  the 
carjacking  of  two  small  children  in 
South  Carolina  —  may  have  angered 
some  blacks,  but  from  a  newspaper 
standpoint,  it  had  to  be  done. 

At  least,  that’s  the  sentiment  of  Don 
Wilder,  publisher  of  the  7,000'Circula- 
tion  Union  Daily  Times  —  a  commu¬ 
nity  inundated  by  the  national  print 


and  broadcast  media  when  23 -year-old 
Susan  Smith,  sobbing  and  apparently 
devastated,  reported  that  her  two  little 
boys  had  been  kidnapped  by  a  carjack- 
er  on  a  desolate  Union  County  road 
on  the  evening  of  Oct.  25. 

Pictures  of  Michael,  3,  and  Alex,  14 
months,  ran  on  the  front  pages  of 
newspapers  across  the  nation,  touching 
the  hearts  of  millions  of  Americans 
who  prayed  for  their  safe  return. 

Also  widely  published  was  the 


Timbs  teaches  journalism  at  Winthrop 
University  in  Rock  Hill,  S.C.  —  about 
45  miles  from  Union,  S.C. 


sketch  of  a  black  man  wearing  a  cap. 
Police  artists  drew  the  likeness  of  the 
suspect,  based  on  a  description  given 
to  them  by  Smith,  who  is  white. 

On  Nov.  4,  Smith  confessed  to  au¬ 
thorities  that  she  herself  had  drowned 
her  two  sons.  The  stunning  headline- 
flagged  confession  by  Smith,  charged 
with  two  counts  of  murder  and  faced 
possibly  with  the  death  penalty,  has 
done  little  to  satisfy  some  hard-line 
critics,  who  claim  news  media  coverage 
of  the  story  helps  reinforce  the  stereo¬ 
typical  view  of  black  men  in  America 
as  dangerous  or  evil. 


Critics  —  among  them  sociologists 
and  black  leaders  interviewed  in  the 
national  press,  as  well  as  writers  of  let¬ 
ters  to  the  editor  that  have  been  pub¬ 
lished  in  numerous  newspapers  — 
point  to  the  widely  circulated  bogus 
sketch  as  another  example  of  bias  and 
prejudice  against  blacks. 

Wilder’s  six-day-a-week,  24-full-time 
staff  newspaper  played  a  key  role  in 
helping  supply  pictures  and  news  of  the 
country’s  most  gripping  recent  story  to 
papers,  such  as  USA  Today,  and  to 
other  national  publications.  He  de¬ 
fends  publication  of  the  police  sketch. 

“We  ran  the  picture  of  the  sketch 


the  first  day,”  he  said,  “and  we  ran  it 
just  one  day  —  at  the  time  that  the  al¬ 
leged  carjacking  had  taken  place.  That 
was  the  description  she  [Susan  Smith] 
gave. 

“Journalistically  speaking,  at  that 
point  in  time,  we  had  no  reason  to  be¬ 
lieve  that  she  was  lying.  What  they 
told  us  was  ‘This  is  the  description  we 
have.’  It  was  freely  given  to  us  by  the 
authorities,”  added  Wilder. 

He  noted  that  the  population  of 
Union  is  about  40%  black,  and  it  was 
that  segment  of  the  community  that 
started  distribution  of  flyers  with  the 
sketch  of  the  black  male  suspect.  He 
said  a  print  shop  in  Union  made  up 
the  flyers,  “and  a  lot  of  people  just 
made  copies  off  the  copy  machine.” 

The  black  community  in  Union  was 
instrumental,  he  said,  in  distributing 
those  flyers  —  a  fact,  he  suggested, 
that  is  either  ignored  or  dismissed  by 
some  national  tabloids  that  insist  on 
portraying  Union  as  a  haven  of  racial 
tension. 

“You  have  to  remember,”  Wilder 
said,  “the  paramount  thing  in  the 
whole  situation  was  getting  these  chil¬ 
dren  back  safe  ....  Stories  came  out  of 
here  that  there  were  riots  and  every¬ 
thing  else.  That’s  not  so. 

“What  the  black  people  are  saying 
is,  ‘She  identified  a  black  person,  and 
it’s  bad  she  identified  a  black  person.’ 
And  what  you  have  to  realize  is,  if  she 
knew  her  two  children  were  dead  and 
at  her  hands  were  dead  —  if  she  is 
fighting  for  her  life  —  she  is  going  to 
blame  it  on  someone  exactly  opposite 
her. 


“Imagine  what  would  come  back  on  the  news 
media  if  it  refused  to  disseminate  information 
because  some  editor  had  determined  it  wasn’t 
politically  correct.” 
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Report:  Mom  Almost  Died  With  Her  Sons 


Mother  Charged 

Cat  found  fn  John  D 
Long  Lok0  With 
ChHdfon's  Bodms 
in  Back  Soot 


In-deptk  coverage  by  the  Union  (S.C.)  Daily  Times,  since  the  confession  by  Susan  Smith  last  month  that  she  drowned  her  two 


urns,  has  done  little  to  satisfy  some  hard-line  critics,  who  cite  initial  news  media  coverage  as  reinforcing  the  stereotypical  view 
of  black  men  in  America  as  dangerous  or  evil.  Smith  originally  told  police  that  the  children  were  kidnapped  by  a  black  man  — 
information  that  was  reported  before  Smith  confessed. 


“It  she  were  living  in  a  community 
where  there  was  Chinese  or  Hispanics, 
she  might  well  have  chosen  a  Chinese, 
•'e  exact  opposite  of  what  she  is,” 
T  U  jer  continued. 

He  said  the  black  community  in 
Ln.:  :n  understands  this,  “but  the  na¬ 
tional  media  keep  trying  to  play  it  as  a 
~icial  issue.” 

.Vitional  media  and  TV  talk  shows 
aicusing  on  Union  throughout  the  Su- 
i.ir.  itmth  storv  included  Oprah  Win- 
Ten  Fhil  Donahue,  CNN,  ABC,  NBC, 
CSS,  ‘Lartv  King  Live,”  the  New  York 
'^'sshington  Post  and  the  At- 
ancj.  '  .Tt-TuI  and  Constitution. 

XTuIe  ^  ilder  doesn’t  indict  all  the 
lanonal  media  descending  upon 
he  said  it  was  clear  some 
nuriicacions  or  shows  were  “trying 
■<:  eerretrate  this  thing  as  a  race 
ssue. 

■’Vhv  else  would  they  be  sending 
Cnr  ih  down  here?”  he  asked.  “You 
rave  to  realtie  this  community  has 
teen  inundated  by  every  sleezoid 
lunoid  there  is  out  there,  by  every  yel- 
ow  ournaiust  there  is.” 

ru  whv  so  much  national  news 
ovecige  has  focused  on  the  racial 
dtni  'iMon  of  the  Susan  Smith  story, 
Viidc'  ha.s  his  own  theory:  “People 
to  read  blood,  guts  and  gore, 
■'"iv'  like  controversy  ....  But 
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the  facts  are  colorful  enough.” 

According  to  Wilder,  while  Union  is 
not  a  perfect  city  and  may  have  some 
racial  problems,  the  way  the  press  — 
especially  the  local  press  —  treated  the 
Susan  Smith  story  did  not  heighten 
those  problems. 

“We’re  sitting  here,  told  by  the  au¬ 
thorities  it’s  a  carjacking  committed  by 
a  black  man.  This  is  information  you 
have  as  a  journalist.  Is  this  germane  to 
the  story?  We  thought  it  was.  She 
could  have  said  it  was  a  pointed-ear 
Vulcan,  and  we  would  have  put  it  in 
there  that  he  [the  suspect]  was  a  point¬ 
ed-ear  Vulcan. 

“It  was  a  piece  of  information  we 
acted  on.  Is  that  not  what  everyone  is 
asking  us  to  do?  If  it  had  been  a  white 
man,  we’d  have  printed  it  as  a  white 
man,”  he  added. 

One  of  Wilder’s  colleagues  in  the 
South  Carolina  press  community,  Ter¬ 
ry  Plumb  —  editor  of  the  29,000-circu¬ 
lation,  seven-day-a-week  Herald  in 
Rock  Hill,  a  town  about  45  miles  from 
Union  —  also  published  the  police 
sketch  of  the  black  male. 

Accompanying  the  sketch  in  the 
Herald  was  a  steady  stream  of  news  sto¬ 
ries  coming  out  of  Union  throughout 
the  massive  search  for  the  missing 
boys,  as  well  as  for  the  black  suspect 
and  for  Smith’s  1990  Mazda  Protege. 


Screaming,  144-point,  front-page  head¬ 
lines  informed  readers  of  the  Herald  on 
Nov.  4  and  Nov.  5  that  Smith  had  lied 
and  fabricated  the  description  of  the 
black  male  to  police,  that  she  had  con¬ 
fessed  to  drowning  her  two  sons,  and 
that  her  whole  previous  story  had  been 
a  cruel  fabrication. 

Even  though  Plumb  thinks  in  retro¬ 
spect  that  the  Herald,  like  so  many 
other  newspapers,  was  a  dupe  of  the 
young  mother’s  lie,  the  newspaper’s 
sales  skyrocketed. 

“Our  single-copy  sales  probably  went 
up  by  several  thousand  over  the  last 
few  days,”  he  said.  “We  put  out  a  lot  of 
extra  papers,  and  we  got  darn  few 
back.  If  anything,  the  unfairness  of  her 
lie  has  been  big  news.” 

Plumb  agrees  with  Wilder  that  news¬ 
papers  had  no  alternative  but  to  print 
the  sketch  —  which  ran  prominently 
in  at  least  two  different  issues  of  the 
Herald. 

“1  don’t  think  any  of  us  had  a  choice 
not  to  print  the  description  given  by 
the  mother,”  he  said.  “Who  are  we  to 
say  there  wasn’t  a  suspect?  This  was  a 
creation  of  the  mother?  Try  to  imagine 
what  would  happen  if  no  one  had  put 
out  a  description,  and  it  turned  out 
there  was  a  kidnapper. 

(See  Editors  defend  on  page  39) 
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Grading 
The  Media 

Times  Mirror^sponsored  poll  surveys  public  impression  of  press 
coverage  of  the  recent  congressional  and  gubernatorial  elections 


by  Debra  Qersh  Hernandez 

THE  AMERICAN  PUBLIC  was  un¬ 
derwhelmed,  at  best,  by  media  cover¬ 
age  of  the  recent  congressional  and  gu¬ 
bernatorial  elections. 

More  than  a  third  (34%)  of  the  vot¬ 
ing  public  nationally  gave  the  media  a 
grade  of  C  for  their  coverage  of  the  fall 
elections,  according  to  a  new  survey 
from  the  Times  Mirror  Center  for  the 
People  &  the  Press  in  Washington, 
D.C. 

Only  7%  of  voters,  who  were  sur¬ 
veyed  as  they  left  the  polls,  gave  the 
media  an  A,  31%  passed  them  with  a 
B,  17%  awarded  a  poor  grade  of  D,  and 
8%  failed  the  media  outright  with  an  F. 


Massachusetts  voters  gave  the  best 
grades  overall,  with  43%  grading  me¬ 
dia  coverage  there  as  good,  with  a  B.  In 
New  York  (38%),  Texas  (35%),  Con¬ 
necticut  (38%)  and  Florida  (35%),  me¬ 
dia  grades  of  B  were  most  prevalent.  In 
Maryland,  an  equal  number  —  37%  — 
gave  the  media  a  B  or  a  C. 

Although  in  no  state  surveyed  did 
the  media  receive  a  failing  grade  from 
the  majority,  in  Arizona  (40%),  New 
Jersey  (36%),  Virginia  (31%),  Califor¬ 
nia  (35%),  Michigan  (37%)  and  Penn¬ 
sylvania  (37%),  most  people  graded 
coverage  with  a  C. 

Republican  voters  gave  the  media 
lower  grades  than  did  Democrats. 

Thirty-six  percent  of  Republicans 
rated  coverage  as  a  C,  26%  gave  it  a  B, 
21%  rated  it  as  poor  with  a  D,  10% 
failed  the  media  with  an  F,  and  only 


5%  gave  their  coverage  an  A. 

Most  Democrats  (37%)  thought 
coverage  warranted  a  B,  although  31% 
gave  it  a  C.  Ten  percent  of  Democrats 
thought  coverage  warranted  an  A,  13% 
rated  it  a  D,  and  6%  graded  it  an  F. 

Conservatives  were  the  most  critical 
of  the  press  coverage,  with  13%  giving 
it  an  F.  Twenty-three  percent  gave  it  a 
D,  34%  passed  it  with  a  C,  24% 
thought  it  merited  a  B,  and  only  6% 
awarded  it  an  A. 

Liberals  were,  well,  more  liberal  in 
handing  out  good  grades,  as  10% 
awarded  coverage  an  A,  37%  thought 
it  was  worth  a  B,  32%  a  C,  14%  a  D, 
and  only  5%  an  F. 

Moderates  tended  to  be,  of  course. 


more  moderate,  although  most  (36%) 
thought  coverage  earned  only  a  C. 
Thirty-three  percent  gave  it  a  B,  15%  a 
D,  and  7%  each  rated  coverage  worth 
an  A  or  an  F. 

White  males  gave  the  media  a  lower 
grade  than  did  white  females,  black 
males  or  black  females.  Twice  as  many 
white  males  (12%)  failed  the  media 
with  an  F,  as  did  white  females,  black 
males  or  black  females  (6%  of  each  of 
those  groups  awarded  an  F). 

Most  white  males  (40%)  gave  the 
media  a  C  for  their  coverage.  Most 
black  females  (41%)  rated  the  coverage 
worth  a  B,  as  did  black  males  (39%) 
and  white  females  (34%). 

Despite  the  fact  they  perceived  cov¬ 
erage  as  lackluster,  70%  of  those  sur¬ 
veyed  said  they  learned  enough  about 
the  candidates  and  the  issues  to  make 


an  informed  choice  in  the  election. 

Further,  as  the  survey  pointed  out, 
“Those  who  voted  against  a  candidate 
were  about  as  likely  to  have  felt  in¬ 
formed  by  the  campaign  as  people  who 
voted  ‘for’  their  choices.” 

The  survey  noted  that  supporters  of 
failed  Senate  candidates  Oliver  North 
in  Virginia  and  Michael  Huffington  in 
California  “gave  much  poorer  grades  to 
the  media,  probably  because  those 
candidates  attacked  the  press  harshly 
and  regularly  throughout  the  cam¬ 
paign.”  The  survey  added,  “In  Michi¬ 
gan  and  Pennsylvania,  the  voters  gave 
below-average  grades  to  the  media  as  a 
whole,  but  those  who  voted  for  the  Re¬ 
publicans  in  the  Senate  races  — 
Spencer  Abraham  and  Rick  Santorum, 
respectively  —  gave  the  press  even 
worse  marks.” 

Senate-race  voters  in  Massachusetts 
gave  the  press  its  highest  grades  — 
“even  those  who  cast  ballots  for  the 
losing  Republican,  Mitt  Romney,  rated 
the  coverage  higher  than  the  national 
average,  and  those  who  supported  De¬ 
mocrat  Edward  Kennedy  were  even 
more  positive.” 

Okla.  firm 
aids  Cambodian 
journalists 

GLOBAL  INFORMATION  Resources 
Inc.,  Oklahoma  City,  an  information 
technology  company,  has  signed  a  deal 
to  become  an  adviser  to  the  Khmer 
Journalists  Association  (KJA)  in  Cam¬ 
bodia  in  constructing  an  online  net¬ 
work. 

Global  also  will  establish  training 
programs  for  journalists,  help  develop  a 
journalism  curriculum  at  Phnom  Penh 
University  and  provide  KJA  members 
advice  on  press  freedom. 


More  than  a  third  (34%)  of  the  voting  public 
nationally  gave  the  media  a  grade  of  C  for  their 
coverage  of  the  fall  elections. 
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S.E  Teamsters  file 
complaint  against 
newspaper  agency 

Problems  abound  in  aftermath  of  last 
month’s  strike;  another  walkout  may  loom 

by  M.L.  Stein 

THE  TEAMSTERS  UNION  has  filed  a  complaint  with  the 
National  Labor  Relations  Board  (NLRB)  against  the  San 
Francisco  Newspaper  Agency  in  what  has  been  developing 
into  a  bitter  aftermath  to  last  month’s  strike  settlement. 

Doug  Cuthhertson,  chairman  of  the  Conference  of  News¬ 
paper  Unions  (CNU)  and  head  of  the  Northern  California 
Newspaper  Guild,  said  the  grievance  of  both  the  Teamsters 
and  the  Web  Pressmen  &  Platemakers  Union  is  a  sore  point 
that  could  lead  to  a  new  walkout  against  the  San  Francisco 
Chronicle  and  the  San  Francisco  Examiner.  Both  papers  are 
operating  at  virtually  full  capacity  since  the  return  of  the 
strikers,  the  agency  said. 

“There  are  some  very  serious  problems,”  Cuthhertson 
said.  Later,  after  a  meeting  of  the  CNU,  which  comprises 
the  nine  unions  that  struck,  Cuthhertson  announced  the 
conference  board  had  voted  to  support  the  Teamsters  and 
pressmen  if  they  called  a  new  strike. 

Richard  Jordan,  the  agency’s  vice  president/employee  re¬ 
lations,  told  E&P:  “We  are  complying  completely  with  the 
terms  of  the  agreement.” 

In  its  formal  complaint  to  the  NLRB,  Teamsters  Local  921 
charged  the  agency  with  a  slew  of  violations  of  the  terms  of 
the  strike  settlement.  They  included  an  alleged  increase  of 
employees’  workloads,  a  refusal  to  take  some  strikers  hack, 
a  “rearranging  [of]  work  assignments  for  the  purpose  of 
eliminating  jobs,”  and  assigning  tasks  to  strike-replacement 
workers  “to  keep  strikers  off  the  job.” 

All  this,  the  Teamsters  said,  is  designed  to  “demoralize 
the  workforce,”  in  an  effort  to  attain  by  “unilateral  action 
management  objectives”  that  the  unions  turned  down  in  ne¬ 
gotiations. 

“It’s  a  brutal,  deliberate  betrayal  of  the  agreement,”  said 
Andy  Cirkelis,  Local  92rs  secretary-treasurer,  in  an  inter¬ 
view. 

He  added  that  the  union  was  particularly  outraged  by 
management’s  alleged  violation  of  the  amnesty  clause  of  the 
settlement. 

Under  this  provision,  both  sides  agreed  the  company 
would  not  discipline  employees  for  misconduct  during  the 
11-day  walkout,  except  for  those  “who  committed  acts  with 
intent  to  cause  bodily  harm  or  serious  property  damage.” 

The  strike  was  marked  by  several  violent  episodes,  result¬ 
ing  in  the  arrest  of  some  picketers.  One  union  worker  was 
electrocuted  while  cutting  power  to  an  agency  building  in 
the  suburbs. 

The  settlement  also  stipulated  that  newspaper  depart¬ 
ments  gradually  would  call  back  workers  as  needed  and  on 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  12/14/94  12/7/94  12/14/93 

A.H.BeloCorp.(NY) 

53.75 

51875 

47.00 

1  American  Publishing  Co.  (NEX^)  ^  10.50 

11.75 

Capital  Cities/ABC  Inc.  (NY)  ** 

78.75 

82.375 

63.50 

Central  Newspapers  Inc.  (NY) 

25.375 

25.625 

24.875 

Dow  Jones  &.  Co.  Inc.  (NY) 

29.125 

28.375 

37.00 

1  Enquirer/Star  Group  (NY)  14.4375 

14.875 

19.00 

Uannett  Co.  Inc.  (NY) 

47.25 

47.75 

55.50 

Harte-Hanks  Comm.  (NY) 

17.875 

18.625 

17.625 

Knight-Ridder  Inc.  (NY) 

48.50 

47.25 

58.875 

Lee  Enterprises  Inc.  (NY) 

32.125 

32.875 

33.50 

McClatchy  Newspapers  Inc.  (NY) 

21.375 

21.625 

24.00 

Media  General  Inc.  (AM) 

28.75 

28.875 

27.75 

Multimedia  Inc.  (NDQ) 

26.00 

28.125 

34.25 

New  York  Times  Co.  (AM) 

22.50 

23.625 

26.375 

Park  Communications  Inc.  (NDQ) 

28.00 

28.00 

20.25 

Pulitzer  Publishing  Co.  (NY) 

36.25 

37.25 

34.375 

E.W.  Scripps  Co.  (NY) 

29.75 

29.875 

26.875 

Times  Mirror  Co.  (NY) 

30.625 

31.00 

34.125 

Tribune  Co.  (NY) 

49.75 

50.50 

57.875 

Washington  Post  Co.  (NY) 

**  10  for  1  stock  split  as  of  6/3/94 

238.50 

242.50 

246.00 

1  ^  Initial  public  offering  as  of  1 1/3/93  at  $16.50 

1  Initial  public  offering  as  of  5/5/94  at  $1 3 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  12/14/94 

12/7/94  12/14/93  1 

Hollinger  Inc.  (a) 

12.75 

13.00 

13.75 

News  Corp.  Ltd.  (c)  (d) 

15.25 

15.375 

17.875 

Pearson  Ltd.  (b) 

5.68 

5.86 

5.89 

Quebecor  Inc.  Class  A  (a) 

16.375 

16.50 

17.75 

Reuters  Holdongs,  ADR  (c)  (e) 

42.75 

45.00 

38.50 

Southam  Inc.  (a) 

15.25 

15.875 

17.25 

Thomson  Corp.  (a) 

16.25 

16.25 

15.75 

Toronto  Sun  Publishing  Corp.  (a) 

13.50 

13.75 

12.50 

TorStar  Corp.  (a) 

22.125 

23.00 

24.25 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  snxk  split  —  November  18,  1994 

(e)  2  for  1  stock  split  —  April  8, 1994 

1  Prepared  for  E^P  by  Wertheim  Schroder  &  Co.  Inc. 

a  seniority  basis.  A  further  provision  spelled  out  a  three- 
week  “moratorium”  following  the  strikers’  return  on  any 
contract  restrictions  involving  employee  assignments, 
scheduling,  claiming  of  shifts  and  shift  definitions. 

Cirkelis  claimed  24  Teamsters  and  11  pressmen  have  been 
suspended  by  employers  since  the  settlement.  In  most  cas¬ 
es,  he  continued,  no  reason  was  given,  the  exception  being 
two  or  three  workers  accused  of  calling  replacements 
“scabs.” 

“This  destructive  policy  of  management  could  lead  to  an¬ 
other  walkout,”  Cirkelis  warned. 

Cuthhertson  said  two  Guild  members,  one  a  shop  stew¬ 
ard,  were  suspended  without  specific  charges  against  them. 
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Interactive  Communications 


One  solution  to 
copyright  problems 
in  Cyberspace: 
Unique  digital  names 


by  Mark  Fitzgerald 

THERE  IS  A  solution  to  copyright 
problems  in  cyberspace  —  and  news¬ 
papers  should  be  acting  now  to  ensure 
their  own  protection,  a  major  comput¬ 
er  scientist  says. 

“I  believe  you  folks  in  the  newspaper 
industry  should  be  among  the  most  in¬ 
terested  in  globally  unique  naming. 
What  you  want,  what  you  should  want, 
is  that  if  someone  reads  your  paper  (on 
an  online  service)  in  Paris,  you  want 
unique  naming  so  you  can  get  paid,” 
said  Robert  Thibadeau,  director  of  the 
Imaging  Systems  Laboratory  in  the 
School  of  Computer  Science  at 
Carnegie  Mellon  University  in  Pitts¬ 
burgh. 


“If  you  don’t  have  unique  naming, 
then  you  will  be  paying  the  IBMs  of 
the  world  ...  for  the  privilege  of  hav¬ 
ing  your  information  on  that  service,” 
Thibadeau  added. 

So  what  is  “unique  naming”? 

In  one  sense,  it’s  nothing  new.  Cash 
is  a  good  example  of  unique  naming: 
Each  dollar  bill  has  its  own  unique  se¬ 
rial  number. 

Each  American’s  Social  Security 
card  is  a  unique  name. 

Computers,  however,  have  vastly  ex¬ 
panded  the  possibilities  of  identifying 
things. 

For  one  thing,  the  possibilities  of 
naming  are,  for  all  practical  purposes, 
endless. 


Virtually  anything  can  be  given  a 
name  unique  from  that  of  any  other  on 
the  entire  planet. 

Consider  this,  Thibadeau  told  the 
recent  annual  meeting  of  the  Inland 
Press  Association  in  Chicago:  A  single 
string  of  binary  computer  code  with  64 
bits  —  that  is,  64  I’s  and  O’s  —  can 
generate  names  for  about  18  billion  bil¬ 
lion  things.  That’s  not  a  typo:  18  bil¬ 
lion  billion  unique  names. 

“In  other  words,  it  can  provide  a 
unique  name  for  everybody  on  earth 
about  four  billion  times  over,”  Thiba¬ 
deau  said. 

Double  that  string  of  code  to  a  128- 
bit  word,  he  added,  and  you  can  name 
340  billion  billion  billion  billion 
things.  That’s  four  billions. 


However,  technology  right  now  not 
only  can  generate  these  fantastic  num¬ 
bers  of  names  —  it  can  recognize  them 
virtually  instantaneously. 

For  instance,  the  Intel  Pentium 
processor  chip  can  process  a  64'bit 
name  in  something  like  under  one- 
tenth  of  a  millionth  of  a  second, 
Thibadeau  said. 

Even  the  128-bit  name  is  no  prob¬ 
lem:  “A  Pentium  processor  can  check 
this  name  in  less  than  a  fifth  of  a  mil¬ 
lionth  of  a  second,”  he  said. 

These  advances  mean  unique  nam¬ 
ing  can  be  used  to  protect  copyrights 
on  content  in  databases  and  other  on¬ 
line  services. 

Each  information  product  has  its 


own  unique  digital  coding.  Combined 
with  available  techniques,  such  as  pub¬ 
lic-key  encryption,  information  pro¬ 
viders  have  the  privacy  to  create  infor¬ 
mation,  protect  against  counterfeit  — 
and  yet  make  the  information  available 
to  the  public. 

Thibadeau  argues  that  a  single  in¬ 
ternational  standard  should  be  devel¬ 
oped  for  unique  coding  —  and  that  the 
name  should  have  all  the  legal  protec¬ 
tions  afforded  intellectual  property. 

“Consider  cyberspace  without  glob¬ 
ally  unique  names  enforced  by  law,”  he 
said.  “Now  there  is  name  chaos.  Any 
computer  scientist  will  tell  you  that  our 
information  systems  will  not  work 
without  names. 

“Names  are  unavoidable,”  Thiba¬ 
deau  continued.  “The  question  is 
whether  they  are  locally  or  globally 
unique  and  whether  there  should  be 
law  that  guarantees  uniqueness,”  he 
said. 

Newspapers  in  particular  should  be 
wary  about  naming  schemes  that  are 
less  than  global  and  are  not  fully  pro¬ 
tected  by  international  law. 

“Do  you  want  somebody,  like  EDS 
or  IBM,  vending  you  your  copyright 
protection  —  or  do  you  want  your 
copyright  protection  to  be  a  right  guar¬ 
anteed  by  the  government?” 
Thibadeau  said. 

In  an  interview  a  few  days  after  his 
Inland  talk,  Thibadeau  compared  this 
cyberspace  copyright  problem  to  news¬ 
paper  wariness  about  telephone  com¬ 
panies  being  able  to  control  both  con¬ 
tent  and  transmission  of  information. 

“The  wire  owners  or  the  satellite 
owners  .  .  .  may  own  the  transmission, 
but  the  guy  who  owns  the  copyright 
should  have  the  right  to  the  copyright,” 
he  said. 

“The  telco  shouldn’t  grant  that 
right.  You  in  the  newspaper  industry 
shouldn’t  be  in  a  situation  where  you 
have  to  sign  a  contract  with  a  telco 
where  you  pay  the  telco  to  guard  your 
copyright.” 

That  prospect,  however,  could  come 
to  pass  unless  newspapers  become 
more  aware  of  the  cyberspace  copy¬ 
right  issues,  Thibadeau  said. 

“I’m  raising  these  issues  so  the  news¬ 
paper  industry  can  at  least  have  an  in¬ 
formed  opinion  about  these  things,”  he 
said. 


“I  believe  you  folks  in  the  newspaper  industry 
should  be  among  the  most  interested  in  globally 
unique  naming.” 
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Texas  papers  gear  up 
for  info  superhighway 


Phoenix  papers’  fax 
free  guide  to 
guests  in  20  hotels 

by  M.L.  Stein 


by  Mark  Fitzgerald 

THE  INFORMATION  superhighway 
is  under  construction  in  the  Lone  Star 
State. 

So  far,  Texas  papers,  even  some  of 
the  big  dailies,  are  spectators  in  the 
online  revolution,  according  to  the 
first  major  survey  of  the  electronic 
newS'gathering  capabilities  of  Texas 
dailies  and  weeklies. 

But  enthusiasm  is  growing  quickly, 
the  survey  found. 

Right  now,  just  31%  of  Texas  daily 
newspapers  subscribe  to  an  online  in¬ 
formation  service,  such  as  Prodigy  or 
CompuServe. 

However,  another  44%  intend  to  be 
online  within  two  years. 

And,  within  five  years,  the  majority 
of  dailies  say  they  will  be  getting  press 
releases  electronically,  exchanging  e- 
mail,  setting  up  electronic  morgues 
and  crunching  numbers  for  investiga¬ 
tive  stories. 

“The  survey  shows  that  many 
dailies  in  Texas  are  shifting  rapidly 
out  of  first  gear  and  into  second” 
when  it  comes  to  using  electronic  re¬ 
sources  accessible  by  computer,  said 
Philip  Berkebile,  executive  vice  presi¬ 
dent  of  the  Texas  Daily  Newspaper 
Association  (TDNA). 

TDNA  and  the  Texas  Press  Associa¬ 
tion  sponsored  the  survey,  which  was 
conducted  jointly  by  the  Department 
of  Agricultural  Communications  and 
the  Public  Policy  Resources  Institute  at 
Texas  A&M  University. 

A  total  of  59  of  the  state’s  90  daily 
newspapers  responded,  including  26  of 
the  31  largest  dailies. 

Some  116  of  450  weekly  newspapers 
responded. 

The  survey  found  that,  even  among 
dailies  that  have  online  capabilities, 
access  tends  to  be  restricted  —  and  use 
is  infrequent. 

Among  newspapers  subscribing  to 
online  services,  for  instance,  just  one 
paper  makes  it  available  to  all  re¬ 
porters. 

Another  10  reported  that  “clusters 
of  reporters”  can  access  the  services. 
Seven  papers  restrict  access  to  just  one 


person  —  usually  the  librarian. 

Fully  half  of  subscribing  papers  use 
their  online  services  fewer  than  five 
times  a  day. 

Cost  is  the  most  frequent  reason 
given  for  not  going  online,  cited  by 
68%  of  non-subscribers. 

Also  mentioned  were  lack  of  sup¬ 
port  staff  or  training  (41%);  too  much 
information  to  process  (17%);  insuffi¬ 
cient  time  for  installation  (17%)  — 
and  the  possibility  that  reporters  will 
spend  too  much  time  online  ( 17%). 

Cost  weighs  particularly  on  week¬ 
lies. 

Just  8%  are  online  now,  and  only 
another  17%  expect  to  be  subscribing 
to  a  service  by  the  summer  of  1996. 

Journalism 
prof’s  programs 
teach  spelling 

FLORIDA  A&M  University  journalism 
professor  Michael  Abrams  has  written 
Macintosh  software  designed  to  im¬ 
prove  the  spelling  of  writers  of  all  ages. 

“Style  &  Grammar  Tutor,”  released 
last  year  for  journalism  students,  is  used 
at  more  than  200  schools. 

“Clarence  the  Bee’s  World  Champi¬ 
onship  Spelling  Bee,”  for  students  from 
elementary  school  through  college,  was 
released  this  year.  Each  sells  for  $35;  site 
licenses  are  available  to  schools  for 
$100.  Abrams  said  shareware  trial  ver¬ 
sions  of  both  are  available  on  Com¬ 
puServe  and  other  electronic  bulletin 
boards. 

Abrams  created  the  second  program 
with  his  teenaged  son  and  daughter, 
winners  of  school  and  county  spelling 
bees,  who  helped  with  programming 
and  musical  content. 

The  educator,  who  awards  credit  to 
students  who  identify  misspellings  in 
publications  and  retail  signs,  cited  “a 
drastic  decline  in  the  quality  of  business 
letters”  and  “an  incredible  number  of 
glaring  errors  in  the  nation’s  best  news¬ 
papers,”  in  many  of  which,  he  added, 
“English  appears  to  be  a  foreign  lan¬ 
guage.” 


WHEN  GUESTS  CHECK  into  Phoe- 
nix-area  hotels  these  days,  they  are 
handed  a  free  guide  to  what’s  going  on 
locally,  courtesy  of  Phoenix  News¬ 
papers  Inc. 

The  two-page  newsletter,  called  the 
Traveler’s  Gazette,  also  contains  news 
briefs  compiled  from  the  Arizona  Re¬ 
public  and  Phoenix  Gazette,  as  well  as 
information  about  area  restaurants, 
tours,  entertainment,  TV  highlights, 
and  nearby  places,  maps  included,  for 
family  outings  with  the  kids.  There  is 
even  an  Airport  Outlook  column  re¬ 
porting  the  weather  at  various  U.S.  air¬ 
ports. 

The  Gazette  also  carries  a  box  for  its 
Pressline  audiotex  service,  giving  read¬ 
ers  phone  numbers  for  getting  more  in¬ 
formation  on  the  content,  plus  a  stock 
market  update  or  sports  scores. 

The  newsletter  is  currently  faxed 
free  via  modem  to  20  hotels,  mostly  in 
Scottsdale.  Presentations  for  the  prod¬ 
uct  are  being  made  to  several  other  ho¬ 
tels,  according  to  Chris  Lavelle,  associ¬ 
ate  editor/special  sections  and  a  mem¬ 
ber  of  the  team  that  developed  it. 

Lavelle  said  that  last  spring  Howard 
Finberg,  senior  editor/information 
technology,  and  Dave  Gianelli,  new 
ventures/project  manager,  hit  on  the 
idea  of  offering  current  daily  informa¬ 
tion  on  what’s  going  on  around  town 
to  hotel  and  resorts  for  distribution  to 
their  guests  each  day. 

“They  ran  the  idea  by  a  couple  of 
hotel  managers,  who  agreed  to  look  at 
a  prototype  and  consider  testing  it 
with  their  guests,”  Lavelle  recalled. 

She  said  a  test  phase  began  last  May 
with  distribution  to  four  hotels.  Ad¬ 
justments  in  content  were  made  over 
the  summer,  on  the  basis  of  feedback 
from  guests,  concierges  and  hotel  man¬ 
agement.  Time  also  was  spent  in  refin¬ 
ing  the  information-gathering  and  fax 
systems,  Lavelle  added. 

Today,  Traveler's  Gazette  reaches 
more  than  4,000  guest  rooms,  Lavelle 
stated.  Some  hotels  deliver  it  with  a 
complimentary  newspaper  while  others 
make  it  available  at  check-in.  BEOT 


Editor6?Publisher  •  December  17,  1994 


17 


In  Brief 


ASNE  creates 
Laventhol  awards 

THE  AMERICAN  SOCIETY  of  News¬ 
paper  Editors  (ASNE)  has  established 
two  Jesse  Laventhol  prizes,  each  carry¬ 
ing  $10,000,  in  honor  of  the  reporter  for 
Philadelphia  newspapers  in  the  1920s 
and  1930s. 

The  awards  were  endowed  by  his  son, 
David  Laventhol,  editor  at  large  of  the 
Times  Mirror  Co.  in  Los  Angeles.  They 
will  be  presented  annually  as  part  of 
ASNE’s  Distinguished  Writing  Awards 
competition. 

One  prize  will  go  to  an  individual 
writer  for  deadline  reporting.  The  oth¬ 
er  recognizes  a  team  effort. 

‘Baywatch’  star 
files  libel  suit 

PAMELA  ANDERSON,  WHO  stars  in 
the  TV  series  “Baywatch,”  has  filed  a 
$12-million  libel  suit  against  the  super¬ 
market  tabloid,  the  Globe,  over  a  story 
that  described  her  as  a  heroin  addict 
and  said  the  addiction  could  cost  her 
her  job. 

In  the  federal  lawsuit,  Anderson  de¬ 
nied  that  she  has  a  drug  problem  and 
said  the  story  contained  21  false  state¬ 
ments. 

Globe  associate  publisher  Terry 
Raskyn  said  the  newspaper  stood  by  the 
story.  —  AP 

Nev.  paper  fined 
for  depositing  waste 
on  private  property 

A  NEVADA  NEWSPAPER  company 
that  left  unsolicited  papers  in  a  person’s 
yard  over  his  objections  has  been  fined 
by  a  judge  who  found  the  company 
guilty  of  depositing  rubbish  or  waste  on 
private  property. 

Judge  Don  Gladstone  fined  the  Dai¬ 
ly  Sparks  Tribune  the  maximum  $1,100, 
following  a  trial. 

Don  Clock,  the  property  owner,  had 
complained  that  a  newspaper  lying  in  a 
yard  is  a  signal  that  no  one  is  home. 
The  judge  said  the  newspaper  was  in¬ 
sensitive  and  unconcerned  about 
Clock’s  safety. 


Gladstone  said  the  Tribune  left  pa¬ 
pers  in  Clock’s  yard  “after  repeated  re¬ 
quests  not  to  do  so.” 

Tribune  attorney  Stephen  Sprinkel 
said  the  paper  intended  to  appeal. 

—  AP 


A  PENNSYLVANIA  APPEALS  court 
has  upheld  a  libel  ruling  against  the 
Philadelphia  Inquirer  while  reducing 
damages  from  $34  million  to  $24  mil¬ 
lion.  The  newspaper  plans  to  appeal. 

A  Philadelphia  jury  in  1990  awarded 
former  prosecutor  Richard  A.  Sprague 
$2.5  million  in  compensatory  damages 
and  $31.5  million  in  punitive  damages. 

At  the  time,  the  combined  award  was 
the  largest  libel  verdict  on  record  in¬ 
volving  the  news  media  in  the  United 
States.  The  current  record  is  a  $58-mil- 
lion  judgment  against  a  Dallas  TV  sta¬ 
tion. 

Last  month,  a  three-judge  appellate 
panel  let  stand  the  compensatory  dam¬ 
ages  but  reduced  punitive  damages  to 
$21.5  million,  calling  the  original  award 
excessive. 

Sprague  sued  21  years  ago  over  re¬ 
ports  questioning  his  handling  of  a 
homicide  case  while  he  was  a  prosecu¬ 
tor  in  Philadelphia. 

Sprague’s  libel  claim  focused  on  a 
front-page  story  that  questioned 
whether  he  had  stifled  a  1963  homicide 
investigation  as  a  favor  for  a  friend,  for¬ 
mer  State  Police  Commissioner  Rocco 
P.  Urella. 

In  the  1963  case,  Urella’s  son  and  a 
friend  were  questioned  in  connection 
with  a  killing.  Sprague  recommended 
against  prosecuting  the  friend  and 
agreed  with  police  that  Urella  should 
not  be  prosecuted. 

Sprague  said  the  paper  acted  mali¬ 
ciously  in  publishing  the  story.  He  said 
that  in  1972  he  personally  won  a  misde¬ 
meanor  wiretap  conviction  against  one 
of  the  two  reporters  who  worked  on  the 
story,  Greg  Walter. 

Sprague  said  he  warned  the  paper 
that  Walter  had  been  overheard  saying 
he  would  “get”  Sprague,  an  accusation 
that  Walter  denied  in  a  1981  deposi¬ 
tion.  Walter  died  in  1989. 


A  jury  awarded  Sprague  $4.5  million 
in  1983.  The  state  Supreme  Court  in 
1988  ordered  a  new  trial  on  the  grounds 
that  Inquirer  reporters  had  been  barred 
improperly  from  testifying  about  infor¬ 
mation  from  confidential  sources. 

Sprague  said  the  paper  should  ac¬ 
knowledge  its  mistake. 

“It  was  malicious,  and  it’s  about  time 
the  Philadelphia  Inquirer  was  grown-up 
and  acknowledged  it  was  wrong  and 
move  on  from  there,”  he  said. 

Inquirer  editor  Maxwell  E.P.  King 
said  the  ruling  was  disappointing. 

“We  disagreed  with  the  original  court 
finding,”  King  said.  “We  disagree  with 
this  court  finding,  and  we  will  appeal.” 

The  court  found  “clear  evidence  of 
malice”  on  the  part  of  Walter  and  other 
reporters,  and  knowledge  of  that  con¬ 
duct  by  former  Inquirer  executive  editor 
Eugene  L.  Roberts  Jr.,  who  is  now  man¬ 
aging  editor  of  the  Neiv  York  Times. 

—  AP 


THE  BOSTON  GLOBE  this  month 
has  assembled  a  photo  exhibit  titled 
“Lost  Futures:  Our  Forgotten  Children” 
at  the  John  F.  Kennedy  Library  in 
Boston. 

The  75-picture  display  is  the  culmi¬ 
nation  of  a  yearlong  project  of  Globe 
Pulitzer  Prize-winning  photographer 
Stan  Grossfield,  who  documented  the 
plight  of  disadvantaged  children  in  10 
countries. 


“KEEPING  FAITH,”  A  special  report  in 
the  Santa  Fe  Neiv  Mexican  published 
on  Thanksgiving  Day,  followed  the 
journey  of  21  Tibetans  who  have  settled 
in  the  city. 

Staff  photographer  Kitty  Leaken 
spent  three  months  in  India,  accompa¬ 
nying  several  members  of  Santa  Fe’s  Ti¬ 
betan  community,  who  had  been  sepa¬ 
rated  from  their  families  for  over  a  year. 

The  report  was  written  by  New  Mex¬ 
ican  assistant  city  editor  Nancy  Plevin. 


Multimillion-dollar 
decision  against 
Inquirer  upheld 


Santa  Fe  paper 
profiles  Tibetans 


Globe  exhibit 
illustrates  plight 
of  children 
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Celebrities  attend 
Newsday  bash 
for  Kitman 

NEWSDAY  AND  NEW  York  Newsday 
threw  a  party  and  the  media  celebrities 
came. 

The  party  was  officially  to  celebrate 
Marvin  Kitman’s  25th  year  as  a  News- 
day  TV  critic,  but  was  also  an  occasion 
to  publicly  introduce  Ray  Jansen  as  the 
new  Newsday  publisher,  replacing  Bob 
Johnson. 

Jansen  did  not  speak  to  the  group, 
but  was  on  the  greeting  line  as  guests 
came  in. 

Among  those  TV  personalities  who 
attended  were  Barbara  Walters,  Tom 
Snyder,  Maury  Povich,  Geraldo  Rivera, 
Robin  Leach  and  assorted  local  news¬ 
casters. 

Also  in  attendance  was  comic  Henny 
Youngman,  author  Norman  Mailer,  and 
ex-con  Joey  Buttafuoco,  minus  his  wife, 
Mary  Jo. 

Buttafuoco  was  popular  not  only 
with  an  assortment  of  women  at  the 
party  but  also  with  several  of  the 


broadcast  types,  who  appeared  to  be 
trying  to  recruit  him  for  a  future  on-air 
interview. 

Newsday  gossip  columnist  Liz  Smith 
introduced  Kitman  to  the  audience  of 
about  300  people.  In  attendance  from 
the  parent  company  Times  Mirror’s 
West  Coast  office  were  senior  vice  pres¬ 
ident  Donald  Wright,  editor  at  large 
David  Laventhol  and  Richard  Schlos- 
berg  III,  executive  vice  president  and 
the  publisher  of  the  Los  Angeles 
Times . 

The  guests  munched  on  assorted 
hors  d’oeurves  and  washed  them  down 
at  the  open  bar. 

J-schools  get 
money  from  papers, 
foundations 

CHRISTMAS  CAME  EARLY  for  five 
journalism  schools  in  the  Pacific  North¬ 
west. 

The  Tacoma  News  Tribune  and  Tri- 
City  Herald  in  Washington  established 
a  $200,000  scholarship  endowment  at 


Washington  State  University  to  edu¬ 
cate  minority  students  in  journalism. 

Herald  publisher  Jack  Briggs,  who 
made  the  announcement  with  News 
Tribune  publisher  Kelso  Gillenwater, 
will  be  chairman  of  a  $3.8-million  fund 
drive  to  support  Washington  State’s  Tri- 
Cities  (Pasco,  Richland,  Kennewick) 
campus. 

The  first  scholarship  is  scheduled  to 
be  presented  next  year,  with  additional 
awards  being  made  as  the  endowment 
increases. 

Newsroom  staffers  of  the  Ellensburg 
Daily  Record,  Herald,  and  News  Tri¬ 
bune  will  be  involved  in  selecting  the 
scholarship  winners.  The  three  dailies 
are  owned  by  McClatchy  Newspapers. 

In  other  donations,  the  Pacific 
Northwest  Newspaper  Association 
Foundation  gave  a  total  of  $23,000  to 
journalism  programs  at  the  University 
of  Montana  ($8,000);  Eastern  Wash¬ 
ington  University  ($3,000);  University 
of  Idaho  ($7,000);  and  Utah  State  Uni¬ 
versity  ($5,000). 

The  schools’  plans  for  the  money  in¬ 
clude  purchase  of  computers,  computer 
lab  upgrading,  and  scholarships. 


Please  send  me  the  following  “Prevent  Frozen  Pipes”  information: 

_ Press  release/general  information 

_ "Prevent  Frozen  Pipes”  brochures.  (You  may  want  to  offer  these  to  your  readers. 

We’ll  provide  copies  at  no  cost.  We  II  send  you  quantities,  or  you  may  ask 
readers  to  write  us  directly.) 

_ Quantity  needed: _ 

_ Public  service  ads 

Name _ Newspaper _ 

Address _ 

City _ State _ ZIP _ 

Mail  to:  Frozen  Pipes,  Public  Affairs  Dept. 

State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL6j710-(X)OI 


Stale  Farm  Fire  and  Casuahy  Company  Home  Office:  Bloomington.  Illinois 


Help  Your  Readers  Avoid  the 
Silent  Disaster 


It's  not  dramatic.  No  howling  winds,  roaring  fires,  or 
trembling  earth.  But  it  leaves  a  terrible  mess  in  the 
house...  and  a  costly  cleanup. 


Hundreds  of  thousands  of  homeowners  face  a 
monumental  headache  each  year  when  Old  Man 
Winter  creates  the  silent  disaster  -  frozen  water  pipes. 


We  also  can  send  you  tips  to  share  with  your  readers 
and  a  non-commercial  brochure  to  offer.  Order  them 
with  the  form  below. 


But  this  disaster  is  avoidable.  Your  paper  can  tell  your 
readers  how  to  keep  pipes  from  freezing.  We  can  help 
by  providing  an  expert  for  phone  interviews. 

(Call  309-766W35). 
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Newspeofie  in  the  News  Compiled  by  Ian  E.  Anderson 


Ellen  Soeteber 


Addie  Rimmer 


Lyn  Bunch 


Annette  Merritt  Cummings 


Ellen  Soeteber,  deputy  editorial 
page  editor  and  associate  managing  ed¬ 
itor  at  the  Chicago  Tribune,  has  been 
named  managing  editor  at  the  Fort 
Lauderdale,  Fla.,  Sun-Sentinel. 

Addle  Rimmer,  assistant  managing 
editor  at  the  Long  Beach,  Calif.,  Press- 
Telegram,  has  been  appointed  editor  of 
the  Boca  Raton,  Fla.,  News. 

Lyn  Bunch,  regional  advertising  di¬ 
rector  of  Preview,  a  total  market  cover¬ 
age  entertainment  magazine  published 
by  the  Orange  County  Register,  Santa 
Ana,  Calif.,  has  been  promoted  to  ad¬ 
vertising  director  of  the  newly  formed 
zoned  products  group  of  the  Register. 

Annutte  Merritt  Cummings,  vice 
president  of  Campbell  &  Co.,  a  public 
relations  and  marketing  firm  in  Dear¬ 
born,  Mich.,  has  been  named  market¬ 
ing  communications  manager  at  the 
Louisville,  Ky.,  Courier-Journal. 

Mark  Mnthes,  a  consultant  to  sever¬ 
al  newspapers  setting  up  audiotex  and 
online  ventures,  has  been  named  man¬ 
aging  editor  of  news  and  features  at 
Tribune  Media  Services,  Chicago. 

Previously,  he  was  an  executive  edi¬ 
tor  at  the  Ocala  (Fla.)  Star-Banner. 

Terri  Kruger,  who  joined  the  Wash¬ 
ington  Post  Co.  subsidiary.  Digital  Ink, 
in  January,  has  been  promoted  to  di¬ 
rector  of  telephone  services. 

She  will  be  responsible  for  managing 
Post-Haste,  the  audio  service  of  the 
Washington  Post. 

Frank  McComas,  chairman  and  pub¬ 
lisher  of  the  Columbia,  S.C.,  State,  has 


been  appointed  vice  president/opera¬ 
tions  for  Knight-Ridder  Inc.,  effective 
Feb.  1. 

He  will  succeed  senior  vice  presi¬ 
dent/operations  W.H.  “Gus”  Harwell, 
who  is  retiring. 

Frederick  Mott  Jr.,  president  and 
publisher  of  the  Gary,  Ind.,  Post-Tri¬ 
bune,  was  named  chairman  and  pub¬ 
lisher  in  Columbia. 

Scott  Bosley,  editor  of  the  Journal 
of  Commerce,  takes  over  for  Mott. 

David  Milliren,  police/database  re¬ 
porter  at  the  Fort  Myers,  Fla.,  NewS' 
Press,  has  been  named  special  projects 
editor  at  Gannett  News  Service,  Ar¬ 
lington,  Va. 

Frank  Murray,  White  House  re¬ 
porter  at  the  Washigton  Times,  has 
been  named  to  cover  the  Supreme 
Court  beat. 

Nancy  Reman,  Supreme  Court  re¬ 
porter,  moves  to  Capitol  Hill  where 
she  will  cover  the  104th  Congress. 

J.  Jennings  Moss,  who  was  cov¬ 
ering  Congress,  moves  to  the  White 
House. 

Laurie  Kellman,  who  was  on  the 

metro  desk,  moves  to  the  national  desk 
where  she  will  cover  Congress. 

Lorraine  Weellerl,  a  correspon¬ 
dent  in  the  Fairfax  bureau,  switches  to 
the  business  desk  where  she  will  report 
on  regional  development. 

Tommy  Denton,  senior  editorial 
writer  and  columnist  at  the  Fort  Worth 
Star- Telegram,  has  been  elected  presi¬ 
dent  of  the  National  Conference  of 
Editorial  Writers. 

He  succeeds  Joseph  Geshwiler, 

editorial  writer  at  the  Atlanta  Consti¬ 


tution,  who  becomes  immediate  past 
president. 

Other  officers  elected  were  Rena 
Pederson,  editorial  page  editor  at  the 
Dallas  Morning  News  —  vice  presi¬ 
dent;  Sue  Ryon,  assistant  editorial 
page  editor  at  the  Milwaukee  Journal 
—  treasurer;  and  Morgan  McGin- 
ley,  editorial  page  editor  at  the  New 
London,  Conn.,  Day  —  secretary. 

Steve  Rage,  director  of  new  business 
development  of  the  Information  Ser¬ 
vices  Group  of  the  New  York  Times 
Co.,  has  been  appointed  group  direc¬ 
tor,  new  media. 

Ann  Blinkhern,  manager  of  new 
business  development,  was  named  new 
products  director. 

Melanie  Rosen,  director  of  new 
business  development,  was  appointed 
director  of  educational  media. 

Tom  Allen,  publisher  of  the  Manhat¬ 
tan  publications  of  News  Communica¬ 
tions  Inc.,  which  includes  the  weeklies 
Our  Town  and  Manhattan  Spirit,  has 
been  promoted  to  executive  vice  presi¬ 
dent  of  the  company. 

Skip  Esch,  classified  advertising  man¬ 
ager  at  the  Watsonville,  Calif.,  Register 
Pajaronian,  has  been  named  classified 
advertising  manager  at  the  Escondido, 
Calif.,  Times  Advocate. 

William  Coakley,  40,  director  of 
planning,  circulation  administration 
for  the  finance  department  at  the  New 
York  Daily  News,  has  been  appointed 
senior  vice  president  and  controller  at 
Louis  Harris  &  Associates  Inc.,  the 
survey  research  and  polling  subsidiary 
of  Gannett  Co.,  Arlington,  Va. 
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THE  LEAPING  EDGE 

by  Michael  Conniff 


ow  that  the  unthinkable  has 
been  thunk  —  now  that  newspapers 
and  telcos  are  becoming  the  best  of 
friends  —  the  biggest  threat  to  the  lo¬ 
cal  newspaper  franchise  is  not  regional 
Bell  operating  companies  (RBOCs) 
but  other  newspapers. 

Think  about  it.  Times  Mirror  is  in 
bed  with  Pacific  Bell  for  E.S.S.  Ven¬ 
tures,  a  joint  enterprise  that  is  launch¬ 
ing  electronic  shopping  products  and 
services  throughout  California  and 
well  beyond  the  circulation  confines  of 
the  Los  Angeles  Times. 

Newsday  and  NYNEX  are  going  af¬ 
ter  classifieds  together,  as  are  Cox  and 
Bell  South  —  and  even  US  West  and 
the  Rocky  Mountain  News  in  Denver 
have  cozied  up  to  each  other. 

Newspaper-telco  alliances  are  legion 
if  not  yet  lucrative.  Chances  are  good 
that  a  number  of  them  will  flop.  But 
the  idea  that  newspapers  and  RBOCs 
might  find  common  ground  has  gone 
from  the  controversial  to  the  common¬ 
place. 

Even  if  these  ventures  don’t  pan  out, 
they  have  to  be  seen  as  a  potentially 
serious  threat  to  newspapers  unable  to 
attract  the  right  kind  of  partner  with 
that  kind  of  clout. 

Like  the  deconstructed  Soviet 
Union,  the  RBOC  is  no  longer  the 
monolithic  enemy  of  old.  The  new  en¬ 
emy  for  many  newspapers  will  be  other 
newspapers  that  use  technology  to 
neutralize  the  traditional  advantages  of 
place  and  time. 

Look  no  further  than  the  latest  de¬ 
velopments  within  the  Beltway  and 


Conniff  is  president  of  Interactive 
Sports.  Contact  him  directly  at  802- 
860-1411  (phone),  802-862-4699 
(fax),  or  MCONNIFF@mcimail.com 
(Internet). 


just  beyond.  The  Washington  Post,  via 
a  separate  division  known  as  Digital 
Ink,  will  be  launching  an  electronic 
product  aimed  at  personal  computer 
owners  and  using  the  Ziff-Davis  Inter¬ 
change  service.  But  other  newspapers 
in  the  region  are  not  exactly  sitting  on 
their  hands.  A  partnership  of  21  news¬ 
papers  and  Washingtonian  magazine 
announced  recently  that  they  have 
formed  an  alliance  through  InfiNet, 
the  regional  Internet  provider  that  is  a 
subsidiary  of  Landmark  Communica¬ 
tions  Inc.,  owner  of  the  Virginian-Pilot 
and  Ledger-Star  in  Norfolk  and  other 
newspapers  and  media  holdings. 

Landmark  also  owns  television  sta¬ 
tions  and  properties,  including  the 
Weathet  Channel  and  the  Travel 
Channel.  Seventeen  newspapers 
owned  by  Journal  Newspapers  and  four 
others  owned  by  Capital  Gazette 
Newspapers  are  part  of  the  alliance. 

Landmark’s  InfiNet  is  an  early  exam¬ 
ple  of  the  newspaper  company  as  val¬ 
ue-added,  Internet  access  provider. 
Access  to  textual  services  is  available 
for  $10  per  month  for  15  hours;  access 
to  graphical  multimedia  files  costs  $25 
per  month  for  50  hours  of  usage.  Tests 
of  the  service  were  scheduled  to  begin 
the  week  after  Thanksgiving. 

##w 

WW  e  view  this  as  an  R&D 
project  in  the  vast  communications 
ocean  that  is  Internet,”  said  Phil  Mer¬ 
rill,  president  of  Capital  Gazette  News¬ 
papers  and  Washingtonian  magazine.” 

Though  much  has  been  made  of  the 
potential  for  “hyper-local”  news  online 
—  news  provided  by  newspapers  at  the 
neighborhood  level  —  the  emergence 
of  the  Internet  has  had  the  effect  of 
chipping  away  at  true  geographical  lo¬ 
cality  and  replacing  it  with  the  far 
more  profound  proximity  of  shared  in¬ 
terests. 


If  many  people  had  their  druthers, 
for  example,  they  might  gladly  replace 
their  local  sports  section  with  the 
Boston  Globe's  coverage.  If  in-depth 
international  reportage  is  a  reader’s 
raison  d’etre,  then  they  might  seek  and 
find  the  Baltimore  Sun’s  correspon¬ 
dents  online.  If  the  environment  gives 
you  a  buzz,  then  maybe  the  Oregonian 
would  be  the  provider  of  choice. 

IT  he  fact  that  I  live  in  Vermont  and 
you  live  in  Boise  is  academic  —  as 
long  as  we  can  both  get  our  hands  on 
the  information  we  want.  These  choic¬ 
es  are  local  only  to  the  individual  read¬ 
er. 

Much  of  what  many  newspapers  pro¬ 
vide  today  is  canned  corn  to  begin 
with:  a  frequently  bland  diet  of  syndi¬ 
cated  news,  features,  cartoons  and 
columnists.  Even  if  a  newspaper  can  af¬ 
ford  a  Washington  bureau,  that  propri¬ 
etary  coverage  can’t  help  but  be  affect¬ 
ed  by  the  numbing  dictates  of  pack 
journalism.  This  is  another  way  of  say¬ 
ing  that  newspapers  commit  miles  of 
column  inches  every  month  to  cover¬ 
age  that  is  predominantly  generic. 

Just  as  the  Interstate  Highway  Sys¬ 
tem  obliterated  vast  differences  among 
people,  so,  too,  will  the  Internet  elimi¬ 
nate  distances  between  readers  who 
care  about  the  same  things  in  life. 
Newspapers  will  have  to  live  in  that 
world.  It’s  that  simple. 

This  idea  that  newspapers  have 
nothing  to  fear  but  themselves  runs 
counter  to  the  historical  notion  of  the 
newspaper  publisher-as-monopolist,  an 
idea  bludgeoned  to  death  by  the  late 
A.J.  Liebling  in  his  wonderfully  biting 
reportage  about  the  press.  Aside  from 
publications  in  a  few  legendary  cities, 
the  newspaper  industry  has  profited 


(See  Leading  Edge  on  page  43) 
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Olympic  promotion 

dollars  are 
up  for  grabs 

Olympics  are  the  Big  Kahuna,  but  local  events 
offer  newspapers  a  host  of  opportunities 


by  Qeorge  Qarneau 

IF  SPECIAL  EVENTS  are  a  marketing 
gold  mine,  the  Olympics  are  the  moth¬ 
er  lode  that  could  yield  $1.5  billion  in 
promotional  spending  by  sponsors  when 
the  summer  games  come  to  Atlanta  in 
1996,  a  promotion  executive  said. 

Donald  Dixon,  chairman  and  CEO 
of  New  York-based  Lifestyle  Marketing 
Group,  said  that  for  marketers,  the 
Olympics  are  “beyond  the  valley  of  the 
huge.” 


At  the  Southern  Newspaper  Pub¬ 
lishers  Association  (SNPA)  conven¬ 
tion,  Dixon  said  direct  sponsors  of  the 
Olympics  —  including  Coca  Cola, 
IBM,  Kodak,  Bausch  and  Lomb,  Home 
Depot  and  Anheuser  Bush  —  are  pay¬ 
ing  a  combined  $600  million  in  spon¬ 
sorship  fees  to  the  games. 

What’s  more  important  for  news¬ 
papers,  sponsors  also  intend  to  invest 
as  much  as  V/i  times  the  $40  million 
each  spent  for  sponsorship  on  related 
advertising,  marketing  and  promotion 
programs. 

Together,  it  adds  up  to  12  months  of 
opportunities,  beginning  in  July  1995,  a 
year  before  the  Olympic  torch  is  lit  in 
Atlanta,  Dixon  said.  And  the  windfall 
could  reach  beyond  Georgia  to  enrich 


papers  around  the  country  that  tap 
into  the  promotional  plans  of  Olympic 
sponsors. 

But,  to  cash  in,  newspapers  have  to 
be  open-minded  and  flexible  and  must 
seek  opportunities  outside  marketers’ 
traditional  advertising  budgets,  Dixon 
said,  suggesting  several  ways  news¬ 
papers  could  participate  in  his  clients’ 
programs. 

Xerox,  whose  sponsorship  gives  it 
bragging  rights  as  official  printer,  fax, 
copier  reprographics  and  oversize 


printer,  has  former  Olympic  athletes 
Dan  O’Brien  and  Jackie  Joyner-Kersee 
on  contract  as  spokespersons  and 
hopes  to  promote  itself  widely  by  play¬ 
ing  up  its  Olympic  connections. 

Dixon  suggested  newspapers  tie  in 
with  such  events  by  running  “mystery 
shopper”  contests  and  giving  Olympics 
tickets  to  readers  who  find  the  Xerox 
logo  in  the  business  section,  writing 
about  the  business  of  the  games  and 
selling  adjacent  ads  to  Xerox,  organiz¬ 
ing  a  Xerox  breakfast  for  kids  with 
Olympians  as  guests,  and  reprinting 
Olympic  coverage  as  a  special  section 
and  giving  it  to  businesses. 

Champion,  the  athletic  clothing 
company,  likewise  wants  to  maximize 
its  visibility  as  official  outfitter.  Dixon 


said  premium  programs  could  include 
shirts  customized  for  advertisers,  a  con¬ 
test  in  which  people  guess  Olympic 
winners  and  earn  Champion  clothes  as 
prizes,  local  sports  sections  sponsored 
by  Champion,  and  limited-edition 
clothing  to  be  co-marketed. 

Coca  Cola  will  similarly  promote  its 
image,  name  and  products,  including 
its  PowerAde  drink.  Suggested  promo¬ 
tions  include  a  listing  of  U.S.  Olympic 
team  members  sponsored  by  Coke,  a 
local  sports  hall  of  fame  with  Coke  and 
local  retailers  as  sponsors,  and  contests 
offering  free  trips  to  Coke’s  Olympic 
City  in  Atlanta  as  prizes. 

Also  at  SNPA,  Billy  Payne,  a  real  es¬ 
tate  attorney  who  conceived  the  idea 
of  bringing  the  Olympics  to  Atlanta 
and  spearheaded  the  campaign  as  pres¬ 
ident  of  the  Atlanta  Committee  for  the 
Olympic  Games,  promised  that  the 
1996  Games  —  estimated  to  be  twice 
the  size  of  the  Los  Angeles  games  eight 
years  ago  —  will  be  the  “largest  peace¬ 
time  event  ever  undertaken”  national¬ 
ly  and  “unquestionably  the  greatest 
Olympics  ever.” 

They  are  projected  to  cost  $1.6  bil¬ 
lion,  to  be  raised  by  selling  sponsor¬ 
ships,  TV  rights  and  licenses,  and  to 
generate  more  than  $4  billion  in  over¬ 
all  spending.  Payne  said  the  events  will 
attract  two  million  visitors,  30%  of 
them  tourists  from  200  foreign  lands, 
along  with  6,000  athletes  and  officials 
and  15,000  journalists. 

Payne  expects  the  Olympics  to  gen¬ 
erate  $200  million  in  sales  tax  for 
Georgia  by  the  time  they’re  over  and  to 
donate  $400  million  worth  of  sports  fa¬ 
cilities  and  housing  to  local  schools 
and  government. 

The  Olympics  are  probably  the 
highest  profile  of  all  special  events  that 
newspapers  can  cash  in  on,  but,  ac¬ 
cording  to  David  Easterly,  the  outgoing 
SNPA  president  and  newly  promoted 
president  and  CEO  of  Cox  Enterprises 
Inc.,  “Every  town  has  a  schedule  of 
events  to  package  for  advertisers.” 

Dennis  Berry,  publisher  of  Cox’s  At¬ 
lanta  Journal-Constitution,  gave  tips  on 
how  special  events  can  be  marketed 
and  how  the  Atlanta  papers  did  on  a 
couple  of  projects. 

In  general,  he  advised  the  following: 

Select  events  that  matter  to  big  ad¬ 
vertisers,  track  anniversaries  and  holi¬ 
days  as  opportunities,  look  especially  at 


But,  to  cash  in,  newspapers  have  to  be 
open-minded  and  flexible,  and  must  seek 
opportunities  outside  marketers’  traditional 
advertising  budgets,  Dixon  said. 
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sports  events,  and  consider  committed, 
cause-oriented  groups  as  partners. 

In  special  sections  promoting  the 
Union  Grand  Prix  bike  race,  for  exam¬ 
ple,  First  Union  Bank  went  from  a 
nonadvertiser  to  a  22-page  advertiser. 
Berry  said.  The  newspaper  threw  in 
value-added  rack  cards,  two  pages  of 
advance  promotional  space,  and  a 
news  bag.  Berry  hoped  the  third  year 
would  improve  on  the  second. 

Special  events  can  also  boost  rela¬ 
tions  with  big  advertisers,  he  said,  cit¬ 
ing  the  “Fashionata”  fashion  show  put 
on  by  Rich’s  department  store,  the  pa¬ 
pers’  biggest  advertiser. 

Rich’s  annual  show  was  losing  its 
luster,  with  attendance  declining  for 
two  years,  when  the  Atlanta  papers 
stepped  in  and  sold  the  retailer  a  12- 
page  special  section. 

A  page  of  advance  promotional 
space  provided  an  inducement,  but  the 
section  helped  the  show  sell  out,  re¬ 
sulting  in  a  happy  customer  and  more 
ad  dollars.  The  lesson:  If  an  event  is 
important  to  big  advertisers,  find  a  way 
to  help. 

Anniversaries  can  launch  successful 
promotions,  as  the  Atlanta  papers  dis¬ 
covered  on  the  35th  anniversary  of  a 
local  mall.  The  mall  allowed  stores  to 
count  the  money  they  spent  on  ads  in 
the  special  section  against  their  lease 
obligations.  The  result  was  18  ad  pages. 
Berry’s  tip:  Newspaper  ad  departments 
should  keep  track  of  anniversaries,  and 
exploit  opportunities. 

Combining  high  school,  college  and 
pro  football  sections  into  package  buys 
—  promoted  through  in-paper  ads, 
brochures  and  ticket  giveaways  —  pro¬ 
duced  a  24%  revenue  increase,  com¬ 
pared  with  selling  the  sections  individ¬ 
ually. 

And  when  sales  staffs  are  too  busy,  a 
“passionate”  promoter  can  sell  special 
sections  on  favored  issues,  as  the 
American  Lung  Association  did,  mar¬ 
keting  corporate  sponsorships,  which 
included  ads,  for  a  12-page  section  on 
Clean  Commute  Week,  Berry  said. 

Berry  also  suggested  newspaper  ad 
staffs  scan  the  news  for  opportunities, 
move  fast,  and  act  as  matchmakers  be¬ 
tween  events  and  likely  sponsors. 

In  another  presentation,  Michael 
Ventura,  president  of  Ventura  &  Co.  in 
Atlanta,  said  promotions  are  increas¬ 
ingly  taking  money  from  traditional 
advertising. 

While  11  years  ago  43%  of  all  mar¬ 
keting  dollars  went  into  traditional  ad¬ 
vertising,  last  year  only  25%  did,  he 


said,  leaving  promotions  to  gobble  up 
between  18%  and  28%  of  marketing 
budgets. 

“We  are  chasing  an  ever-shrinking 
portion  of  the  marketing  pie,”  he  said, 
adding  that  since  few  newspapers  have 
the  staff  to  pursue  promotional  funds, 
many  are  left  untapped. 

Nevertheless,  he  outlined  how  cre¬ 
ative  programs  can  bring  promotional 
spending  to  newspapers. 


by  Dorothy  Qiobbe 

MILWAUKEE  NEWSPAPER  GUILD 
Local  51  has  filed  a  charge  of  unfair  la¬ 
bor  practices  against  Journal/Sentinel 
Inc.,  publisher  of  the  Milwaukee  Jour¬ 
nal  and  Sentinel,  after  the  company 
dismissed  13  members  of  its  advertising 
sales  staff. 

The  charge  was  filed  on  Nov.  22  at 
the  National  Labor  Relations  Board 


(NLRB).  A  memo  sent  by  manage¬ 
ment  to  Journal/Sentinel  employees 
characterized  the  dismissals  as  part  of  a 
“restructuring,”  but  the  guild  claims 
the  firings  were  retribution  for  labor 
organizing  efforts  within  the  ad  sales 
department. 

Jack  Norman,  president  of  Local  51, 
which  represents  the  company’s  news¬ 
room  and  library  employees,  said  that 
the  majority  of  those  dismissed  were 
“directly  involved”  with  an  effort  to  ex¬ 
tend  the  union’s  representation  to  the 
advertising  department. 

Journal/Sentinel  Inc.  “decided  to  act 
immediately  before  it  got  too  far,”  Nor¬ 
man  said.  He  said  the  terminated  em- 


In  one  case  his  company  helped  a 
fast  food  firm  promote  itself  by  linking 
with  a  newspaper.  The  scheme  cen¬ 
tered  on  a  contest  that  delivered  print¬ 
ed  checkerboard  games  in  Sunday  pa¬ 
pers  and  awarded  prizes  of  cash  and 
food. 

He  also  explained  how  innovative 
marketing  of  Fourth  of  July  and  Spring 
Break  events  brought  beer  ads  into  two 
papers. 


ployees  “were  considered  to  be  the 
leaders”  and  were  “outspoken,  opin¬ 
ionated,  and  would  voice  questions 
during  department  meetings.” 

Bob  Dye,  spokesman  for  Jour¬ 
nal/Sentinel,  said  that  the  company 
had  “no  knowledge”  of  union  organiz¬ 
ing  efforts  within  the  advertising  de¬ 
partment. 

“We  had  no  indication  that  there 
was  any  union  activity  of  any  kind  in 


the  department,  and  there’s  no  con¬ 
nection  to  what  the  guild  claims  is 
union  activity  and  the  restructuring,” 
Dye  said. 

Advertising  revenues  are  “nowhere 
near”  the  amounts  anticipated  in  the 
company’s  operating  plan.  Dye  said. 
Due  to  a  “significant”  drop  in  retail  ad¬ 
vertising,  Journal/Sentinel  “can’t  de¬ 
vote  the  same  resources  to  that  area,” 
he  added.  While  the  move  had  been 
planned  for  several  months,  it  was  de¬ 
layed  in  the  hopes  that  retail  would 
pick  up. 

The  union  charges  that  the  fired 
employees  were  among  the  sales  team’s 
top  producers,  and  that  many  held  se- 


Dismissal  of  ad 
staffers  leads  to 
unfair  labor  charges 

Milwaukee  Newspaper  Guild  files  NLRB  complaint 
against  Milwaukee  Journal  and  Sentinel 


“It’s  unfortunate,”  he  said,  “but  for  the  overall 
best  interests  of  the  company,  the  decision  was 
made  to  go  ahead  and  restructure.” 
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niority  over  others  in  the  department. 

Journal/Sentinel  “has  never  acted 
this  way  before,”  Norman  said.  “Axing 
people  and  throwing  them  out  is  un¬ 
precedented.” 

Dye  acknowledged  that  “there  were 
some  good  people  and  some  veterans,” 
among  the  fired  employees.  “It’s  unfor¬ 
tunate,”  he  said,  “but  for  the  overall 
best  interests  of  the  company,  the  deci¬ 
sion  was  made  to  go  ahead  and  restruc¬ 
ture.” 

Dye  added  that  the  positions  have 
been  “permanently  cut,”  although 
“there  has  been  some  fill-in  on  those 
accounts  on  a  temporary  basis.” 

The  union  asserts  that  the  firings 
are  intended  to  “simultaneously  send  a 
message  to  the  other  departments  not 
to  try  this,”  Norman  said.  “The  real 
motivation  was  not  restructuring,  but 
to  crush  the  union  drive  ....  They  did 
this  on  the  eve  of  the  heaviest  ad  sea¬ 
son  of  the  year.” 


“We  don’t  manage 
our  company  by  a 
committee  of  owners. 
Management  manages 
the  company,”  he 
added. 


Dye  said  that  while  the  firings  were 
painful,  they  were  necessary.  “There’s 
no  good  way  to  ease  into  this,”  he  said. 
“There  wasn’t  an  announcement  in  ad¬ 
vance  that  positions  were  going  to  be 
eliminated,  but  we’ve  had  meetings 
since  then.” 

“We  don’t  manage  our  company  by  a 
committee  of  owners.  Management 
manages  the  company,”  he  added. 

Journal/Sentinel  is  90%  employee- 
owned,  but  Norman  said,  “Over  the 
years,  the  fact  that  it  is  employee- 
owned  has  no  connection  to  whether 
it’s  employee-run.”  In  the  union’s  opin¬ 
ion,  he  added,  top  management 
“doesn’t  involve  employees  except  in 
the  most  token  of  ways.” 

Despite  the  firings.  Dye  said  that  the 
company  is  looking  to  the  future. 
“Everyone  is  sad  that  some  employees 
had  to  be  let  go.  Change  is  difficult, 
but  for  the  most  part  the  department  is 
adapting  well  and  is  moving  forward 
into  next  year,”  he  said. 


Advertising  agency 
denounces  negative 
political  ads 


by  Dorothy  Qiobbe 

SOUNDING  A  THEME  voiced  by 
voters  and  candidates  in  the  recent 
midterm  elections,  Ketchum  Commu¬ 
nications  placed  an  ad  in  two  national 
dailies  slamming  so-called  “negative 
advertising”  and  calling  for  a  bipartisan 
group  to  screen  future  political  ads. 

The  full-page  ad  in  the  New  York 
Times  and  Wail  Street  Journal  demand¬ 
ed  an  end  to  “filth”  that  “shouldn’t  be 
called  advertising.” 

It  cited  an  ad  from  George  Pataki’s 
New  York  gubernatorial  campaign  that 
featured  a  woman  who  blamed  Gov. 
Mario  Cuomo’s  policies  for  the  murder 
of  her  son,  as  well  as  another  candi¬ 
date  for  governor  who  was  forced  to 
run  television  commercials  denying 
that  he  was  a  wife-beater. 

“Let  those  of  us  in  advertising, 
broadcasting,  publishing  and  business 
stand  up  together  and  say  ‘Stop,’  ”  read 
the  ad.  “Stop  the  character  assassina¬ 
tion.  Stop  the  lies.  Stop  the  ugliness. 

“And,  above  all,  stop  calling  what 
you’re  doing  advertising.  Advertising 
enhances  a  product.  What  you  do  tears 
it  down.” 

For  the  most  part,  ad  agencies  aren’t 
responsible  for  the  most  controversial 
political  ads.  And  political  consultants, 
who  do  create  such  ads,  are  appalled  at 
what  they  say  is  the  “hypocrisy”  of  the 
Ketchum  ad. 

“Sanctimonious  statements  like  that 
make  my  blood  boil,”  said  Gary 
Nordlinger,  president  of  Nordlinger 
Associates,  a  Washington,  D.C.,  public 
relations  and  advertising  agency. 
Nordlinger,  who  handled  a  number  of 
political  campaigns,  said  that  advertis¬ 
ing  agencies  “defined  the  term  decep¬ 
tive. 

“Agencies  have  millions  to  invest  in 
consumer  reports  to  determine  the  hot 
buttons  that  will  manipulate  people. 
Everything  they  do  is  designed  to  ma¬ 
nipulate  people  into  parting  with  their 
money  ....  That  ad  defines  hypocrisy. 


The  Ketchum  ad 


sanctimony  and  smugness,”  Nordlinger 
said. 

Dianne  Snedaker,  president  of 
Ketchum’s  San  Francisco  office,  said 
that  the  ad  was  about  “the  standards 
you  apply  to  whatever  you’re  advertis¬ 
ing.  Political  ads  should  be  subject  to 
the  same  standards  that  apply  to  other 
forms  of  advertising. 

“The  ad  wasn’t  taking  the  moral 
high  ground.  It  was  expressing  frustra¬ 
tion  with  the  lack  of  discipline  and 
standards  of  political  advertising,”  she 
said. 

State  listens 

THE  STATE,  COLUMBIA,  S.C.,  has 
sent  every  newsroom  staffer  out  to  the 
streets,  with  orders  to  ask  at  least  eight 
readers  what  they  want  from  the  paper. 
The  next  step  of  the  “listening”  project 
is  holding  town  meetings  in  areas  the 
paper  covers. 
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Interactive  Newspapers  '95 

The  Definitive  Conference  for  Information  Technology  in  the  Newspaper  Industry 


□ 


The  Emerging  Role  of  Newspapers 
on  the  Information  Superhighway 

Join  more  than  800  newspaper  professionals,  technology 
experts  and  multimedia  publishers  for  this  intense,  three-day 
program.  It’s  a  unique  opportunity  to  immerse  yourself  in 
the  future  of  newspapers. 


Sponsored  by  The  Kelsey  Group,  Editor  &  Publisher 
and  the  International  Newspaper  Marketing  Association 


Feb.  5-8,  1995 
Hyatt  Regency  at 
Reunion  Center 
Dallas,  Texas 


New  in  *95: 

❖  Full  exhibit  hall  with  products  and  demos 
*t*  Spanish  translation 

❖  Tutorial:  The  basics  of  interactive  newspapers 


Detailed  program  with  speakers  &  exhibitors! 


fi  f  (IDS^  Interactive  Newspapers  ‘95  Program 

(as  of  Dec.  1,  1994) 


U  t  SUNDAY,  FEBRUARY  5 

❖Registration 

8:00-5:00 

❖Introduction  to  Interactivity  in  Newspapers 
1 :00-5:00  (An  optional  tutorial  available  at  extra  cost) 
Designed  by  The  Kelsey  Group’s  team  of  interactive 
media  exp)erts,  this  session  is  specifically  for  those 
who  want  to  learn  the  basics  of  audiotex,  online  ser¬ 
vices  and  other  information  technologies  that  vdll 
impact  newspapers  in  the  future.  It  is  a  step-by-step 
approach  to  offering  electronic  services. 

John  F.  Kelsey,  III,  President,  The  Kelsey  Group 
Marsha  A.  Stoltman,  Vice  President  &  General 
Manager,  Interactive  Newspapers,  Inc. 

Bud  Calvert,  Vice  President  &  General  Manager, 
Brite  Voice  Systems 

Lou  Zimmers,  President,  Zimmers  Voice  Publishing 
Jim  Debth,  Vice  President  &  General  Manager, 

Cedar  Rapids  Gazette 

Karen  Stable/,  Director  of  New  Electronic  Media, 
The  Baltimore  Sun 

Refreshments  -  Sponsored  by  Zimmers  Voice  Publishing 

❖Receptions  &  Exhibits 
5:00-8:00 

a  t  MONDAY,  FEBRUARY  6 

❖Registration,  Continental  Breakfast,  Exhibits 
7:30-8:30  Sponsored  by  MarketLink,  Inc. 

❖Welcome,  Introduction  &  Conference  Overview 
8:30-9:15 

The  products  that  make  up  interactive  news- 
pap)ers — and  the  technologies  that  drive  them — 
change  constantly.  This  overview  gives  this  evolving 
business  the  context  and  meaning  you  need  to  make 
smart  new  media  decisions.  It  will  also  serve  as  the 
foundation  for  the  specific  sessions  that  follow. 

John  F.  Kelsey,  III,  President,  The  Kelsey  Group 
Marsha  A.  Stoltman,  Vice  President  8c  General 
Manager,  Interactive  Newspapers,  Inc. 

Burl  Osborne,  Publisher  &  Editor,  Dallas  Morning  News 
Ferdinand  Teubner,  Publisher,  Editor  &'  Publisher 
Earl  Wilkinson,  Executive  Director,  International 
Newspaper  Marketing  Association 

❖Newspapers  Now  &  Tomorrow  -  A  Keynote  Address 
9:15-10:00 

Newspaper  publishers  are  developing  a  new  model  for 
multimedia  services,  one  that  envisions  the  evolution  of 
these  products  and  services  as  a  natural  migration. 

This  address  will  focus  on  the  ways  publishers  are 
enhancing  their  offerings  to  meet  the  challenges  of  a 
changing  environment 

Uzal  Martz,  Publisher,  Pottsville  Republican  and  Vice 
Chairman  of  the  Newspapjer  Association  of  America 


❖Opportunities  Online 
10:30-12:00 

Much  like  politics,  the  online  service  content 
that  matters  most  to  you  and  me  is  local.  That 
content — vitally  important  to  the  consumer 
online  services  and  their  subscribers — comes 
from  newspapers.  This  local  angle  on  the  online 
world  will  make  your  readers  and  advertisers  par¬ 
ticipate.  WTiat  should  you  do  to  make  sure 
you’re  positioned  for  this  inevitable  future? 

Chip  Perry,  Vice  President,  New  Business 
Development,  Los  Angeles  Times 
Rosalind  Resnick,  Editor  &  Publisher,  Interactive 
Publishing  Alert 

Henry  Scott,  Vice  President  of  New  Media/ 

Products,  New  Vbrk  Times  Information  Services 

❖Lunch  &  Exhibits 

1 2:00-2:00  Sponsored  by  Interactive  Newspapers,  Inc. 

MONDAY  BREAKOUT  SESSIONS 

❖T RACK  I :  New  Media  Applications 
2:00-3:30 

A  bottom-line  kx)k  at  industrv-sp)ecific  services  that 
do — ^and  don’t — drive  revenues.  Included  are  real 
estate,  financial  and  healthcare. 

Mark  H.  Goldstein,  CEO,  Reality  Online,  Inc. 

Mark  Krentzman,  Executive  Vice  President, 
Strategic  Systems,  Inc. 

❖Track  2:  An  Insider’s  Look  at  Joining  the 

Interactive  World 

2:00-3:30 

An  advanced  session  for  newspaper  publishers 
ready  to  make  the  move  into  emerging  tech¬ 
nology.  Learn  first-hand  how  some  industry  vet¬ 
erans  pursued  their  vision  to  create  the  perfect 
match  of  medium,  market  and  mission. 

Joseph  Amram,  President,  Individual,  Inc. 

Linda  Bauer,  Vice  President,  Corporate 
Communications  and  Development, 

The  News-Gazette,  Champaign,  IL 
Jan  Calvert,  Director  of  Electronic  Information 
Services,  Chronicle  Publishing 
Dan  Shorter,  Director,  New  Ventures, 

Palm  Beach  Post 

❖Track  3:  Newspaper  Content  &  Beyond 
2:00-3:30 

How  can  you  take  your  content  and  turn  it  into  a 
new  media  opportunity?  Find  out  during  this  ses¬ 
sion  on  specific  interactive  applications. 

Betsy  Ashton,  Manager,  New.sView/PhotoView, 
Mead  Data  Ontral 

Nancy  Hicks  Maynard,  President,  Maynard  Partners 
Nora  Paul,  Library  Director  8c  Associate, 

Poynter  Institute 

Patricia  Redmon,  Marketing  Manager, 

R.R.  Donnelley  8c  Sons 


■Track  I:  International  Interactivity 
4:00-5:30 

What  are  the  issues  involved  with  globalizing 
your  interactive  newspaper  business?  Members 
of  this  panel  of  top  international  experts 
explain.  Also  features  an  in-depth  discussion 
of  worldwide  trends  in  new  media. 

Eivind  Thomsen,  Managing  Director, 

Schibsted  Film  A/S,  Oslo,  Norway 
Alejandro  Aquirre,  Assistant  Publisher,  Diario 
Las  Americas 

❖Track  2:  Digital  Advertising 
4:00-5:30 

Advertisers  are  gaining  speed  on  the 
Information  Superhighway.  In  fact,  the 
interactive  advertising  agency  is  now  a 
must-have  for  many  companies.  Find  out 
exactly  what  you  need  to  know  about 
advertising  and  multimedia  and  how  you 
can  use  this  opportunity  to  grow  advertis¬ 
ing  revenue  off  the  printed  page. 

Kris  Hagerman,  Vice  President,  Sales  &  Business 
Development,  Odyssey 

Roland  Sharette,  Director,  Interactive  Resources, 
J.  Walter  Thompson 

John  Granatino,  Director  of  Publishing  Services, 
Providence  Journal 

❖Track  3:  Database  Marketing  -  How,  Why  & 
What’s  In  It  For  You? 

4:00-5:30 

It’s  been  called  one  of  the  biggest  changes  in 
marketing  since  “new  and  improved.”  Find 
out  how  you  can  use  database  information  to 
precisely  target  new  customers. 

Theresa  Vickery,  Vice  President,  Marketing, 
MarketLink,  Inc. 

Catherine  Bartholow,  Vice  President,  Managing 
Director,  The  Mowry  Group 
Larry  Sackett,  Director,  Database  Marketing, 
Gannett  Co. 

❖Reception  &  Exhibits 

5:30-7:30  Sponsored  by  Brite  Voice  Systems 

U  t  mmw  TUESDAY,  FEBRUARY  7 

❖Registration  &  Continental  Breakfast 
7:00-8:00  Sponsored  by  Accu-Weather,  Inc. 

❖Research  Results:  The  Sixth  Annual  Interactive 

Newspapers  Survey 

8:00-8:30 

This  session  details  the  exclusive  findings 
from  The  Kelsey  Group’s  and  Editor  &' 


Publisher’s  Sixth  Annual  Interactive 
Newspapers  Survey.  Learn  what  your  peers 
perceive  as  the  most  important  objective  for 
interactive  newspapers  today.  Also  find  out 
what  percentage  of  respondents  from  news¬ 
papers  across  the  U.S.  are  already  involved  in 
new  media,  what  services  they’re  offering  and 
other  important,  insightful  information. 

Marsha  A  Stoltman,  Vice  President  &  General 
Manner,  Interactive  Newspapers,  Inc. 

❖T HE  Editorial  Perspective  -  A  Keynote  Address 
8:30-9:15 

You  know  the  business  side  of  interactive  news¬ 
papers.  But  what  about  the  editorial  view?  An 
interesting  look  at  how  the  shift  from  traditional 
news  media  such  as  print,  radio  and  television  to 
interactive  multimedia  could  change  writing 
and  reporting  forever.  This  insightful  ke)Tiote 
address  comes  straight  from  the  top  executive  at 
the  world’s  largest  newsgathering  organization, 
the  Associated  Press. 

Louis  Boccardi,  President  &  CEO,  Associated  Press 

❖Main  Street  U.S.A  Meets  the  InfoBahn 
9:15-10:00 

Many  of  the  most  interesting  and  important 
new  electronic  services  are  being  tried  by 
weeklies  and  free  community  papers  both  in 
the  U.S.  and  abroad.  Discover  what  some  of 
these  imaginative  new  services  are  and  how 
you  can  benefit  from  them. 

Fredrick  Manuel,  Publisher,  Heritage 
Newspapers,  Inc. 

Tonda  Rush,  President  &  CEO,  National 
Newspaper  Association 

❖An  Interview  with  Pafet 
10:30-12:00 

A  discussion  with  representatives  from  the  six  news¬ 
paper  companies  comprising  the  Pafet  consortium. 
These  newspaper  professionals  will  talk  candidly 
about  their  plans  to  evaluate  opportunities  emerg¬ 
ing  from  developments  in  technology  and  to  focus 
on  those  related  to  their  core  competencies. 

Martha  Duckert,  Planning  &  Process  Leader, 
Cowles  Media  Company 
Howard  Finberg,  Senior  Editor,  Information 
Technology,  Phoenix  Newspapers,  Inc. 

Jim  Gain,  Manager  of  Business  Development, 
A.H.  Belo  Corporation 
Chris  Hendricks,  Manager  of  Technology, 
McClatchy  Newspapers,  Inc. 

David  Lipman,  Chairman/Pulitzer  2000, 
Pulitzer  Publishing  Company 
Mike  Weaver,  Vice  President  New  Media, 
Ereedom  Communications,  Inc. 


♦Munch 

12:00-2:00 

TUESDAY  BREAKOUT  SESSIONS 

*M RACK  I :  Digital  Delivery 
2:00-3:30 

A  panel  of  industry  experts  discusses  the  latest 
innovations  in  news  delivery  systems,  includ¬ 
ing  personal  digital  assistants,  screenphones, 
pagers  and  online  services. 

Tim  Andrews,  Director  of  Product  Development, 
Dow  Jones  8c  Co.,  Inc. 

Steve  Francesco,  President,  SmartPhone 
Communications 

Colin  Phillips,  C>eneral  Manager,  Editor  &' Publisher 

♦>Track  2:  New  Media  Research 
2:00-3:30 

Research  can  mean  the  difference  between 
the  success  and  the  failure  of  a  new  media 
venture.  This  discussion  focuses  on  the  ways 
you  can  take  advantage  of  available  informa¬ 
tion  and  make  research  an  essential  element 
of  your  new  business  strategy. 

Jim  Fouss,  President,  Response  Analysis  Corp. 
Chris  Jennewein,  General  Manager, 

Mercury  Center 

Dale  Pearson,  Manager,  Publishing  Division, 
Frank  Magid  &  Associates 

♦Mrack  3:  Voice  Personals  -  Are  They  Still  the 
Killer  Application? 

2:00-3:30 

Once  thought  to  be  the  sole  secret  to  interac¬ 
tive  success,  voice  personals  are  still  going 
strong.  You’ll  hear  success  stories,  new  twists 
on  this  important  business,  and  much  more. 

Terry  Hebert,  Advertising  Director,  ^Ehe  PUiin  Dealer 
Andy  Sutcliffe,  President,  Tele-Publishing,  Inc. 
Frank  H.  Dorf,  Electronic  Media  Manager, 
Sacramento  Bee 

Joel  N.  Myers,  President  &  CEO,  Accu-Weather 

♦♦♦Track  I:  International  Interactivity 
4:00-5:30 

A  roundtable  discussion  of  the  issues  and 
implications  of  interactivity  around  the  world. 

Richard  Beamish,  Head  of  Development,  Training 
&  Education,  The  Newspaper  Society,  London 

♦>Track  2:  Electronic  Classifieds  &  Interactive 

Newspapers 

4:00-5:30 

Classified  ads  are  up  and  running  on  several 
interactive  services.  This  session  examines  this 
trend  in-depth  and  explains  how  to  integrate 
this  mainstay  revenue  source  into  your  plans. 


Roger  Berensohn,  President,  Roger  Berensohn 
&  Associates 

Jack  Dale,  Vice  President  Sales/News  Relations, 
ClassiEACTS 

Wendy  W.  Sanko,  General  Manager,  US  WEST 
Marketing  Research  Group,  Inc. 

♦>Track  3:  News  Lines  -  A  Look  at  N  1 1  &  Fax 
4:00-5:30 

An  exploration  of  alternative  delivery  methods 
such  as  N1 1  phone  services  and  fax.  Hear  about 
the  latest  regulatory  hurdles  for  Nil  lines,  what’s 
new  in  the  area  of  on-demand  fax  services,  pric¬ 
ing  trends  for  these  businesses  and  more. 

Jack  Fishman,  Editor  &  Publisher,  Citizen  Tribune 
and  Vice  Chairman,  National  Newspaper  Assoc. 
Maury  S.  Kauffman,  Managing  Partner, 

The  Kauffman  Group 
Molly  Ross,  511  Coordinator,  The  Tennessean 

WED.  FEBRUARY  8 

^♦Registration  &  Continental  Breakfast 
7:30-8:30  Sponsored  by  Tribune  Media  Services 

♦>The  Mediamorphosis  -  A  Keynote  Address 
8:30-9:15 

What’s  the  latest  in  the  debate  over  printed  vs. 
electronic  publishing?  Find  out  during  this 
expert  examination  of  the  latest  trends  in 
information  technology,  straight  from  one  of 
the  most  renowned  early  adopters  in  the  U.S. 

Roger  Fidler,  Director,  Knight-Ridder 
Information  Design  Laboratory 

♦>JOURNALISTS  SPEAK  OUT  -  An  EDITORIAL  ViEW 

OF  Multimedia 

9:15:10:45 

A  panel  of  journalists  examines  the  multi- 
media  phenomenon  and  its  affect  on  newspa¬ 
per  reporting  in  the  ‘90s. 

Gary  Bolles,  Editor-In-Chief,  Interactive 
Enterprises,  L.L.C. 

Gregory  Favre,  Executive  Editor,  Sacramento  Bee 
and  Pres.,  American  Society  of  Newspaper  Editors 
Jean  Gaddy  Wilson,  Executive  Director, 

New  Directions  for  News 

♦:♦  Newspapers  2005 
1 1:15-12:30 

Will  the  “Daily  Me”  be  reality  or  ancient  his¬ 
tory?  Will  interactive  television,  CD-ROM  and 
other  developing  delivery  systems  be  part  of 
everyone’s  life?  A  forward-looking  session  on 
just  where  we’ll  be  a  decade  from  now. 

Len  Muscarella,  Managing  Director,  Interactive 
Media  Associates 

John  F.  Kelsey,  III,  President,  The  Kelsey  Group 


3-RING  CONFERENCE  BINDER  SPONSORED  BY  TELE-PUBLISHING,  INC. 


ADDITIONAL  CONFERENCE  HIGHLIGHTS 

❖Complete  exhibit  hall  -  Products  and  services  at  the  center  of  the  interactive  newspaper  business  will  lx-  on 
display  in  the  exhibit  hall.  This  provides  yon  with  an  outstanding  opportunity  to  see  infonnation  lechnologv 
at  work  and  network  with  technolog)'  vendors.  The  exhibit  hall  is  open  for  several  hours  on  Sunday  and 
Monday.  Hosted  by  Editor  Csf  Publisher. 

A  partial  list  of  exhibitors  who  have  reserved  space  as  of  Dec.  1,  1994: 

Accu-Weather  Editor  &  Publisher  PR  Neiimihre 

Access  Communications  InfoConnect  Ihodifiy  Services  (’Mmf)any 

Advanced  Telecom  International  Newspaper  Spacemaster 

America's  Interactive  Marketing  Association  rele-Puhlishinfr,  Inc. 

Production  Network  The  Kelsey  Croup  Tribune  Media  .Services 

Associated  Press  MicroVoice  Applications,  Inc.  iliX  (.orf). 

Bureau  One  NEXIS  NewsView  TV  Data 

Brite  Voice  Systems,  Inc.  On  Target  Mafjfhng 


❖Spanish  translation  -  Most  sessions  will  be  translated  for  Spanish-speaking  attendees. 

❖Tutorial  -  An  outstanding  opportunity  for  newcomers  to  interactive  media,  this  session  details  all  fa<  ets  of 
information  technology. 


The  Kelsey  Group  ^  Editor(??Publisher 


The  Kelsey  Group  is  the  leading 
research  and  consulting  firm  for 
information  companies  pursuing 
new  media  opportunities.  Interactive 
Ne\%’spapers  ’94:  The  .Multimedia 
Mission  attracted  600  professionals 
from  around  the  world.  The  Kelsev 
Grrmp  is  also  the  sponsor  of  the 
populai'  Media  .Mliances  Conference, 
annual  research  and  valuable  indus- 
ir\  studies. 


Editor  (s'  hilAisher,  the  hible  of  llie 
newspapxT  industry  has  previously  co- 
spK)nsored  three  conferences  on 
Interactive  .Newspapers  witfi  T  he 
Kelsey  (iroup.  For  more  tlian  a  cen¬ 
tury,  EAitor  (sf  I*ut)tisher  has  reported 
the  news  of  die  news  industry  with  die 
intensity  of  a  leader;  die  integrity  of 
an  independent  publication;  tfie  com¬ 
mitment  to  prtivide  accurate,  honest 
editorial;  and  the  dedication  to  a  fret- 
press  throughout  the  hemisplieres. 


T  he  Inlernational  News|)a|)ei 
.Marketing  Assoc  iat ion  is  a  lu-iwoi  k 
of  1,000  newspa|)ei  |>iol<-ssionals 
woiidwklc-  dedic  aied  to  applying 
marketing  prim  iples  to  all  facets  c>| 
tlie  newspaper.  I.N'MA  is  an  assoc  ia- 
tion  whcjsc-  mc-miM-rs  fielp  fc-llciw 
memliers  stay  in  tcmc  li,  implement 
ideas  atirl  make-  tfic-ii  news[>apeis 
more  (irofitahle. 


S  i  (DS  W  Interactive  Newspapers  '95: 

The  Emerging  Role  of  Newspapers  on  the  Information  Superhighway 

Feb.  5-8,  1995  Hvatt  Regency  at  Reunitin  (Center,  Dallas,  Texas 

E'YES!  Register  me  at  the  discount  price  of  $895*;  $990  if  you  plan  to  attend  Sunda/s  Tutorial. 


Companv 

Address 


Phonef 


Fax  ( 


n  I  plan  to  attend  Sunday's  Tutorial. 

TOTAL  COST:  _ 

Full  payment  is  required  prior  to  the  meeting. 

[J  Mv  check  is  enclosed  (L'..S.  funds  onlv,  pavable  to  “Interactive  .Newspafx-rs  Omference';. 

Check  must  be  through  a  U.S.  bank. 

Uli  Bill  mv  credit  card:  IZi  .\merican  Express  [2  MS.\  .Masterf^ard 

.Account  Number _  Expiration  Date _ 

Signature _ 

Mad  To:  The  Kelsey  Group  Call:  Natalie  Kaye 

6CX)  Executive  Drive  (609;  921-7200 

Princeton.  NJ  08540-1528  Fax;  (609)921-2112 

*$X95  before  Jan.  1.  $995  before  Feb.  2  &:  $1,100  at  the  dcx»r.  (C4nl\  creciit  cards,  traveler  's  checks  and  cash  can  be  accepted  at  die 
door.  ^  Remember  to  add  $95  if  vou  plan  to  attend  .Sundav's  Tutorial.  Group  rates  are  availalile  fall  for  nvxe  infccrmatxiri 


$  dlSiip  Interactive  Newspapers  '95: 

The  Emerging  Role  of  Newspapers  on  the  Information  Superhighway 
Who  should  attend? 

Leaders  in  the  newspaper  industry  from  around  the  world  who  need  to  stay  informed  of  critical 
developments  in  all  facets  of  Interactive  Newspapers  including: 


Publishers 
Technology  Directors 
Advertising  Directors 
Strategc  Planners 
New  Technob^s  Analysts 


Managng  Editors 
Marketing  Directors 
Audiotex/ Online  Managers 
Electronic  Publishing  Managers 
Business  Devebpment  Managers 


Electronic  News  Editors 
Classified  Ad  Managers 
Content  Providers 
Equipment  Vendors 
Syndicated  Services 


Also:  Executives  from  Telephone  Companies,  Directory  Publishers,  Consultants  and  any¬ 
one  interested  in  the  future  of  newspapers. 


S  $  (ms*  Interactive  Newspapers  '95 

The  D^nitive  Conference  for  Information  Technology  in  the  Newspaper  Industry 


This  year’s  focus:  The  Emerging  Role  of  Newspapers  on  the  Information  Superhighway 

Sponsored  by:  BjBHHThsJ^elseyGroup  HEditorS^Publisher  ininci 

What  it  is:  Virtually  all  facets  of  information  technology — and  their  relationship  with 

the  newspaper  industry — will  be  examined  during  this  informative,  interest¬ 
ing  and  intense  three-day  conference. 


When: 


Feb.  5-8,  1995 


Where: 


Hyatt  Regency  Hotel  at  Reunion  Center,  Dallas,  Texas  -  (214)  651-1234 


Each  Attendee 
Receives: 


Conference  Cost: 


Room  Rate: 


A  complete  set  of  speaker  presentations;  attendee  list;  results  of  The  Kelsey 
Group’s  and  Editor  &  Publisher’s  Sixth  Annual  Interactive  Newspapers  survey;  Editor 
&  Publisher’s  Special  Issue,  which  includes  a  pull-out  section  devoted  exclusively  to 
interactive  newspapers  and  invaluable  information  about  tbe  future  of  the  industry. 

Special  offer  for  early  registrants — Cost  is  S895  from  Dec.  2-Jan.  1,  1995; 

$995  from  Jan.  2  -  Feb.  2;  $1,100  at  the  door.  Registration  includes  all  con¬ 
ference  sessions  plus  exhibit  hall  entrance.  (Note;  Sunday’s  Tutorial  costs  $95.) 

H)'att  Regency’s  special  rate  for  conference  attendees  Ls  $1 15/single  or  $135/ double. 

Reserve  your  room  quickly — only  a  limited  number  are  available  at  this  rate. 


For  more  information  or  group  rates,  call  The  Kelsey  Group’s  Natalie  Kaye  at  (609)  921-7200 
or  send  an  electronic  message  to  tkg@ix.netcom.com 
To  register,  call  the  number  above  or  fax  or  send  in  the  attached  registration  form. 


Camous  lournalism 


± - ^ 


Top  10  threats 
to  campus  press 

Student  Press  Law  Center  boss  Mark  Goodman 
lists  most  common  techniques 
for  silencing  campus  newspapers 


by  Qeorge  Qarneau 

HE  WASN’T  NEARLY  as  funny  as 
David  Letterman,  but  Mark  Goodman 
wasn’t  joking.  He  was  listing  tech¬ 
niques  used  by  college  officials,  student 
government  leaders,  campus  groups 
and  guardians  of  political  correctness 
to  silence  the  campus  press. 

At  the  joint  convention  in  New  Or¬ 
leans  of  Associated  Collegiate  Press 
and  College  Media  Advisers  in  No¬ 
vember,  Goodman,  lawyer  and  execu¬ 
tive  director  of  the  Student  Press  Law 
Center  in  Washington,  D.C.,  named 
the  top  10  techniques  used  to  intimi¬ 
date,  censor,  deprive  of  information  or 
otherwise  control  the  campus  press. 

The  litany  of  ways  and  means 
prompted  1,400  student  journalists  to 
call  the  law  center  for  help  last  year  — 
a  150%  increase,  compared  with  four 
or  five  years  ago  —  Goodman  said. 

Here  is  Goodman’s  list,  along  with 
various  status  reports  and  advice,  in  as¬ 
cending  order  of  seriousness  —  but 
don’t  expect  to  laugh: 

10.  Police,  prosecutors  and  defense 
lawyers  are  increasingly  threatening 
press  credibility  and  source  confiden¬ 
tiality  by  issuing  subpoenas  for  either 
notes  of  interviews  or  unpublished 
photos. 

Twenty-eight  states  have  shield  laws 
protecting  journalists  from  being 
forced  to  reveal  their  sources,  and 
some  cover  unpublished  photos. 

9.  Reports  about  the  performance  of 
faculty  members  —  either  through  per¬ 
sonnel  or  disciplinary  action  —  may 
appear  defamatory,  but  opinion  is  con¬ 
stitutionally  protected,  unless  it  im¬ 
plies  factual  claims.  Check  the  facts  re¬ 
ported  in  columns. 

8.  Alcohol  advertising  is  under  fire 


from  government  regulators,  and  its 
First  Amendment  protection  is  “not 
very  strong,’’  as  Goodman  put  it.  As 
with  ads  declaring  the  Nazi  Holocaust 
against  Jews  a  fiction,  newspapers  have 
the  right  to  reject  ads  based  on  the 
“consequences”  of  publishing  them. 

7.  It’s  hard  to  report  about  student 
govetnment  when  student  government 
locks  reporters  out  of  meetings.  It  is 
unclear  just  what  access  the  student 
press  has  to  such  meetings,  though  pri¬ 


vate  schools  have  more  freedom  to  bar 
the  press  than  do  public  universities, 
where  sunshine  laws  often  apply. 

6.  Letters  to  the  editor  are  increas¬ 
ingly  problematic,  as  newspapers  are 
often  held  responsible  for  whatever  ap¬ 
pears  in  letters  columns.  Be  wary  of, 
for  example,  letters  containing  unsup¬ 
ported  claims  of  sexual  harassment  by 
faculty  members.  Like  for-profit  pa¬ 
pers,  campus  papers  may  edit  letters 
but  may  not  change  meaning. 

5.  The  increase  of  conservative 
columnists  in  the  college  press  is 
matched  only  by  the  efforts  of  the  pro¬ 
tectors  of  political  correctness  to  cen¬ 
sor  them,  especially  when  their  opin¬ 
ions  range  to  race,  sex  and  affirmative 
action.  No  matter  how  offensive  or  un¬ 
popular  their  opinions,  their  right  to 
write  must  be  protected,  Goodman 
said,  adding  that  three  court  decisions 


have  banned  college  speech  codes  — 
rules  against  racial  slurs,  for  example 
—  as  unconstitutional,  and  California 
is  the  first  state  to  protect  students 
from  punishment  for  expression. 

4.  Censorship  through  funding  is  an 
issue  pending  before  the  U.S.  Supreme 
Court,  in  a  case  in  which  a  Christian 
group  is  challenging  the  University  of 
Virginia’s  decision  not  to  fund  a  Chris¬ 
tian  newspaper. 

A  federal  appeals  court  agreed  with 
the  university  on  the  grounds  that  the 
proposed  newspaper  would  violate  the 
separation  of  church  and  state.  Other¬ 
wise,  case  law  limits  the  ability  of  ad¬ 
ministrations  and  student  governments 
to  cut  funds  to  newspapers  based  on 
content. 

3.  Access  to  reports  of  crime  on 
campus  is  still  a  problem,  even  though 
Congress  passed  a  law  clarifying  crime 
reports  are  exempt  from  laws  protect¬ 
ing  the  privacy  of  student  academic 
records. 

Most  schools  violate  the  law,  Good¬ 
man  said,  though  generally  it’s  not 


campus  police  but  those  higher  up  who 
are  responsible  for  keeping  crime  re¬ 
ports  under  wraps. 

Federal  law  requires  public  and  pri¬ 
vate  colleges  alike  to  report  statistics 
on  campus  crime,  and  some  states  have 
passed  laws  holding  private  schools  to 
the  same  crime  reporting  standards  as 
public  schools. 

In  several  cases,  crime  victims  have 
won  big  damage  awards  by  arguing  that 
university  officials  covered  up  the  true 
danger  of  crime  on  campus. 

2.  Access  to  school  disciplinary  pro¬ 
ceedings  is  emerging  as  a  major  battle¬ 
ground  as  administrators  increasingly 
shunt  serious  crimes  —  like  hazing,  gay 
bashing,  embezzlement  and  sexual  as¬ 
sault  —  from  the  criminal  system  to 
university  disciplinary  system. 

(See  Campus  on  page  43) 


Most  schoools  violate  the  law,  Goodman  said, 
though  generally  it^s  not  campus  police  but  those 
higher  up  who  are  responsible  for  keeping  crime 
reports  under  wraps. 
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News  Tech 


Norwegian 
software  firm 
to  acquire  Atex 

Two  years  after  buying  Atex,  European 
investors  to  merge  company  with  Sysdeco, 
which  will  also  acquire  Finland’s  SyPress 


by  Jim  Rosenberg 

A  STOCK  SWAP  announced  earlier 
this  month  will  put  Atex  Publishing 
Systems  Corp.  in  the  hands  of  Nor¬ 
way’s  Sysdeco  Group  AS,  an  interna¬ 
tional  software  tools  supplier  with  pub¬ 
lishing  systems  installed  at  several 
newspapers,  most  in  northern  Europe. 

Finland’s  SyPress  Oy,  which  supplied 
much  of  the  technology  behind  Atex’s 
Enterprise  full-service  advertising  sys¬ 
tem,  also  is  to  be  acquired  by  Sysdeco. 

In  the  initial  announcement,  Atex 


president  Danny  Chapchal  said  the 
arrangement  “capitalizes  on  an  already 
strong  partnership  .  .  .  with  SyPress.” 

All  Atex  shares  held  by  its  manager- 
owners  and  by  their  European  venture 
capital  partners  will  be  traded  for  Sys¬ 
deco  shares,  which  are  traded  on  the 
Oslo  stock  exchange. 

The  transaction,  valued  by  Atex  at 
approximately  $20  million,  including 
loans,  is  expected  to  be  finalized  by 
mid-January. 

Sysdeco  will  acquire  SyPress  for  a 
cash  payment  of  $7.7  million  and  an 
earn-out  over  time  up  to  a  maximum 
of  $3.6  million  in  cash  and  SyPress 
shares. 


The  companies  will  be  merged  with¬ 
in  Sysdeco,  according  to  Atex  senior 
vice  president  and  chief  operating  offi¬ 
cer  Ian  Anderson,  who  said  plans  call 
for  setting  up  a  media  division  that,  at 
least  in  the  U.S.,  “is  basically  Atex.” 

In  all,  the  division  also  will  include 
the  SyPress  operation,  a  Sysdeco 
graphics  operation,  and  the  Norwegian 
Comtec  PC-based  editorial  systems 
business  that  Sysdeco  acquired  from 
Norsk  Data  several  years  ago. 

It  was  expected  that  Atex  top  man¬ 
agement  will  be  retained  following  the 


merger.  “I  think  Danny  will  end  up 
continuing  to  run  Atex,”  said  Atex 
spokesman  Michael  Akillian. 

Within  Sysdeco’s  proposed  media  di¬ 
vision,  Atex  is  to  remain  headquar¬ 
tered  in  Bedford,  Mass.,  operating  as  a 
subsidiary  organization  representing 
Sysdeco’s  only  presence  in  the  U.S., 
according  to  Anderson,  who  said  the 
Atex  name  “absolutely”  will  be  re¬ 
tained. 

Anderson  said  it  is  too  early  to  esti¬ 
mate  the  size  of  the  merged  company, 
but  added  that  while  there  will  be 
some  areas  of  consolidation,  none  will 
occur  in  the  U.S. 

In  announcing  its  proposed  acquisi¬ 


tion,  Atex  said  Sysdeco  expects  a  com¬ 
bined  work  force  of  700  and  projects 
annual  sales  of  $106  million,  of  which 
$70  million  is  to  come  from  the  media 
group. 

Various  companies  had  approached 
Atex  management  at  different  times, 
according  to  Akillian.  But  talks  with 
Sysdeco  stretched  for  several  months, 
following  “a  successful  Nexpo”  for 
Atex,  said  Anderson.  He  added  that 
Sysdeco  said  it  had  been  tracking  Atex 
for  the  past  two  years  with  an  acquisi¬ 
tion  in  mind. 

Akillian  said  the  proposed  acquisi¬ 
tion  is  unrelated  to  the  recently  an¬ 
nounced  second  round  of  financing 
from  Atex’s  current  owners.  But  finan¬ 
cial  backing  is  a  large  part  of  the  rea¬ 
son  for  the  acquisition,  according  to 
Atex. 

Among  several  alternatives  for  se¬ 
curing  further  resources,  said  Akillian, 
Sysdeco  had  the  “added  strength  of  be¬ 
ing  a  publicly  traded  company.” 

The  acquisition,  as  planned,  “allows 
us  to  continue  .  .  .  from  a  very  strong 
financial  base,”  said  Anderson,  who 
added  that  it  should  foster  a  more  sta¬ 
ble  environment  for  Atex  and  its  cus¬ 
tomers. 

While  Atex  notified  some  customers 
of  the  proposed  acquisition  at  about 
the  same  time  Sysdeco  notified  the 
Oslo  stock  exchange,  Anderson  said 
that  “a  limited  number  of  customers 
were  told  a  little  in  advance,”  owing  to 
Sysdeco’s  planned  due  diligence  visits 
to  their  sites. 

In  the  U.S.,  these  users  included  the 
Boston  Globe,  a  longtime  customer 
and  Atex  test  bed,  and  the  Waterbury 
(Conn.)  Republican' American,  among 
the  first  sites  to  order  the  Enterprise  ad 
system.  Akillian  said  plans  also  called 
for  a  visit  to  Philadelphia  Newspapers 
Inc.,  a  beta  site  for  the  Atex  PressZGo 
for  Layout  Quark  XTension  (recently 
released  in  a  version  for  the  XPress  for 
Windows  environment). 

Among  other  big  Atex  users  in  the 
U.S.,  the  New  York  Daily  News  moved 
fast  into  pagination  but  will  adopt  the 
new  Deadline  front  end  when  it  and 
Atex  feel  the  product  is  ready. 

In  the  meantime,  PC  preference 
workstations  serve  as  an  interim  solu¬ 
tion  to  supply  the  newsroom  with  the 
same  familiar  Atex  interface. 

As  in  upgrades  at  other  sites,  by  pre- 


All  Atex  shares  held  by  its  manager-owners  and  by 
their  European  venture  capital  partners  will  be 
traded  for  Sysdeco  shares,  which  are  traded  on  the 
Oslo  stock  exchange. 
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serving  existing  customers’  older  J 11- 
based  systems  while  pagination  and 
new  products  are  brought  into  use,  sys¬ 
tems  can  be  overhauled  completely 
over  several  budget  cycles,  according 
to  Atex  Americas  sales  staffer  Brian 
Trombley. 

The  New  York  Times  is  moving  to¬ 
ward  total  pagination  on  dozens  of  Ed- 
Page  and  PressZGo  workstations  over 
the  next  two  years,  converting  in  four- 
to  six-month  segments  with  so  much 
training  that  Atex  said  its  newer  per¬ 
sonnel  were  being  run  through  the 
same  on-site  program  —  what  one 
staffer  called  “a  college  of  pagination” 
at  the  Times . 

Other  major  pagination  sites  stretch 
from  the  Midwest  (Detroit  News¬ 
papers,  Minneapolis  Star  Tribune)  to 
the  Far  East  (Hong  Kong’s  South  China 
Morning  Post). 

Sysdeco’s  Comtec  products  repre¬ 
sent  a  relatively  small  presence  in 
newspapers  in  Germany,  Austria, 
Switzerland,  Denmark,  Norway,  Ice¬ 
land  and  Finland. 

In  the  last,  SyPress  says  it  dominates 
its  domestic  market. 

By  most  measures,  Sysdeco  (which 
says  it  specializes  in  mission-critical 
enterprise  systems)  is  smaller  than 
Atex.  It  employs  340  persons,  has  sub¬ 
sidiaries  in  nine  countries  and  had  $33 
million  in  1993  sales.  Atex’s  350  em¬ 
ployees  operate  in  12  countries.  It  pro¬ 
jects  $55  million  in  1994  sales. 

Based  in  Oulu,  Finland,  and  owned 
by  the  company  that  publishes  the 
city’s  97,000-circulation  daily,  Kaleva, 
SyPress  employs  a  staff  of  about  30  and 
expects  1994  sales  of  $4.3  million. 

Mercury  News 

introduces 

NewsHound 

MERCURY  CENTER,  THE  San  Jose 
Mercury  News’  interactive  service,  has 
introduced  a  new  phase  that  scans  dai¬ 
ly  more  than  3,000  articles  and  ads  for 
its  customers. 

Called  NewsHound,  the  system  sends 
documents  to  match  subscriber-created 
profiles  directly  to  their  electronic  mail¬ 
boxes  anywhere  in  the  world,  it  was  re¬ 
ported. 

By  using  electronic  mail,  NewsHound 
can  deliver  material  on  America  On¬ 
line,  CompuServe  and  Prodigy,  as  well 
as  to  any  e-mail  account  with  Internet 
access. 


Currently,  NewsHound  searches  each 
day’s  Mercury  News,  most  of  its  classi¬ 
fied  ads,  the  New  York  Times  News  Ser¬ 
vice,  Knight-Ridder  Tribune  News  Ser¬ 
vices,  Knight-Ridder  Tribune  Business 
Wire,  Associated  Press,  Scripps  Howard 
News  Service,  PR  Newswire,  the  Busi¬ 
ness  Wire  and  Kyodo  News  Service  of 
Japan. 

The  center  said  it  developed  News¬ 
Hound,  using  state-of-the-art  text- 
search  software  from  Verity  Inc.  of 
Mountain  View,  Calif. 

By  measuring  the  relevancy  of  articles 
and  ads  to  the  profiles  of  individual 
users,  the  software  performs  “a  signifi¬ 
cantly  more  sophisticated  search  than  is 
possible  with  traditional  search  tech¬ 
niques,”  said  spokesman  Bill  Mitchell. 

The  system,  he  said,  is  designed  for 
home  computer  users  as  well  as  busi¬ 
nesses  and  institutions,  using  a  point- 
and-click  on  America  Online  and  easy- 
to-use,  e-mail  forms  on  Internet. 

An  example,  Mitchell  explained, 
would  be  a  house-hunting  couple  who 
can  check  their  e-mail  to  find  a  list  of 
the  latest  Mercury  News  classifieds  for 
three-bedroom  homes  in  the  neighbor¬ 
hood  they  have  selected. 


In  another  case,  he  said,  a  student 
studying  a  foreign  country  can  use 
NewsHound  to  get  a  daily  update  of  re¬ 
lated  news,  much  of  which  was  only 
summarized  in  the  local  media. 

The  Knight-Ridder-owned  Mercury 
News  introduced  Mercury  Center  on 
American  Online  in  May  1993.  The  ser¬ 
vice  will  go  on  Internet  this  month. 

Triple-I  is  sole 
maker  of  3850 

INFORMATION  INTERNATIONAL 
Inc.  announced  last  month  that  it  will 
no  longer  license  ECRM  to  manufac¬ 
ture  the  Model  3850  imagesetter. 
Triple-I  will  make  the  device  in  its  new 
manufacturing  facility,  which  it  said  is 
designed  specifically  for  the  3850  line. 

Expressing  satisfaction  with  work  by 
ECRM,  which  also  had  made  and  sold 
the  3850  for  the  past  two  years,  triple-I 
president  Charles  Ying  said  that  consol¬ 
idating  design,  development  and  manu¬ 
facture  will  allow  a  “better  job  of  bring¬ 
ing  out  new  models  to  meet  new  cus¬ 
tomer  requirements . . . .  ” 


OUNO 


Merlin  L.  Bundy 
Vice  President 
Marketing  and  Sales 


The  appointment  of  Merlin  L.  Bundy  as  Vice 
President,  Marketing  and  Sales  of  QUNO 
Corporation  is  announced  by  William  J. 
McNally,  President  and  Chief  Executive 
Officer. 

Mr.  Bundy  has  gained  extensive  experience 
in  newsprint  sales,  marketing,  and  customer 
service,  since  joining  the  company  in  1959.  He 
has  been  Acting  Vice  President,  Marketing  and 
Sales,  since  January,  1994.  He  is  located  at 
the  company's  headquarters  in  St.  Catharines, 
Ontario. 

QUNO  is  North  America’s  seventh  largest 
newsprint  manufacturer,  with  mills  at  Baie- 
Comeau,  Quebec  and  Thorold,  Ontario.  The 
company  also  operates  a  sawmill  and  power 
company  at  Baie-Comeau  and  has  recycling 
operations  in  Toronto. 
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Ads  Inches  in 

Selected  National  Categories 

Jan. 'Aug.  1994  '  Full  Run  ROP,  excluding  preprints 


Auto  Dealer  Utilities  &  Investments 
Assn's  Communicntions 


Ads  Inches  in 
Selected  Retail  Categories* 

Jan. 'Aug.  1994  '  Full  Run  ROP,  excluding  preprints 


Categories 

Jan- Aug  Totals 

January 

February 

March 

April 

May 

June 

July 

August 

Apparel  &  Accessories 

1,200.344 

153,283 

139,207 

162,271 

139,912 

150,962 

165,749 

123,431 

165,529 

Auto  Supply/Repair 

1,266,306 

142,632 

126,797 

154,680 

154,439 

184,066 

171,605 

173,622 

158,465 

Books  &  Stationery  Stores 

127,183 

14,518 

14,901 

13,815 

16,453 

19,463 

17,168 

15,925 

14,940 

Building  Materials 

994,450 

74,806 

91,268 

134,847 

168,215 

172,179 

141,050 

112,342 

99,743 

Computer  Stores 

746,712 

99,868 

82,501 

83,748 

121,431 

90,203 

85,613 

93,131 

90,217 

Consumer  Electronics 

4,604,810 

574,208 

540,742 

572,486 

563,488 

571,719 

569,634 

653,929 

558,604 

Department  Stores 

7,666,738 

711,713 

890,797 

1,078,524 

979,329 

1,086,753 

1,052,362 

813,687 

1,053,573 

Discount  Stores 

1,073,700 

114,104 

107,836 

142.199 

132,527 

172,187 

151,263 

131,001 

122,583 

Drug  Stores 

322,357 

37,613 

35,304 

39,763 

34,908 

47,461 

45,022 

39,809 

42,477 

Food  Stores 

2,935,876 

366,888 

332,012 

427,032 

319,249 

378,728 

413,766 

340,532 

357,669 

Furniture  &  Accessories 

4.965,834 

642,820 

595,668 

5%,121 

604,481 

694,928 

582,855 

678,449 

570,512 

Jewelry  Stores 

243,9% 

21,992 

33,332 

28,388 

34,674 

45,393 

33,083 

22,237 

24,897 

Office  Supply  Stores 

496,740 

70,676 

55,930 

60,502 

56,719 

62,169 

61,451 

65,465 

63,828 

Sports  &  Toy  Stores 

1,336,627 

139,036 

134,235 

178,213 

148,734 

191,646 

204,726 

147,736 

192,301 

14  Retail  Categories 

27,981,673 

3,164,157 

3,180,530 

3,672,589 

3,474,559 

3,867,857 

3,695,347 

3,411,2% 

3,515,338 

*  Ad  data  provided  by  Competitive  Media  Reporting. 


Editor6?Publisher  •  December  17,  1994 


35 


October  1994 

ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994 

1993 

FULL 

PART  FULL  PART 

RUN 

RUN  RUN  RUN 

ALBANY, 

N.Y. 

Times  Union-a/d 

ROP  Locat . 

...  32,252 

26,070 

Preprint  Local . 

...  29,580 

41,235 

ROPNational . 

4,094 

3,702 

Preprint  National . 

670 

1,680 

Classitied . 

...  34,671 

30,439 

Total . 

...  101.267 

103,126 

Times  Union-S 

ROP  Local . 

19,069 

14,904 

Preprint  Local . 

90,625 

72,820 

ROPNational . 

1,644 

1,625 

Preprint  National . 

21,275 

18,330 

Classified . 

16,015 

14,572 

Total . 

...  148,628 

122,251 

GRAND  TOTAL 

...  249,895 

225,377 

YEAR  TO  DATE 

...  2,212,613 

2,094,045 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

21,775 

24,479 

ROPNational . 

93 

255 

Classified.. 

23,111 

20,675 

GRAND  TOTAL... 

44,979 

45,409 

YEAR  TO  DATE... 

472,065 

455,701 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

17,362 

2,906 

19,922 

7,338 

Preprint  Local . 

1,772 

27,790 

2,997 

20,464 

ROP  National . 

1,005 

865 

Preprint  National . 

405 

724 

Classified.. 

12,306 

10,332 

123 

Total . 

32,850 

30,696 

34,840 

27,925 

Daily  News-S 

ROP  Local . 

6,948 

1,028 

7,552 

1,948 

Preprint  Local . 

5,192 

23,861 

3,468 

33,524 

ROP  National . 

332 

279 

Preprint  National . 

16,605 

13.689 

Citified.. 

11,902 

11,796 

Total . 

40,979 

24,889 

36,784 

35,472 

GRAND  TOTAL... 

73,829 

55,585 

71,624 

63,397 

YEAR  TO  DATE...  666,152  503,405  612,829  583,270 


BENNINGTON,  VT. 


Banner-m 

ROP  Local . 

7,330 

10,282 

Preprint  Local . 

2,039 

2,015 

ROP  National . 

604 

267 

Preprint  National . 

207 

236 

Classified. 

7,665 

7,831 

GRAND  TOTAL... 

17,845 

20,631 

YEAR  TO  DATE... 

176,401 

181,586 

BLOOMINGTON,  IND. 

Herald-Times-mS 


ROP  Local . 

32,300 

29,449 

Preprint  Local . 

.  100,282 

87,665 

ROP  National . 

573 

278 

Preprint  National . 

4,775 

5,590 

Classitied . 

34,622 

36,831 

GRAND  TOTAL.. 

.  172,552 

159,813 

YEAR  TO  DATE.. 

.  1,402,717 

1,395,550 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BUFFALO 

,  N.Y. 

News-a/d 

ROP  Local . 

30,835 

31,821 

Preprint  Local . 

4,348 

4,155 

3,360 

5,811 

ROPNational . 

6.652 

7,001 

Preprint  National . 

244 

249 

Classitied . 

37,997 

34,114 

Total . 

.  80,076 

4,155 

76,545 

5,811 

News-S 

ROP  Local . 

17,402 

18,137 

Preprint  Local . 

5,429 

15,761 

6,500 

13,129 

ROPNational . 

5,420 

4,321 

Preprint  National . 

400 

3,995 

52 

5,924 

Classitied . 

14,601 

12,313 

Total . 

.  43,252 

19,756 

41,323 

19,053 

GRAND  TOTAL.. 

.  123,328 

23,911 

117,868 

24,864 

YEAR  TO  DATE.. 

.  1,082,851 

198,060  1,035,485 

232,613 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

14,167 

14,567 

ROPNational . 

1,030 

386 

Classified . 

12,248 

12,256 

GRAND  TOTAL.. 

.  27,445 

27,209 

YEAR  TO  DATE.. 

.  261,981 

246,307 

CHAMPAIGN,  ILL. 

News-Gazette-eS 


ROP  Local .  38,300  1,439  40,666  213 

Preprint  Local .  102,942  37,281  94,041  36,894 

ROP  National .  1,852  1,242 

Preprint  National .  23,994  23,091 

Classitied .  35,638  34,017 


GRAND  TOTAL...  202,726  38,720  193,057  37,107 

YEAR  TO  DATE...  1,740,990  326,824  1,641,333  339,515 


CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local . 

28,648 

22,901 

Preprint  Local . 

20,528 

14,851 

ROP  National . 

50 

Preprint  National . 

82 

Classitied . 

10,474 

8,671 

GRAND  TOTAL... 

59,650 

46,555 

YEAR  TO  DATE... 

520,837 

453,371 

DETROIT,  MICH. 

News/Free  Press-meS 


ROP  Local . 

109,111 

60,516 

113,689 

62,463 

Preprint  Local . 

62,132 

104,511 

95,963 

64,810 

ROPNational . 

17,763 

1,081 

17,478 

771 

Preprint  Nationat . 

7,464 

1,702 

15,697 

490 

Classified . 

105,943 

86,394 

GRAND  TOTAL.. 

.  302,413 

167,810 

329,221 

128,534 

YEAR  TO  DATE.. 

.2,691,147  1 

,409,304  2,425,536  1,301,895 

DULUTH, 

MINN 

. 

News-Tribune-mS 

ROP  Local . 

34,779 

9,566 

34,202 

6,501 

Preprint  Local . 

47,163 

68,247 

42,765 

62,219 

ROPNational . 

1,114 

1,907 

Preprint  National . 

17,250 

20,875 

Classified . 

54,659 

48,629 

GRAND  TOTAL.. 

.  154,965 

77,813 

148,378 

68,720 

YEAR  TO  DATE.. 

.  1,220,042 

543,229  1,105,973 

524,8 '2 

DURHAM,  N.C. 

Herald-Sun-mS 


ROP  Local . 

46,285 

46,068 

ROPNational . 

1,412 

1,816 

Classified . 

45,374 

49,502 

GRAND  TOTAL... 

93,071 

97,386 

YEAR  TO  DATE... 

865,779 

885,338 

Daily  Times-e 

ROP  Local . 

ERIE,  PA. 

24,362 

26,808 

Preprint  Local . 

22,307 

30,780 

ROPNational . 

652 

693 

Preprint  National . 

88 

176 

Classitied . 

33,898 

30,676 

Total . 

81,307 

89,133 

1994  1993 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

Times-News-S 

ROP  Local . 

11,938 

13,809 

Preprint  Local . 

95,404 

79,653 

ROP  National . 

1,104 

721 

Preprint  National . 

15,088 

15,189 

Classified . 

22,305 

22,649 

Total . 

.  145,839 

132,021 

GRAND  TOTAL.. 

.  227,146 

221,154 

YEAR  TO  DATE.. 

.  1,865,531 

1,796,618 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local .  112,184  182,863  100,086  156,795 

Preprint  Local .  49,902  56,100  49,891  57,330 

ROPNational .  22,955  6,386  17,188  5,980 

Preprint  National .  17,708  1,004  17,466  1,040 

Classitied .  169,115  58,668  164,947  54,663 


GRAND  TOTAL...  371,864  305,021  349,578  275,808 
YEAR  TO  DATE...  3,836,192  2,992,395  3,613,574  2,853,239 


FORT  WAYNE,  IND. 

Journal-6azette-m 


ROP  Local . 

34,608 

5,965 

30,634 

5,177 

Preprint  Local . 

23,935 

70,716 

29,415 

47,547 

ROPNational . 

1,287 

1,476 

15 

Preprint  National . 

1,540 

1,584 

Classitied . 

52,151 

2,259 

44,565 

3,097 

Total . 

113,521 

80,524 

106,090 

55,836 

News-Sentinel-e 

ROP  Local . 

34,644 

5.965 

27,640 

5,177 

Preprint  Locat . 

23,935 

70,450 

29,415 

80,007 

ROP  National . 

1,431 

1,740 

15 

Preprint  National . 

1,540 

1,584 

528 

Classitied . 

51,193 

2,259 

44,004 

3,097 

Total . 

112,743 

80,258 

102,799 

88,824 

Journal-Gazette-S 

ROP  Local . 

14,986 

12,734 

Preprint  Local . 

31,711 

55,700 

28,103 

38,202 

ROP  National . 

862 

698 

Preprint  National . 

16,628 

382 

16,624 

528 

Classitied . 

28,637 

24,444 

Total . 

92,824 

56,082 

82,603 

38.730 

GRAND  TOTAL... 

319,088 

216,864 

291,492 

183,390 

YEAR  TO  DATE...  2,470,309  1,617,323  2,389,351  1,556,870 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local . 

45,818 

40,919 

Preprint  Local . 

116,885 

126,903 

ROP  National 

327 

262 

Classified . 

44,880 

44,333 

GRAND  TOTAL... 

,  207,910 

212,417 

YEAR  TO  DATE... 

,  1,792,997 

1,757,750 

GRAND  ISLAND,  NEB. 

Independent-mS 


ROP  Local . 

37,218 

40,549 

Preprint  Local . 

40,884 

12,876 

36,245 

14,244 

ROP  National 

489 

978 

Preprint  National . 

344 

2,104 

Classified . 

20,336 

18,238 

GRAND  TOTAL... 

99,271 

12,87f 

98,114 

14,244 

YEAR  TO  DATE... 

867,594 

132,979 

827,300 

108,073 

GREENSBURG,  PA. 

Tribune-Revievv-m 


ROP  Local ... 

23,644 

26.201 

Preprint  Local . 

10,114 

18,25z 

20,859 

14,772 

ROP  National 

239 

Preprint  National . 

491 

Classified . 

46,382 

38,309 

Total . 

.  80,379 

18,254 

85,860 

14,772 

Tribune-Review-S 

ROP  Local . 

30,309 

25,330 

Preprint  Local . 

40,383 

45,301 

28,032 

32,309 

ROPNational . 

228 

187 

Preprint  National . 

20,150 

24,180 

Classified . 

31,970 

22,140 

Total . 

123,040 

45,301 

99,869 

32,309 

GRAND  TOTAL.. 

203,419 

63,555 

185,729 

47,081 

YEAR  TO  DATE.. 

1,602,965 

519,446  1,635,437 

415,503 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

GREENWICH,  CONN. 


News-a/dS 


ROP  Local . 

29,022 

42,046 

ROP  National . 

5,481 

5,127 

Classilied . 

30,052 

33,483 

GRAND  TOTAL... 

64,555 

80,656 

YEAR  TO  DATE... 

590,982 

593,004 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 


ROP  Local . 

67,777 

35,179 

68.260 

29,324 

Preprint  Local 

134,676 

120,615 

ROFNalional . 

9,452 

9,329 

Preprint  National . 

23,091 

27,219 

Classified.... 

86,212 

84,400 

GRAND  TOTAL.. 

.  321,208 

35,179 

309,823 

29,324 

YEAR  TO  DATE.. 

.  2,825,879 

333,074  2,702,421 

319,248 

LINCOLN,  NEB. 

Journal  Star-meS 


ROP  Local .  48,477  50,730 

ROP  National .  1,087  905 

Classified .  51,548  50,867 


GRAND  TOTAL...  101.112  102.502 

YEAR  TO  DATE...  1,176,188  1,149,942 


LOGANSPORT, 

Pharos-Tribune-eS 

IND. 

ROP  Local . 

16,285 

16,215 

Preprint  Local . 

50,437 

30,259 

ROP  National . 

26 

52 

Preprint  National . 

1,152 

2,308 

Classilied... 

7,538 

12,409 

GRAND  TOTAL... 

75,438 

61,243 

YEAR  TO  DATE... 

556,417 

613,927 

LOUISVILLE,  KY. 

Courier-Journal-a/d 


ROP  Local . 

38,478 

28,647 

43,775 

21.985 

Preprint  Local . 

38,776 

50,847 

ROP  National . 

2,106 

1,500 

Preprint  National . 

511 

Classified... 

28,993 

17,402 

27,826 

15.747 

Total . 

69,577 

84.825 

73,101 

89,090 

Courier-Journal-S 

ROP  Local . 

23,742 

599 

29,706 

766 

Preprint  Local . 

88,739 

78,338 

ROP  National . 

915 

1,296 

Preprint  National . 

18,268 

17,213 

Classified.. 

21,352 

18,692 

Total . 

46,009 

107,606 

49,694 

96,317 

GRAND  TOTAL... 

115,586 

192,431 

122,795 

185,407 

YEAR  TO  DATE... 

1,073,570  1 

,680,568  1 

,077,178  1 

,691,996 

MANCHESTER,  N.H. 

Union  Leader-m 


ROP  Local . 

40,991 

40.490 

ROP  National . 

1,523 

719 

Classilied . 

34,700 

34.951 

Total . 

77,214 

76,160 

N.H.  Sunday  News-S 

ROP  Local . 

18,748 

19.973 

ROP  National . 

197 

574 

Classified.. 

24,450 

24,022 

Total . 

43,395 

44.569 

GRAND  TOTAL... 

120,609 

120,729 

YEAR  TO  DATE... 

1,074,662 

1,081,535 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROP  Local .  76,332  16,215  83,737 

Preprint  Local .  70,773  207.345  94,644  156,375 

ROFNalional .  611  826 

Preprint  National .  27,180  25,020  180 

Classified .  72,522  68,608 


GRAND  TOTAL...  247,418  223,560  272,835  156,555 
YEAR  TO  DATE...  2,137,613  1,662,730  2,237,008  1,375,296 


1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

MUNCIE,  IND. 


Star-m 


ROP  Local . 

13,725 

14,870 

Preprint  Local 

5,201 

5,148 

ROFNalional . 

347 

214 

Classified . 

12,500 

11,977 

Total . 

31,773 

32,209 

Press-e 

ROP  Local . 

20.036 

20,044 

Preprint  Local . 

7,191 

7.287 

ROP  National . 

277 

221 

Classified . 

14,925 

13,864 

Total . 

42,429 

41,416 

Ster-S 

ROP  Local . 

6,044 

4,544 

Preprint  Local . 

5,897 

6.636 

ROFNalional . 

121 

23 

Preprint  National . 

546 

586 

Classified . 

5,107 

4,386 

Total . 

17,715 

16,175 

GRAND  TOTAL... 

91,917 

89,800 

YEAR  TO  DATE... 

943,513 

938,465 

NASHVILLE,  TENN. 


Tennessean-m 


ROP  Local . 

41,418 

43,270 

Preprint  Local . 

19,551 

30,205 

ROP  National . 

2,926 

3,361 

Preprint  National . 

19 

Classified 

55,434 

47,068 

Total . 

.  119,329 

123,923 

Banner-e 

ROP  Local . 

36,151 

39,396 

Preprint  Local . 

20,139 

28,378 

ROFNalional . 

2,869 

3,277 

Preprint  National . 

19 

Classitied . 

44,573 

36,227 

Total . 

.  103,732 

107,297 

Tennessean-S 

ROP  Local . 

26,554 

24,890 

Preprint  Local 

43.040 

39,924 

ROP  National . 

1,437 

1,773 

Preprint  National . 

16,152 

16,096 

Classified . 

30,613 

24,834 

Total . 

.  117,796 

107,517 

GRAND  TOTAL.. 

.  340,857 

338,737 

YEAR  TO  DATE.. 

.  2,829,668 

2,722,915 

NORTH  BAY,  ONTARIO 


Nugget-m 


ROP  Local . 

20,973 

23,823 

Preprint  Local . 

52,923 

59,887 

ROP  National . 

7,662 

6,594 

Preprint  Naional . 

2,190 

5,902 

Classified 

15,679 

17,663 

GRAND  TOTAL... 

99,427 

113,869 

YEAR  TO  DATE... 

976,738 

972,390 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Local . 

39,898 

43,854 

Preprint  Local . 

31,347 

37,668 

31,476 

21,285 

ROP  National . 

126 

334 

Preprint  National . 

774 

129 

Classitied . 

17,081 

14,699 

GRAND  TOTAL... 

89,226 

37,668 

90,492 

21,285 

YEAR  TO  DATE... 

752,676 

236,199 

777,129 

191,565 

OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local .  52,181  49,663 

Preprint  Local .  154,169  130,341 

ROP  National .  1,689  1,905 

Classified .  48,658  42,800 


GRAND  TOTAL...  256.697  224,709 

YEAR  TO  DATE ...  2,081 .204  1 .742,896 


1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

OTTAWA,  ILL. 

Daily  Trmes-e 

ROP  Local . 

...  20.173 

17,494 

Preprint  Local . 

...  46,174 

2,201 

41,114 

2.866 

ROP  Nalional . 

39 

182 

Preprint  Nalional . 

729 

1.767 

Classilied . 

7,469 

6,158 

GRAND  TOTAL 

..  74,584 

2,201 

66,715 

2.866 

YEAR  TO  DATE 

..  620,106 

19,177 

612,260 

20.220 

PITTSBURGH,  PA. 

Post-Gazette-m 

ROP  Local . 

...  34.381 

8.291 

32,487 

11,636 

Preprint  Local . 

ROP  Nalional . 

...  12,243 

6,896 

78,392 

195 

5,146 

379 

Preprint  National . 

Classilied . 

...  52,880 

374 

19,209 

39,201 

25,182 

Total . . 

..  106,400 

106,461 

76,834 

37,197 

Post-Gazette-S 

ROP  Local . 

....  17,529 

5,451 

16,165 

4,506 

Preprint  Local 

ROP  Nalional. 

82,927 

4,225 

36,032 

161 

3.453 

56 

Preprint  National . 

Classified . 

37,949 

41.724 

286 

7,113 

33,707 

5,710 

Total . 

...  184,354 

49,043 

53,325 

10,272 

GRAND  TOTAL 

...  290,754 

155,504 

130,159 

47.469 

YEAR  TO  DATE 

...  2,064,246  1,474,327  1,137,003 

341,279 

PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

44,031 

2.963 

33,540 

2,854 

Preprint  Lrxal . 

12,778 

20.415 

ROP  National . 

1,171 

1,521 

Preprint  National . 

108 

159 

Classified . 

15,095 

16 

15,709 

18 

ToUl . 

73,183 

2,999 

71,344 

2,872 

Telegram-S 

ROP  Local . 

29.956 

25,963 

Preprint  Local . 

43,895 

34,758 

ROP  National . 

464 

397 

Preprint  National . 

5,790 

7,044 

Clarified . 

26.664 

23,632 

Total . 

106,769 

91,794 

GRAND  TOTAL... 

179,952 

2.999 

163,138 

2,872 

YEAR  TO  DATE... 

1,407,737 

24,971  1,277,693 

23,702 

PROVIDENCE,  R.I. 

Journal  Bulletin-a/d 

ROP  Local . 

43.948 

15.636 

48,147 

14,917 

Preprint  Local . 

15,617 

110.288 

14,662 

113,535 

ROP  Nalional . 

2,662 

80 

4,079 

80 

Preprint  Nalional . 

520 

5,704 

536 

11,494 

Classified . 

30,468 

1,206 

35,195 

1.008 

Total . 

93,215 

132,914 

102.619 

141.034 

Joumal-S 

ROP  Local . 

32,786 

2,095 

38.227 

1,917 

Preprint  Local . 

ROP  Nalional . 

83,728 

2,043 

118,304 

55.660 

2,350 

95.905 

Preprint  Nalional . 

17,642 

881 

18,363 

384 

Classified . 

16,150 

248 

16,180 

165 

Total . 

152,349 

121,528 

130.780 

98,371 

GRAND  TOTAL... 

245,564 

254,442 

233,399 

239,405 

YEAR  TO  DATE...  2.009.712  2,086,807  1,834,815  1,807,977 

READING,  PA. 

Eagle/Times-e 


ROP  Local . 

40,627 

35,500 

Preprint  Local . 

19,785 

23,495 

ROP  National . 

490 

716 

Classified . 

37,612 

39,247 

Total . 

.  98,514 

98,958 

Eagle-S 

ROP  Local . 

31,794 

26,253 

Preprint  Local . 

11,775 

49,565 

6,290 

38,925 

ROP  National 

3,100 

3,206 

Preprint  Nalional . 

12,240 

12,420 

Classified . 

27,740 

25,141 

Total . 

.  86,649 

49.565 

73,310 

38,925 

GRAND  TOTAL.. 

.  185,163 

49,565 

172,268 

38,925 

YEAR  TO  DATE.. 

.  1,570,063 

464,867  1,583,023 

378,695 

*lndicates  newspapers  reporting  figures  in  lines. 
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RENO, 

NEV. 

Gazette-Journal-m 

ROP  Local . 

87,227 

81,345 

Preprint  Local . 

145.471 

141,247 

ROPNational . 

1,704 

1,501 

Preprint  National . 

15,942 

16,681 

Classified . 

78,837 

69,875 

GRANO  TOTAL... 

329.181 

310,649 

YEAR  TO  OATE... 

2,733,185 

2,665,695 

RICHMOND,  VA. 

Times-Oispatch-m 

ROP  Local . 

56,559 

11,540 

53,091 

12,546 

Preprint  Local . 

20,450 

2,769 

22,692 

3,231 

ROPNational . 

3,474 

18 

4,768 

133 

Preprint  National . 

359 

962 

208 

955 

Classilied . 

48,495 

43,527 

Total . 

129,337 

15,289 

124,286 

16,865 

Times-Dispatch-S 

ROP  Local . 

25,034 

24,858 

Preprint  Local . 

33,341 

1,349 

29,309 

1,730 

ROPNational . 

1,210 

1,477 

Preprint  National . 

13,316 

13,841 

Classilied . 

27,171 

24.174 

Total . 

100,072 

1,349 

93,659 

1,730 

GRANO  TOTAL.. 

229,409 

16,638 

217,945 

18,595 

YEAR  TO  OATE.. 

1,809,075 

136,693  1 

,806,919 

137,122 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

68,009 

30,668 

58,344 

32,057 

ROPNational . 

9,175 

218 

5,720 

86 

Classified . 

99,997 

61,933 

898 

GRANO  TOTAL.. 

.  177,181 

30,886 

125,997 

33,041 

YEAR  TO  OATE.. 

.  1.500,866 

224,851  1,189,516 

231,251 

ST.  LOUIS,  MO 

1. 

Post-Dispatch-m 

ROP  Local . 

56,141 

48,603 

54,276 

39.608 

Preprint  Local . 

50,716 

50,761 

ROP  National 

4,473 

2,275 

2,900 

4,522 

Preprint  National . 

85 

223 

Classified . 

50,840 

11,175 

48.340 

8,465 

Total . 

.  162,255 

62,053 

156,500 

52,595 

Post-Dispatcli-S 

ROP  Local . 

35,874 

34,577 

Preprint  Local . 

63,445 

52,329 

ROPNational . 

4,188 

3,195 

Preprint  National . 

17,441 

16,553 

Classified . 

53,735 

47,178 

Total . 

174,683 

153,832 

GRANO  TOTAL. 

..  336,938 

62,053 

310,332 

52,595 

YEAR  TO  OATE. 

..  2,857,188 

477,790  2,655,777 

370,322 

SAN  BERNARDINO,  CALIF. 


Sun-mS 

ROP  Local . 

54,017 

45,171 

Preprint  Local . 

56,485 

79,970 

ROP  National . 

7,827 

5.090 

Preprint  National . 

17,574 

7,313 

Classified... 

76,594 

73.633 

GRAND  TOTAL... 

212,497 

211,177 

YEAR  TO  DATE... 

N/A 

SAN  DIEGO,  CA 

Union  Tribune-mS 


ROP  Local .  154,381  25,886  143,141  24,077 

ROPNational .  22.948  1,713  22,055  1,644 

Classilied .  116,712  15,589  116,785  18,934 


GRAKD  TOTAL...  294,041  43,188  281,981  44,655 

YEAR  TO  OATE . . .  2,462,41 5  391 ,274  2,391 ,355  327,477 


SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Local . 

....  39,299 

12,130 

43,066 

12,746 

Preprint  Local . 

42,490 

59,280 

ROPNational . 

17.056 

750 

15,855 

365 

Preprint  National . 

4,160 

455 

Classified.. 

36.191 

37,089 

Total . 

...  139,196 

12,880 

155,745 

13,111 

1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Examiner-e 

ROP  Local . 

36,900 

11,551 

41,222 

11,644 

Preprint  Local . 

42,490 

59,280 

ROP  National . 

16,611 

750 

15,258 

397 

Preprint  National . 

4,160 

455 

Classified. 

36,376 

36.646 

Total . 

136,537 

12,301 

152,861 

12,041 

Examiner/Chronicle-S 

ROP  Local . 

28,261 

2,842 

19,858 

2,163 

Preprint  Local . 

67,856 

58.102 

ROPNational . 

9,359 

154 

8,520 

580 

Preprint  National . 

21,060 

19,370 

Classified. 

20,078 

19,205 

Total . 

146,614 

2,996 

125,055 

2,743 

GRAND  TOTAL... 

422,347 

28,177 

433,661 

27,895 

YEAR  TO  OATE...  ^ 

1,154,447 

275,962 

4.268,350 

292,437 

SITKA,  ALASKA 

Daily  Sentinel-e 

ROP  Local . 

5,199 

5,080 

ROP  National . 

609 

304 

Classilied . 

905 

1,056 

GRAND  TOTAL... 

6.713 

6,440 

YEAR  TO  DATE... 

54.617 

60,465 

SPOKANE, 

,  WASH. 

Spokesman-Review-m 

ROP  Local . 

42,491 

38,336 

Preprint  Local . 

6,576 

8,775 

ROP  National . 

3,634 

2,697 

Preprint  National . 

379 

Classified 

50,472 

49,577 

Total . 

103,173 

99,764 

Spokesman-Review-S 

ROP  Local . 

12,913 

13,259 

Preprint  Local . 

7,290 

7,784 

ROPNational . 

1,344 

1,088 

Preprint  National . 

1,934 

2.144 

Classified 

27,753 

23,939 

Total . 

51,234 

48,214 

GRAND  TOTAL  ... 

154,407 

147,978 

YEAR  TO  DATE... 

1.394,892 

1,275,070 

STAMFORD,  CONN. 

Advocate-a/d-S 

ROP  Local . 

33,217 

47,759 

ROP  National . 

5,711 

5,133 

Classified . 

30,867 

30.933 

GRAND  TOTAL... 

69,795 

83,825 

YEAR  TO  DATE... 

645,612 

649,291 

SYRACUSE,  N.Y. 

Post-Standard-m 


ROP  Local . 

24,658 

14,915 

25,119 

14,864 

Preprint  Local . 

33,122 

36,219 

ROP  National . 

2,010 

1,894 

Preprint  National . 

566 

424 

Classified . 

24,613 

21,638 

Total . 

84,969 

14,915 

85,294 

14,864 

Herald-Journal-e 

ROP  Local . 

25,134 

8,540 

25,512 

9,614 

Preprint  Local . 

30,442 

36,560 

ROP  National . 

1,855 

1,677 

Preprint  National . 

566 

424 

Classified . 

19,745 

18,646 

Total . 

.  77,742 

8,540 

82,819 

9,614 

Herald  American-S 

ROP  Local . 

23,159 

395 

19,719 

946 

Preprint  Local . 

204,487 

168,561 

ROP  National . 

1,151 

1,633 

Preprint  National . 

18,554 

18,748 

Classified . 

20,360 

16,834 

Total . 

.  267,711 

395 

225,495 

946 

GRAND  TOTAL.. 

.  430,422 

23,850 

393,608 

25,424 

YEAR  TO  DATE.. 

.  3,421,060 

244,985  3 

1,720,147 

228,641 

TULSA,  OKLA. 

World-m 


ROP  Local . 

30.061 

5,912 

36,283 

5,210 

Preprint  Local . 

10,542 

20,640 

11,968 

13,837 

ROPNational . 

1.018 

1.052 

Preprint  National . 

320 

605 

Classified . 

35,179 

39,107 

Total . 

...  77,120 

26,552 

88.410 

19,652 

1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


World-S 

ROP  Local .  24,715  25,556 

Preprint  Local .  68,285  49,141 

ROPNational .  1,389  1,737 

Preprint  National .  16,444  17,111 

Classified .  29,355  26,811 

Total .  140,188  120,356 


GRANO  TOTAL...  217,308  26,552  208,766  19,652 

YEAR  TO  OATE ...  1 .932,558  320,1 88  1 ,808,742  1 99,428 


TWIN  FALLS 

,  IDAHO 

Times  News-mS 

ROP  Local . 

32,645 

29,506 

Preprint  Local . 

95,274 

84,765 

ROPNational . 

98 

63 

Preprint  National . 

88 

Classified . 

30,740 

27,815 

GRAND  TDTAL... 

158,845 

142,149 

YEAR  TD  DATE... 

N/A 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local . 

22,598 

20,186 

Preprint  Local . 

26,460 

25.263 

ROP  National . 

136 

273 

Preprint  National . 

252 

Classified . 

33,254 

31,670 

Total . 

82,700 

77,392 

Observer-Reporter-S 

ROP  Local . . 

7,122 

6,455 

Preprint  Local . 

43,596 

30,492 

ROP  National . 

301 

24 

Preprint  National . 

10,080 

14,994 

Classilied . 

12,873 

12,247 

Total . 

73,972 

64,212 

GRAND  TOTAL  ... 

156,672 

141,604 

YEAR  TO  DATE... 

1,182,220 

1,261.093 

WINSTON-SALEM, 

N.C. 

Journal-m 

ROP  Local . 

46,640 

6,645 

49,965 

10,944 

Preprint  Local . 

7,120 

37,274 

15,536 

36,167 

ROPNational . 

3,207 

2,818 

Preprint  National . 

1,260 

538 

1,320 

436 

Classified . 

56,816 

53,837 

172 

Total . 

115,043 

44,457 

123,476 

47,719 

Journal-S 

ROP  Local . 

16,158 

1,686 

19,106 

2,777 

Preprint  Local . 

16,468 

34,867 

7,415 

30,615 

ROP  National . 

746 

1,440 

528 

Preprint  National . 

16,380 

16,572 

Classified . 

26,851 

24,469 

Total . 

76,603 

36,553 

69,002 

33.920 

GRAND  TOTAL.. 

191,646 

81,010 

192,478 

81,639 

YEAR  TO  DATE.. 

1,595,734 

616.899  1,533,063 

629,448 

YAKIMA,  WASH. 


Herald-Republic-m 
ROP  Local . 

32,265 

32,095 

ROP  National . 

1,701 

1,735 

Classified . 

59,018 

53,383 

GRAND  TOTAL  ... 

92,984 

87,213 

YEAR  TO  DATE... 

870,485 

791,844 

*Indicates  newspapers  reporting 

figures  in  lines. 

Star-Ledger  writer 
opens  play 

NEWARK  STAR-LEDGER  sports- 
writer  Nathan  Gottlieb  opened  a  new 
play,  There  Must  Be  Some  Way  Out  of 
Here,  this  month  in  New  York  City. 

Gottlieb  is  the  author  of  two  novels, 
Stringer  and  The  Zukovka  Experiment, 
and  several  screenplays.  This  is  his  first 
stage  play. 


*  Indicates  newspapers  reporting  figures  in  lines. 
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Credentials 

Continued  from  page  1 0 

tions  that  carry  point  spreads  involving 
college  sports. 

Several  newspapers,  news  agencies 
and  associations  wrote  letters  to  the 
NCAA,  protesting  any  attempt  to  cen¬ 
sor  content. 

“We  are  glad  they  dropped  this  mis¬ 
guided  proposal  that  would  infringe  on 
the  rights  of  newspapers,”  said  Paul 
Anger,  executive  sports  editor  of  the 
Miami  Herald  and  APSE  president. 
“We  are  comfortable  with  them  height¬ 
ening  awareness.  To  the  extent  where 
we  can  make  our  membership  aware  of 
the  crime  and  the  dangers,  we  will  do 
that.” 

Anger  said  the  colleges  need  to  at¬ 
tack  the  problem  of  gambling  on  cam¬ 
pus  with  means  available  to  them,  such 
as  education  and  enforcement.  Freder¬ 
ick  said  the  problem  has  increased  in 
recent  years. 

The  committee  met  in  New  York 
City  after  inspecting  the  arena  at  the 
New  Jersey  Meadowlands,  which  will 
host  the  1996  Final  Four  competition. 

—  AP 

Editors  defend 

Continued  from  page  13 

“Imagine  what  would  come  back  on 
the  news  media  if  it  refused  to  dissemi¬ 
nate  information  because  some  editor 
had  determined  it  wasn’t  politically 
correct.” 

Plumb  said  that  while  blacks  have 
every  right  to  be  angry,  they  shouldn’t 
be  angry  at  the  police  or  the  news  me¬ 
dia  because  they  were  simply  doing 
their  job.  “If  we  decided  to  downplay 
that  story  because  we  didn’t  want  to  of¬ 
fend  someone,”  said  Plumb,  “we  would 
look  like  total  idiots.” 

Plumb  says  that  he’s  been  keenly  at¬ 
tuned  to  the  backlash  coming  from  the 
black  community,  as  a  result  of  the 
news  media’s  publication  of  Smith’s  lie. 
The  Herald,  he  stressed,  is  trying  dili¬ 
gently  to  give  blacks  a  voice  in  the 
newspaper. 

“A  lot  of  papers  have  given  space  for 
African  Americans  to  vent  their  com¬ 
plaints  on  this,”  he  said.  “Look  at  our 
paper  and  other  papers.  We  have  been 
writing  about  that  angle  ever  since  she 
confessed.  If  anything,  if  the  news  me¬ 
dia  were  biased  against  blacks,  we 
wouldn’t  have  done  that  ....  We’re 
well  aware  of  the  sensitivity  of  that  is¬ 
sue.” 


Despite  being  upset,  some  blacks  in 
Union  County  have,  nevertheless,  giv¬ 
en  the  news  media  high  marks  for  cov¬ 
erage  of  the  story. 

“1  think  the  media  did  an  excellent 
job,”  said  William  Free  Jr.,  72.  Em¬ 
ployed  at  the  Union  Community  Fu¬ 
neral  Home,  Free  thinks  that  the  print 
and  electronic  media’s  dogged  persis¬ 
tence  at  getting  to  the  bottom  of  the 
story  “may  have  helped  force  a  confes¬ 
sion  out  of  her. 

“By  being  as  thorough  as  they  were, 
the  media  and  especially  newspapers 
went  into  the  whole  matter  ....  They 
took  all  aspects  to  try  to  get  something 
done.” 

However,  Free  —  who  has  lived  in 
Union  all  his  life  —  said  locals  were 
happy  to  see  the  satellite  trucks  and 
out-of-town  journalists  leave. 

The  Rev.  A.L.  Brackett  of  St.  Paul 
Baptist  Church  in  Union  said  he 
thinks  many  blacks  in  Union  would 
praise  the  media  for  its  coverage,  “but 
you  had  many  blacks  also  that  did  feel 
offended  by  that  sketch.  But  the  media 
had  to  go  on  what  Susan  [Smith]  told 
them.  You  don’t  have  that  many  that 
were  offended,  and  you  had  a  number 
of  them  that  had  a  great  deal  of  relief 
that  no  black  was  involved.” 

Brackett,  pastor  of  a  church  with 
about  400  black  members,  was  himself 
thrust  into  the  media  spotlight  by  the 
controversy,  appearing  in  two  or  three 
TV  interviews,  including  one  with 
Harry  Smith  of  CBS. 

Brackett  also  was  interviewed  by  Jet 
Magazine  and  featured  on  “Larry  King 
Live,”  the  “Oprah  Winfrey  Show,”  the 
“Sally  Jessy  Raphael  Show,”  “Inside 
Edition”  and  several  radio  talk  shows. 

A  number  of  stories  in  local,  state 
and  national  newspapers  included 
comments  from  the  pastor. 

Complaint 

Continued  from  page  15 

“We’ve  implemented  nothing  that 
was  not  within  our  rights,”  Jordan  re¬ 
torted. 

“We  are  confident  that  a  legal  forum 
judging  the  dispute  will  uphold  our  ac¬ 
tions.  We  called  people  back  to  work 
and  gave  them  duties  we  were  permit¬ 
ted  to  do  under  the  agreement.” 

Jordan  said  the  agency  was  replacing 
some  workers  who  quit  because  of  their 
objection  to  strike  violence.  He  noted 
on  Dec.  7  that  distribution  was  still 
not  back  to  normal  because  several 


hundred  news  racks  had  been  vandal¬ 
ized  and  were  being  repaired.  Both 
sides  have  held  separate  meetings  with 
Mayor  Frank  Jordan,  who  took  an  ac¬ 
tive  part  in  the  bargaining  talks  that 
led  to  the  settlement. 

In  another  strike-related  incident, 
John  Bryan,  a  former  compositor  for 
the  Chronicle  and  Examiner,  said  he 
was  fired  because  he  continued  to  pub¬ 
lish  a  pro-labor  paper  called  the  New 
Free  Press,  a  statement  Jordan  denied. 

Bryan,  who  said  he  has  worked  on 
the  editorial  side  of  several  mainstream 
newspapers,  including  the  Chronicle 
and  the  former  Los  Angeles  Herald  Ex¬ 
aminer,  helped  publish  a  CNU  tabloid, 
the  San  Francisco  Free  Press,  during 
the  strike.  When  the  settlement  was 
reached,  the  unions  folded  the  Free 
Press.  Bryan  said  that  when  he  could 
not  persuade  the  CNU  to  maintain  the 
paper,  he  struck  out  on  his  own  with 
what  he  termed  “guerrilla  journalism. 

“1  felt  something  had  to  be  done,” 
said  Bryan.  “We’re  losing  a  strike  we 
thought  we  had  won.  Management  is 
firing  people,  to  keep  the  work  force 
down.” 

A  recent  issue  of  the  Free  Press  led 
with  a  story  headed,  “Will  We  Have  to 
Strike  Again?” 

According  to  Bryan,  Michael  W. 
Mullins,  the  agency’s  vice  president/la¬ 
bor  relations,  called  the  New  Free 
Press  “revolting  garbage.”  This  was  fol¬ 
lowed,  he  said,  by  a  phone  call  from 
Jordan  to  his  union  president,  an¬ 
nouncing  that  Bryan  was  fired. 

Jordan,  however,  said  that  Bryan  was 
discharged  for  calling  a  German-born 
manager  a  Nazi. 

Bryan  said  he  is  seeking  an  arbitra¬ 
tion  hearing  to  get  his  job  back. 

“This  soldier  is  still  at  war,”  he  de¬ 
clared. 


Journalist-in- 
residence  in  Moscow 

MICHELLE  CARTER,  MAN.AGING 
editor  of  the  Times  of  San  Mateo,  Calif., 
has  accepted  a  10-month,  journalist- in¬ 
residence  appointment  at  the  Russian 
American  Press  Information  Center  in 
Moscow,  beginning  next  month. 

Carter,  co-author  of  Children  of 
Chernobyl:  Raising  Hope  From  the  Ash' 
es  and  founder  of  the  Children  of  Cher¬ 
nobyl  Project  of  Northern  California, 
has  been  traveling  to  the  former  Soviet 
Union  since  1988. 
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He  is  a  good  judge 
of  puzzle  cartoons 

Sacramento  Judge  Barry  Louche  gets  parents  and 
kids  to  work  together  on  his  Sunday  comic  feature 


Kloss,  a  part-time  sociology  instructor 
who  shares  the  judge’s  belief  in  the  im¬ 
portance  of  reaching  kids  when  they’re 
very  young. 

Kloss,  a  former  next-door  neighbor 
of  Loncke’s,  added,  “1  feel  like  we’re 
still  handing  eggs  and  sugar  over  the 
redwood  fence.  Only  now  it’s  his  words 
and  my  pictures.” 

The  cartoon  puzzle  made  its  debut 
last  year  in  the  Sacramento  Bee,  where 
Ralph  Frattura,  assistant  managing  ed¬ 
itor/features  and  electronic  media,  is  a 


big  fan. 

“I  think  it’s  a  wonderful  feature,”  he 
said.  “It’s  professionally  executed,  and 
interactive  in  the  older  sense  of  the 
word.  Barry  is  very  serious  about  family 
communication.” 

What  Frattura  means  is  that  Loncke 
designed  “Katie’s  Wee  Do  Puzzle”  for 
parents  and  kids  to  do  together.  The 
judge  believes  this  kind  of  adult-child 
interaction  is  crucial  if  a  youngster  is 
going  to  do  well  in  school. 

“Parents  have  to  take  a  hand  in  their 
kids’  learning,”  Loncke  said.  “Without 
them,  the  child  is  going  nowhere.” 

Loncke  realizes  that  there  are  many 
loving  parents  who  may  feel  “ill- 
equipped”  to  help  their  kids  learn.  The 
judge  hopes  his  feature  makes  it  a  little 
easier  for  them  to  participate. 

“Newspapers  are  especially  well-suit- 
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John  Kloss  (left)  and  Barry  Loncke  and  Lilly  Spitz  with  their  daughter,  Katie 


by  David  As  tor 

SOME  PEOPLE  START  a  comic  after 
working  in  a  totally  unrelated  profes¬ 
sion. 

“Ernie”  creator  Bud  Grace  was  a  nu¬ 
clear  physicist,  “Sally  Forth”  creator 
Greg  Howard  was  a  lawyer,  and 
“Katie’s  Wee  Do  Puzzle”  creator  Barry 
Loncke  was  —  and  is  —  a  judge. 

Actually,  being  a  judge  is  by  no 
means  unrelated  to  the  development  of 
Loncke’s  educational  cartoon  feature. 
Loncke  sees  numerous  troubled  young¬ 
sters  pass  through  Sacramento  Munici¬ 
pal  Court,  and  almost  all  of  them  pos¬ 
sess  underdeveloped  literacy  skills. 

“They’re  invariably  uninformed,  and 
they  don’t  have  the  skills  to  become  in¬ 
formed,”  he  said.  Instead,  many  join 
gangs  and  commit  crimes. 

But  Loncke  believes  youngsters  can 
avoid  ending  up  in  the  court  system  if 
they  are  reached  early  enough  in  life. 
That  is  a  major  reason  why  the  com¬ 


munity-activist  judge  created  “Katie’s 
Wee  Do  Puzzle,”  which  enables  young¬ 
sters  to  learn  about  words  and  decipher 
messages  that  can  teach  them  about 
such  subjects  as  history,  moral  values 
and  safety. 

The  Sunday  comic  feature  is  an  out¬ 
growth  of  the  scrambled-letter  games 
Loncke  played  with  his  daughter  Katie, 
now  8,  from  the  time  she  was  three 
years  old.  Her  friends  enjoyed  the  word 
games,  too. 

“One  of  them  said  to  me,  ‘These  are 
great,  but  you  should  get  some  pictures 
to  go  with  them,’”  recalled  the  judge. 

So  Loncke  contacted  a  friend, 
editorial  cartoonist  John  Kloss,  who 
jumped  at  the  idea. 

“It  gave  me  a  chance  to  be  for  some¬ 
thing,  not  just  against  something,”  said 


The  team  of  Loncke  and  Kloss  help  transport  their  young  readers  to  new  levels  of  literacy. 


ed  to  do  this,”  he  said,  adding  that,  for 
the  most  part,  “You  can’t  sit  and  watch 
TV  and  interact  with  your  kids.” 

Loncke  hopes  his  feature  will  not 
only  help  educate  kids  but  get  them 
into  the  newspaper-reading  habit. 

“When  1  grew  up,  my  father  read  the 
newspaper  to  me,  and  we  read  the  fun¬ 
nies  together,”  he  recalled.  “That 
translated  into  my  visceral  feeling  in 
the  morning  that  1  need  a  newspaper.” 

For  families  who  don’t  read  news¬ 
papers,  Loncke  has  arranged  for  the 
puzzles  to  be  distributed  in  schools  and 
at  his  courthouse. 

Loncke  certainly  practices  what  he 
preaches  when  it  comes  to  family  in¬ 
volvement.  His  wife,  Lilly  Spitz,  assis¬ 
tant  general  counsel  for  the  California 
Association  of  Hospitals  and  Health 
Systems,  edits  the  feature.  And  Katie, 
who  is  often  pictured  in  the  weekly 
comic,  comes  up  with  some  of  the  puz¬ 
zle  ideas  and  evaluates  her  father’s 
ideas  and  Kloss’  drawings. 

“Katie  is  a  very  literate,  well-adjust¬ 
ed  kid  who  loves  reading,”  said  Kloss, 
whose  elaborately  entertaining  pictures 
feature  such  shapes  as  a  piano,  pencil, 
boat  and  cake. 

Another  way  Katie  gets  involved 
with  the  puzzle  is  by  exchanging  letters 
with  a  number  of  its  young  fans.  Kids 
and  adults  have  also  written  Loncke 
and  Frattura  to  praise  the  feature, 
which  runs  in  the  Bee,  Portland  Ore¬ 
gonian,  San  Francisco  Examiner,  and 
San  Jose  Mercury  Flews. 

Kloss  is  an  award-winning  editorial 
cartoonist  for  the  Sacramento  News  & 
Review,  who  previously  worked  for  sev¬ 
eral  other  papers.  He  has  a  master’s  de¬ 
gree  in  social  and  political  thought 
from  the  University  of  Sussex  in  Eng¬ 
land,  a  bachelor’s  degree  in  govern¬ 


ment  and  journalism  from  California 
State  University  in  Sacramento,  and  a 
degree  in  commercial  art  from  Voca¬ 
tional  Tech  in  Erie,  Pa. 

The  Brooklyn,  N.Y.-born  Loncke 
grew  up  in  New  Haven,  Conn.,  and 
earned  a  bachelor’s  degree  from  Yale 
University  before  entering  the  Air 
Force.  He  was  graduated  from  Cornell 
Law  School  in  1970,  and  became  a 
Sacramento  Municipal  Court  judge  11 
years  later. 

His  community  activism  encompass¬ 
es  a  number  of  issues  and  groups,  in¬ 
cluding  the  Sacramento  Literacy 
Coalition,  Advisory  Committee  on 
Racial  and  Ethnic  Bias  in  the  Courts, 
Safe  Streets,  St.  Hope  Academy  and 
Sierra  Health  Foundation. 

Among  Loncke’s  many  honors  are 
the  California  Judges  Association’s 
president  award,  the  Sacramento  Bar 
Association’s  judge  of  the  year  award, 
the  Sacramento  League  of  Women 
Voters’  community  service  award  and 
the  Sacramento  Urban  League’s  out¬ 
standing  citizen  award. 

Anti-illiteracy  effort 
by  Ohio  cartoonists 

CHARACTERS  FROM  FIVE  comics 
have  joined  together  in  public-service 
newspaper  ads  to  fight  illiteracy  in 
Ohio. 

The  comics  include  “Ask  Shagg”  by 
Peter  Guren  of  United  Feature  Syndi¬ 
cate,  “The  Born  Loser”  by  Chip  San- 
som  of  Newspaper  Enterprise  Associa¬ 
tion,  “Mother  Goose  and  Grimm”  by 
Mike  Peters  of  Tribune  Media  Services, 
“Funky  Winkerbean”  by  Tom  Batiuk  of 
North  America  Syndicate  and  “Crank¬ 
shaft”  by  Batiuk  and  Chuck  Ayers  of 


Universal  Press  Syndicate. 

The  statewide  literacy  campaign  — 
which  entered  its  third  year  this  fall  — 
is  sponsored  by  the  Ohio  Newspaper 
Association,  Ohio  Literacy  Network, 
and  Ohio  Electric  Utility  Institute. 

Randall  distributed 
by  Scripps  Howard 

A  COLUMN  OF  “personal  observa¬ 
tions  and  reflections”  by  Sharon  Ran¬ 
dall  is  being  offered  by  Scripps  Howard 
News  Service. 

Randall  has  won  awards  every  year 
since  starting  her  twice-weekly  feature 
for  the  Monterey  County  (Calif.)  Her¬ 
ald  in  1991.  The  Hendersonville,  N.C., 
native  joined  the  paper  in  1982  and 
became  a  feature  writer  in  1986. 

She  has  written  about  hunger,  child 
abuse,  the  1989  California  earthquake, 
the  Clinton  inauguration,  the  Polly 
Klass  kidnapping,  actress  Doris  Day, 
Nobel  Prize  winner  Linus  Pauling  and 
child  expert/activist  Benjamin  Spock. 

The  mother  of  three  is  married  to  a 
high-school  chemistry  teacher  and  bas¬ 
ketball  coach. 

NYTS  syndicating 
‘European’  articles 

ARTICLES  FROM  THE  European,  an 
award-winning  weekly  newspaper 
based  in  London,  are  being  offered  on 
a  one-shot  or  contract  basis  by  the 
New  York  Times  Syndicate  (NYTS). 

The  material  is  authored  by  Euro¬ 
pean  staffers  as  well  as  political  leaders 
such  as  German  Chancellor  Helmut 
Kohl. 
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Zaslow  in  magazine 

JEFFREY  ZASLOW’S  SYNDICATED 
celebrity  advice  column  will  appear 
each  week  in  USA  Weekend,  the  Sun¬ 
day  magazine  carried  by  more  than 
400  papers,  starting  Jan.  8. 

In  the  column,  Zaslow  gets  movie 
stars,  musicians,  athletes,  writers  and 
other  celebrities  to  offer  advice. 

Zaslow  also  gives  his  own  tips  in  the 
seven-year-old  “All  That  Zazz”  column, 
published  by  the  Chicago  Sun-Times 
and  syndicated  by  Sun-Times  Features. 


Bridgeport,  Conn. 

The  show  —  which  will  last  until 
April  30  —  includes  approximately 
600  original  comics,  toys  and  other 
memorabilia. 

“Hi  and  Lois”  writer  Brian  Walker  of 
King  Features  Syndicate  is  the  guest 
curator. 


An  online  Teanuts 


CBS-TV  TOOK  the  “Peanuts”  gang 
interactive,  before  it  again  aired  the 
1965  “Charlie  Brown  Christmas”  spe¬ 
cial  Dec.  7. 

Beginning  Dec.  2,  members  of  the 
Prodigy  online  service  could  qualify  for 
one  of  100  “Peanuts”-themed  prizes  of 
mouse  pads,  wrist  pads,  and  Christmas 
ornaments,  by  correctly  answering  the 
questions  in  a  trivia  game  about 
Charles  Schulz’s  creation.  The  promo¬ 
tion  also  featured  “Peanuts”  graphics 
for  downloading,  according  to  United 
Media  Licensing. 


News  about  awards 


NAT  HENTOFF,  WHO  writes  about 
free  speech  and  other  topics  in  his 
Newspaper  Enterprise  Association  col¬ 
umn,  was  honored  by  the  National 
Press  Foundation  for  his  contributions 
to  journalism. 

Also,  the  FBI  National  Academy 
Associates  of  Illinois  named  “Dick  Tra¬ 
cy”  artist  Dick  Locher  its  Outstanding 
Citizen  of  the  Year,  for  his  support  of 
crime-prevention  efforts. 

The  group  —  composed  of  law-en¬ 
forcement  officers  who  graduated  from 
the  FBI  Academy  in  Quantico,  Va.  — 
cited  Locher’s  regular  “Crimestoppers 
Textbook”  in  the  Tribune  Media  Ser¬ 
vices  (TMS)  comic,  as  well  as  his  vol¬ 
unteer  work  illustrating  literature  dis¬ 
tributed  by  Chicago  suburban  police 
departments. 

Two  other  TMS  creators,  “Holly¬ 
wood”  columnists  Marilyn  Beck  and 
Stacy  Jenel  Smith,  announced  their 
“Tacky  Taste  Awards.”  The  winners,  as 
chosen  by  readers,  were  the  many  peo¬ 
ple  capitalizing  on  and  cashing  in  on 
the  O.J.  Simpson  case. 


Jeffrey  Zaslow 


has  released  Cruising  Online:  Larry 
Magid's  Guide  to  the  New  Digital  High' 
way  by  the  Los  Angeles  Times  Syndi¬ 
cate  (LATS)  columnist. 

Also,  the  Los  Angeles  Times  has 
published  Dear  SOS:  Thirty  Years  of 
Recipe  Requests  to  the  Los  Angeles 
Times  by  LATS  “Culinary  SOS” 
columnist  Rose  Dosti. 

And  National  Textbook  Co.  of  Lin- 
colnwood.  Ill.,  will  release  Dr.  Job’s 
Complete  Career  Guide  next  October. 
It’s  by  Crain  News  Service  columnist 
Sandra  Pesmen. 


Successful  auction 

MORE  THAN  $4,000  was  raised  in  an 
auction  by  the  Burbank,  Calif.-based 
Comic  Art  Professional  Society. 

Among  the  items  offered  for  sale 
were  original  strips  by  “Peanuts”  cre¬ 
ator  Charles  Schulz  of  United  Feature 
Syndicate  and  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of  Uni¬ 
versal  Press  Syndicate. 


A  comics  exhibition 


AN  EXHIBITION  MARKING  next 
year’s  100th  anniversary  of  comics  has 
opened  at  the  Barnum  Museum  in 


in  movie 


A  BOOK  BY  Los  Angeles  Times  Syn¬ 
dicate  real  estate  columnist  Edith  Lank 
is  seen  in  David  Mamet’s  movie, 
Oleanna. 

In  the  film,  John  the  college  profes¬ 
sor  holds  Lank’s  guide.  The  Homebuy- 
er’s  Kit  (Dearborn  Publishing),  as  he 
talks  on  the  phone,  trying  to  close  on  a 
house. 


The  latest  in  books 


THREE  CARTOON  bibliographies 
have  been  published  by  Greenwood 
Press  of  Westport,  Conn. 

They  include  Comic  Books  and 
Comic  Strips  in  the  United  States, 
Comic  Art  of  Europe  and  Animation, 
Caricature ,  and  Gag  and  Political  Car- 
toons  in  the  United  States  and  Canada. 

The  three  hardcovers  were  compiled 
by  John  Lent,  who  is  a  professor  and 
managing  editor  of  WittyWorld  maga¬ 
zine. 

In  other  book  news.  Random  House 


In  new  ottice  space 

TWO  SYNDICATED  SERVICES 
have  moved  their  offices. 

News  USA  is  now  at  8300  Boone 
Blvd.,  ^(^810,  Vienna,  Va.  22182.  And 
Impact  Visuals  Photo  &.  Graphics  has 
relocated  to  24  W.  25th  St.,  12th  Floor, 
New  York,  N.Y.  10010. 


Brian  Walker  and  Barnum  Museum  ex¬ 
ecutive  director  Linda  Altshuler,  at  the 
opening  of  the  cartoon  show 
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announced  plans  to  start  an  informa¬ 
tion  service  for  computer  users  after 
June  1995. 

A  subsidiary,  Boston  Globe  Elec¬ 
tronic  Publishing  Inc.,  headed  by 
David  L.  Margulius,  will  develop  inter¬ 
active  news  and  advertising  services  in 
such  fields  as  local  entertainment,  re¬ 
gional  travel,  local  news,  shopping,  and 
real  estate  advertising.  The  paper  said 
it  was  talking  with  technology  and 
marketing  partners. 

Times  Co.  president  and  CEO 
Lance  Primis  said  the  Times,  which  has 
already  started  an  entertainment  ser¬ 
vice  on  America  Online,  planned  to 
distribute  help-wanted  classified  ads 
on  the  Internet,  beginning  early  next 
year. 

He  said  the  Globe's  help-wanted  ads 
will  likewise  go  online,  and  the  region¬ 
al  papers  will  start  information  ser¬ 
vices,  beginning  next  year. 

Primis  said  that  through  a  renegoti¬ 
ated  agreement  with  Mead  Data  Cen¬ 
tral,  which  markets  information  from 
the  Times  and  which  is  in  the  process 
of  being  sold  to  the  British-Dutch  firm, 
Reed  Elsevier,  the  Times  Co.  regained 
rights  to  resell  content  of  the  Times  for 
30  days  after  publication,  compared 
with  one  day.  The  new  deal  gives  the 
Times  Co.  far  more  to  work  with  if  cre¬ 
ating  information  services  from  the  pa¬ 
per  and  will  double  its  database  rev¬ 
enues  over  seven  years,  he  said. 

Primis  also  said  the  Times  is  devel¬ 
oping  a  digital  photo  archive. 

Leading  Edge 

Continued  from  page  2 1 

from  the  unspoken  idea  that  it’s  usually 
better  to  cooperate  than  compete. 

When  my  father  first  began  as  a  re¬ 
porter  on  the  New  York  Journal-Amer- 
ican  in  1936,  there  were  more  than  a 
dozen  newspapers  doing  business  in 
the  city. 

Thirty  years  later,  when  he  went 
down  for  the  count  as  the  first  and  last 
editor  of  the  hybrid  World  Journal  Tri¬ 
bune,  there  were  only  three:  the  New 
York  Times,  the  Daily  News,  and  the 
New  York  Post.  New  York  Newsday  is  a 
relatively  new  and  feisty  arrival  on  the 
scene,  but  the  launch  of  a  big  city  pa¬ 
per  from  the  ground  floor  is  a  pipe 
dream. 

For  the  most  part,  newspaper  pub¬ 


lishers  would  rather  switch  than  fight. 

In  many  cases,  newspapers  long  ago 
saturated  large  chunks  of  their  market. 
As  Mark  Fitzgerald  wrote  in  E&P, 
Nov.  12,  “For  the  third  reporting  peri¬ 
od,  the  circulations  of  big-city  news¬ 
papers  slumped  virtually  across  the 
hoard.  Despite  the  seeming  turnaround 
of  falling  industry  advertising  revenues, 
20  of  the  25  largest  U.S.  newspapers 
showed  circulation  declined. 

“As  occurred  in  past  reporting  peri¬ 
ods,”  according  to  E&P,  “some  papers 
were  quick  to  blame  local  or  national 
phenomena  for  their  losses.  A  favorite 
excuse  this  time  involved  the  strikes  of 
professional  baseball  and  hockey.  In 
May  .  .  .  many  publishers  blamed  the 
drop  in  sales  on  the  harsh  winter  in 
the  Northeast,  the  floods  in  the  Mid¬ 
west,  and  the  earthquakes  on  the  West 
Coast.” 

Some  newspaper  people  would 
rather  blame  the  stars  and  the  strikes 
than  themselves.  Other  publishers  are 
looking  at  the  prevailing  reality  and 
deciding  to  look  for  greener  pastures 
online  in  strategies  that  cut  across  tra¬ 
ditional  geographical  boundaries.  To 
quote  no  less  a  newspaper  authority 
than  Pogo,  you  might  say  that  some 
newspapers  have  seen  the  enemy  — 
and  he  is  us. 


Shop  Talk 

Continued  from  page  54 

American  defenders  of  the  fort  had 
been  burned  by  the  victorious  Mexican 
army  —  “an  alternative  layer  of  bodies 
and  wood,  underlaid  and  set  on  fire.” 

Some  prominent  events  are  more  cul¬ 
tural  than  historical  in  impact.  On  May 
24, 1934,  for  instance,  the  Baton  Rouge 
Morning  Advocate  filled  most  of  its  front 
page  with  the  police  ambush  and  bloody 
deaths  of  Bonnie  Parker  and  Clyde  Bar- 
row.  “Outlaw  Couple  Slain,”  one  head¬ 
line  shouted.  Articles  called  Parker  a 
“cigar-smoking  moll,”  while  Barrow  was 
three  times  labeled  a  “desperado.” 

Of  course,  events  of  lesser  signifi¬ 
cance  capture  editors’  attention,  too, 
and  win  prominent  placement.  The 
most  interesting  story  on  the  front 
page  of  the  Oct.  20, 1888,  Tombstone 
Epitaph  was  a  brief  about  local  property 
owner  Sam  Kee.  It  seems  Kee  insisted 
on  paying  his  $5.50  city  tax  “in  ad¬ 
vance  of  the  levy”  —  the  same  kind  of 
rare  civic  commitment  that  might 
make  the  news  today,  more  than  a  cen¬ 
tury  later. 


Campus 

Continued  from  page  3 1 

Student  papers  have  gone  to  court 
in  Georgia,  Louisiana  and  Illinois, 
seeking  access  to  school  disciplinary 
hearings.  The  college  press  is  awaiting 
clarification  by  the  Justice  Department 
on  whether  such  procedures  are  cov¬ 
ered  by  the  Buckley  Amendment, 
which  protects  the  privacy  of  student 
academic  records. 

1 .  Theft  of  campus  newspapers  has 
emerged  in  the  last  two  years  as  a  “ma¬ 
jor  problem.”  Reports  of  newspapers 
disappearing,  usually  because  some¬ 
body  objected  to  what  was  in  them, 
doubled  to  about  40  in  the  last  year. 

Campus  police  and  municipal  police 
and  prosecutors  often  decline  to  pursue 
the  thieves  on  the  grounds  that  cam¬ 
pus  papers  are  free. 

Changes 

Continued  from  page  3 

WHLl-AM  in  Long  Island,  N.Y.,  and  a 
former  E&P  advertising  sales  represen¬ 
tative. 

Colin  Phillips,  who  graduated  cum 
laude  from  Vanderbilt  University  in 
Nashville,  started  at  E&P  in  1990  as 
assistant  to  the  publisher.  He  assumed 
responsibility  for  accounting  opera¬ 
tions  later  that  year. 

In  1991,  he  was  promoted  to  re¬ 
search  manager  and  was  in  charge  of 
the  Editor  &  Publisher  Year  Book,  Edi¬ 
tor  &  Publisher  Market  Guide  and  oth¬ 
er  annual  directories.  He  was  named 
general  manager  in  1993.  Over  the  past 
two  years,  Phillips  has  also  led  the  de¬ 
velopment  of  the  Ampersand  service, 
which  is  scheduled  to  be  launched  ear¬ 
ly  next  year.  Before  joining  E&P,  he 
worked  for  Prudential-Bache  and  in 
the  news  department  of  WTVF-TV, 
the  CBS  affiliate  in  Nashville.  He  cur¬ 
rently  resides  in  New  York  City. 

Christopher  Phillips  started  in  the 
E&P  production  department  in  1992 
after  graduation  from  the  University  of 
Texas  at  Austin.  He  was  appointed 
photocomposition  manager  the  same 
year.  In  1993,  he  was  elevated  to  oper¬ 
ations  manager,  with  responsibility  for 
production  and  systems.  He  also  makes 
his  home  in  New  York. 

The  Phillips  brothers  oversaw  EdfP’s 
conversion  from  paste-up  to  electronic 
page  composition  and  redesign  in 
1992,  as  well  as  the  creation  of  the 
company’s  CD-ROM  directories.  BE^P 
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Trends  That  Are 
Reshaping  Newspapers 

Packaging-distribution  center 
changes  seem  to  be  the  most 
consistent,  overriding  trend  in 
newspapers’  planning  for  the  future; 
offices  and  operations  also  change, 
and  newspapers  look  outside  their 
industry  for  growth  models. 

Perfect  Together? 

President  of  Yellow  Pages  Publishers 
Association  says  he’s  ready  to  begin 
dialogue  with  Newspaper  Association 
of  America  on  the  possibility  of 
working  together  on  common 


Is  Nothing  Sacred? 

Study  shows  the  line  separating  the 
public  and  private  affairs  of  politi¬ 
cians  no  longer  exists. 


Profit  Surge  Continues 
In  Third  Quarter 

Outlook  for  newspapers  in  the 
fourth  quarter  remains  good. 

Whitewater,  Troopergate 
And  The  Media 

Report  shows  the  media  have  shied 
away  from  stories  involving  Presi¬ 
dent  Clinton’s  alleged  sexual  indis¬ 
cretions  but  zealously  pursued 
reported  improprieties  in  the 
Whitewater  matter. 

Coping  With  Threats 
And  Opportunities 
In  New  Technology 

If  newspapers  stand  alone,  they’ll 
disappear,  says  Freedom  communi¬ 
cations  CEO. 


NNN  Hopes  To  Hike 
Newspapers'  Share 
Of  National  Ad  Pie 

A  challenging  task  for  the  NNN  is 
to  ensure  that  the  industry’s  message 
resonates  with  the  advertising 
community. 

Newspaper  Churn  Levels 
Are  As  High  As  70% 

NAA  study  measures  the  percentage 
of  subscribers  that  must  be  replaced 
annually  to  maintain  same  level  of 
home  delivery. 

Changing  The  Culture 
Of  Advertising  Sales 

Former  Advo  trainer  calls  for 
overhauling  sales  forces  to  parry 
direct  mailers. 


Circulators  Need 
To  Become  Marketers 

Knowledge  of  -  and  cooperation 
with  -  all  departments  at  the 
newspaper  is  stressed. 

Newspapers 
As  Community  Boosters 

Survey  of  mayors  and  city  managers 
of  1,384  towns  with  populations 
under  1 0,0(30  shows  majority  believe 
newspapers  should  promote  the 
unity  of  the  community. 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P. 
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FEATURES  AVAILABLE 


_ ASTROLCXSY _ 

Daily-Weekly-Monllily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  wont  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


ENVIRONMENT  CARTOON  FEATURES 
wildlife,  ecology,  recreation 
for  samples:  21 6-251-1389 

HEALTH  &  FITNESS 


EXPAND  YOUR  PUBLICATION 
INCREASE  READERSHIP-BUILD 
ADVERTISING  REVENUE-Publish 
Your  Own  Health  &  Fitness 
Newspaper  or  Insert. 
Protected  Territories-Mojor 
Markets  Availoble-CR  Material 
on  3.5"  disk,  via  modem  or 
moil.  Support  provided.  Low 
monthly  license  fee.  For  free 
kit  and  video  call  1  (800) 
NEW  UVING  OR  (5 1 6)  98 1  -7232 


BUSINESS  OPPORTUNITIES 


PROFESSIONAL  with  a  master  degree 
in  Journalism  and  extensive  hands-on 
experience  at  several  major  newspa¬ 
pers  and  publishers  seeks  to  buy  or 
joint  venture  a  small  magazine,  news¬ 
paper  or  other  publication.  The  busi¬ 
ness  should  be  profitable  or  have  signifi¬ 
cant  profit  potential.  Nandy  Heule-44 
South  Drive,  St.  Catharines,  Ontario 
L2R  4V2. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)  536-1900 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  1 3th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  core  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)  586-6621 


WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rotes.  Barbara  Noness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  1031 4,  (718)  698-6979. 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 

AHENTION  ADVERTISERS 

Due  to  the  holidays,  new  deadlines  will  be  in  effect  for  the  following  issues. 

In-Column  Classified  Display 

ISSUE  DEADUNE  DEADUNE 

Dec.  24  Dec.  19,  Noon  Dec.  16,  5PM 

Dec.  31  Dec.  22,  Noon  Dec.  22,  5PM 

E&P's  offices  will  be  closed  on  December  23rd,  26lh,  30th  and  January  2nd. 


SENIOR  HEALTH 

'SENIOR  CUNIC",  since  1 981 ,  America'! 
ONLY  specialist  written  column  ot 
Senior  Health.  Weekly,  600  words 
samples,  rotes.  Frank  Macinnis  M.D. 
104-3283  Cosorso  Road,  Kelowna 
British  Columbia,  Canada  viw  3L6. 
(604)  868-8603 

i 

1 

SYNDICATION  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 

NEWSPAPER  APPRAISERS 

KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/ Circulation  Appraisals 
Nationwide  (516)  379-2797 

NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.England-(61 7)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Bruce  Lantz-CANADA-(519)  775-2335 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  o  property,  ycxj  should  coll 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOUTHO-CRIBB  &  Associotes 
Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  o  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)624-8852 

MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 

PHILLIPS  MEDIA  SERVICES,  INC. 
Consultonts-lnvestments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

ALL  NEW  equipment,  state  of  the  art. 
Weekly  with  full  color  pix,  ods.  10% 
down,  owner  offers  long  easy  terms. 
Free  list,  others.  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (51 2)  476-3950. 


NEWSPAPERS  FOR  SALE 


FLORIDA  KEYS,  3-paper  group,  week¬ 
ly/monthly/seasonal  weekly.  Dove 
Whitney,  P.O.  Box  469,  Islomoroda,  FL 
33036,  (305)  664-2266. 


FOR  SALE:  Family  Owned  Newspaper 
Group.  Includes  two  century-old  legal 
weeklies  and  two  well-established 
newspaper/shoppers.  Located  in  metro 
county  near  Branson,  MO.  Call  (417) 
732-2525  or  751 -2322. 


QUAUTY  OF  UFE: 

Rocky  Mountoin  Twice-Weekly 
County  Exclusive,  Press,  Building, 
$785,000,  Possible  Terms 

Bolitho-Cribb  &  Associates 
John  T.  Cribb  406-586-6621 


SMALL  WEEKLY  in  Growing  SE  PA 
town.  $85,000.  610-932-8886,  ask 
for  Eric. 


SOLJTHERN  CALIFORNIA  COAST. 
County  wide  alternative  newsweekly. 
No  competition.  1 8  year  track  record. 
(805)  642-6334. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at  (212)  675-4380 
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NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  ore  confidential.  Contoct: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  fax  (71 4)  644-0283 

TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Caribom 
CKOptical  (310)  372-0372. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fax  (407)  273-901 1 

EQUIPMENT  FOR  SALE 

VGC  Daylighter  350  Process  Camera 
$850.00,  OBO.  602-459-0593 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Coll  MidAmerica  Graphics 
ot  (800)  356-4886 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


REMANUFAaURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 


VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


2  Feraq  sinqie  qripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Streom  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  ond  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  1  800  821  -6257 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-58 1 7  FAX  (404)  590-7267 

NEWSPAPER  RACKS 

FOR  SALE:  Customized  wire  rocks  with 
sign  plates;  500  1/2  fold,  300  1/4 
fold-  250  free  copy  STREET  RACKS, 
steel,  with  doors  (hold  1/2  or  1/4 
fold).  Coll  Brian  (602)  906-3129. 

DON'T  SEa  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI  5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  4/u  1973  HARRIS  VI 5A; 
4/u  1975  COMMUNITY  w/SC  folder; 
4/u  1976,  6/u  1974  stacked  NEWS 
KINGS;  8/u  1 975  COMMUNITY  with 
2  SC  folders;  6/u  HARRIS  VI 5A 

Tel(913)  362-8888  Fax(91 3)362-8901 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Sirrgle  Copy  Sales 
Nationwide  (51 6)  379-2797 


CIRCULATION  SERVICES 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  458-661 1 


FOR  SALE 

2  unit  Newsking  with  KJ-6  folder, 
vintage  1 978,  reconditioned  1 989 
5  Unit  Harris  V-22,  heavy  duty 
RBI  folder  and  upper  farmer 
2  Goss  Comm.  SSC  folders,  one 
w/double  parallel  1981 
2  Caty  splicers  stacked  pair, 
modef  4550  up  to  2500fpm 
4  and  8  Pocket  McCain  Speedbinders, 
w/3rd  &  4th  Knife  i 

We  wont  to  buy  your  excess  press 
equipment 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 

GOSS  Suburban  (older  &  two  com¬ 
munity  units,  both  in  good  condition. 
703-261 -8000(d),  703-862-5891  eve 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

Goss  SSC/C150  4-4  highs,  21.5" 
cutoff,  1983 

Goss  SSC  3-4  highs,  22  3/4"  cutoff, 
1989 

Goss  Urbanite  1 1  units,  22"  cutoff 
Goss  Urbanite  8  units,  23  9/16",  1980, 
(reasonable) 

Goss  Urbanite  6  units,  23  9/16" 

(2  units  new)  1 980 

Creusot  Loire  Gazette,  22  3/4", 

9  units,  4/color,  1983 
Creusot  Loire  Tribune,  21'  (42"  circum) 
Harris  1 650  presses,  22  3/4"  and 
22"  cutoff 

Harris  VI 5D  12  units,  complete  press 

Harris  V25  presses 

Harris  845  presslines,  components 

WE  HAVE  DOUBLE  WIDTH, 
SINGLE  WIDTH  PRESSES, 

ALL  CUTOFFS  AND  COMPONENTS 
AVAILABLE. 

WEBEQ  INTERNATIONAL,  INC. 
PROSPEQ  HEIGHTS,  IL 
TEL:  708-459-9700 
FAX:  708-459-9707 

Hone  is  so  rich  as  to  throw  away  a 
friend. 

Turkish  proverb 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)929-1845 
Our  26th  Year 


MAN-Roland  Folders 

160  pages  -  double  out  -  22-3/4  with 
3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  ond  22  3/4  c.o. 

Press  drives  for  24  units 
60HPG.E.  drives 
Only  7  years  old 

Northeast  Industries  (21 3)  256-4791 


TERRIFIC  OFFSET  PRESS  BUY! 

Five  Unit  Suburban  Press,  1968.  Four 
units  on  floor,  one  stacked  in  back. 
Four  high  roll  stand,  sidelays.  Good 
Condition,  moderate  running  schedule 
20  hours  week,  one  owner,  no  smash 
ups.  Con  be  seen  by  oppointment.  Price 
$1 15,000  as  is,  where  is.  Can  provide 
economical  moving,  or  refurbishing 
including  warranty.  Contact  Patrick 
Mattison,  Belvidere  Daily  Republican, 
401  Whitney  Blvd.,  Belvidere,  IL 
61008.  Phone  81 5-544-9811. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


SEND  E&P  BOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


CIRCULATION  SERVICES 


LEM  MARKETING 
Crews... Turn-Key  &  Seminars 
(609)  822-3701 

Fear  of  death  is  worse  than  dying. 

J.C.F.  von  Schiller 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Speclolists 
1(800)  247-2338 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


MARKETING  PLUS 
MANY  YEARS  EXPERIENCE 
QUALITY  QUANTITY,  908  738-51 00 


SPEQRUM  MARKETING  SERVICES 
-QUALITY- 

CREW/TELEPHONE  PROGRAMS 
CAU  DOUG  REESE  (800)  972-6778 


_ CONSULTANTS _ 

48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(800)  554-3091. 


Healing  the  organization  -  Confidential 
Reconciliation  and  Re-commitment. 

PH  (614)  889-9747  JMPC  Est.  1983 

Until  you  make  peace  with  who  you 

are,  you'll  never  be  happy  with  what 

you  have. 

Doris  Mortman 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100;  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  (ax. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation  Department  at 
(212)  675-4380 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEORICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Mosthead  also 
provides  dampening  systems,  porallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842- 1 357 
24-Hoor  UnePOBox  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  oir  handling  systems, 
duct  work? 

Doily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAOION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


HELP  WANTED 

ACADEMIC 


COMMUNICATION  DEPARTMENT 
HEAD:  Jacksonville  State  University 
seeks  a  department  head  (or  the 
Department  of  Communication 
beginning  Fall  Semester,  1 995.  Duties 
and  responsibilities  include  leading  a 
department  of  four  faculty  who  teach 
print  and  electronic  print  and  electronic 
media  in  a  revised  curriculum  which 
includes  radio/TV  production,  print  and 
broadcast  news,  and  public  relations. 
There  is  olso  an  emphasis  throughout 
the  curriculum  on  writing,  computer 
usage  and  media  technologies.  The  col¬ 
lege  seeks  to  employ  faculty  who  ore 
distinguished  by  their  commitment  to 
and  skills  in  teaching.  Service  and 
scholarly  activity  are  also  required  with 
the  latter  being  broadly  defined.  The 
person  appointed  will  be  expected  to 
have  or  develop  strategies  leading  to 
successful  external  funding.  The 
teaching  lood  for  the  deportment  head 
is  negotiated  with  the  deon  of  the  col¬ 
lege.  An  appropriate  terminal  degree 
or  equivalent  professional  experience  is 
required.  A  teaching  emphasis  in  print 
media  is  preferred.  Knowledge  and 
skills  in  cutting-edge,  media-applied  com¬ 
puter  technologies  is  highly  desirable. 
This  is  a  tenure  track  appointment  ond 
salary  and  rank  ore  competitive.  The 
Department  Head  position  includes  a 
tvrelve-month  appointment. 

For  additional  information  on  duties 
and  responsibilities  direct  inquiries  to: 
Dan  Marsengill,  Dean,  College  of 
Communication  &  Fine  Arts.  Telephone: 
(205)  782-5588  Fox:  (205)  782-5645 
Bitnet:  FDM1@JSLIMLJS  Internet:  fdml%- 
jsumus@uga.cc.uga.edu.  To  apply  send 
o  vita,  three  current  letters  of  reference, 
and  a  complete  set  of  academic 
transcripts  to:  Personnel  Services, 
Jacksonville  State  University,  700 
Pelham  Road  North,  Jacksonville,  AL 
36265-9982.  The  search  will  remain 
open  until  position  is  filled. 

AN  EO/AA  EMPLOYER 


_ ACADEMIC _ 

FACULTY  SEARCH 

COLUMBIA  UNIVERSITY 
GRADUATE  SCHOOL  of  JOURNALISM 

Applicotions  and  nominations  are 
invited  for  junior  and  senior  faculty  posi¬ 
tions  for  the  1995-96  academic  year. 
Openings  are  anticipated  in: 

Broadcast  Journalism  (reporting,  writ¬ 
ing  and  producing  (or  television  and 
radio);  and 

Print  Journalism  (newspaper  or  maga¬ 
zine  reporting  and  writing). 

One-year  renewable  and  tenure-track 
positions  will  be  filled  from  the  ranks  of 
distinguished  professionals  with  an 
interest  in  teaching  and  publication. 
Specific  areas  of  specialization  include 
urban  offoirs,  international  affairs,  and 
computer-assisted  reporting.  Editing, 
proauction  and  multi-media  experience 
desirable. 

The  School  strongly  encourages  applica¬ 
tions  from  minorities  and  women. 
Please  send  letter,  vito  and  three 
references  to: 

Committee  of  Faculty  Appointments 
Graduate  School  of  Journalism 
Columbia  University 
New  York,  NY  1(X)27 


EOT 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


_ ACADEMIC _ 

The  College  of  Charleston's  English  ond 
Communication  Department  invites 
applications  for  o  tenure-trock  assistant 
professor  position  in  media  studies 
beginning  August  1995,  pending 
approval.  Media  studies  is  o  writing¬ 
intensive  program.  The  successful  can¬ 
didate  will  teach  courses  in  some  com- 
binotion  of  the  following:  medio  writ¬ 
ing,  broadcast  writing,  media  man¬ 
agement,  and  social  impoct  of  moss 
communication.  Ph  D.,  teaching  experi¬ 
ence,  and  evidence  of  professional 
media  experience  and  scholarly  poten¬ 
tial  preferred.  Four  course  semester 
teaching  load  with  summer  teaching 
opportunities.  Send  letter  of  applica¬ 
tion,  resume,  transcripts,  and  three 
recommendation  letters  by  Feb.  1  to  Dr. 
Nan  Morrison,  Chair,  English  and 
Communication  Department,  College  of 
Charleston,  Charleston,  SC  29424. 
Equal  Opportunity/Affirmative  Action 
employer. 

ADMINISTRATIVE 

COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers 
and  the  Value  Clipper  magazine  is  look¬ 
ing  (or  on  Area  Sales  Manager  (or  our 
Single  Copy  department.  The  right 
person  will  be  responsible  for  increas¬ 
ing  single  copy  volume  by  marketing 
and  merchandising  the  Tribune  News¬ 
papers.  They  must  improve  sales  per 
location  and  overall  market  share, 
recruit,  supervise,  develop  single  copy 
wholesalers  and  maximize  sales  by 
route,  ensuring  accurocy  in 
odministrative  doto  including  but  not 
limited  to  daily,  weekly  and  monthly 
reports.  Must  have  sales  marketing 
and/or  merchandising  experience 
required.  Understanding  of  contracts 
ond  working  relation^ip  between 
independent  contractors  and  company 
preferred.  Interpersonal  and  organiza¬ 
tional  skills  required,  PC  experience 
preferred.  Good  benefit  and  salory 
package  included.  EOE  M/F/V/D.  If 
interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  1ST.  AVE, 
MESA,  AZ  85210.  Attn:  Jana  Crowe/ 
MR 


ADMINISTRATIVE 

COX  ARIZONA  PUBLICATIONS,  INC., 
publishers  of  the  Tribune  Newspapers 
and  the  Volue  Clipper  Magazine  is  look¬ 
ing  (or  a  Single  Copy  Sales  Manager  to 
be  responsible  (or  all  Single  Copy  and 
Transportation  functions  including 
single  copy  promotions  regarding 
marxet  development  with  dealers  and 
sub-contractors.  Responsibilities  include 
overseeing  dock  and  transportation 
functions  along  with  supervision  of  dock 
repair  shop.  The  right  candidate  must 
hove  at  least  three  years  of  single  copy 
management  experience  with  a  BA  in 
marketing  preferred.  Needs  to  hove 
knowledge  of  competitive  market.  Must 
be  a  team  player  and  hove  proven 
team  leadership  skills.  Must  have  the 
ability  to  implement  programs  as  well 
as  the  ability  to  inspect  and  evaluate 
current  programs.  Good  benefit  and 
salary  package  included.  EOE  M/F/V/ 
D.  if  interested,  send  resume  to: 
TRIBUNE  NEWSPAPERS,  1 20  W.  1  ST 
AVE,  MESA,  AZ  85210.  Attn:  Jono 
Crowe/ MR 

ADVERTISING 

ADVERTISING  DIREQOR 

The  Frederick  News-Post,  a  daily  news¬ 
paper  with  morning  and  afternoon  edi¬ 
tions  and  a  TMC  product,  has  on 
immediate  opening  for  an  aggressive, 
take-charge  advertising  soles  pro¬ 
fessional  to  lead  retail,  classified  and 
notional  advertising  operations  and 
oversee  o  combined  staff  of  over  30  to 
even  greater  heights  in  its  competitive 
market  in  Frederick,  Maryland.  Must  be 
a  strong  motivator  and  possess  proven 
ability  to  increase  od  revenue.  Man¬ 
agement  background  and  advertising 
sales  experience  required.  Competitive 
salary  and  excellent  full  range  benefits 
package  including  a  profit  sharing  and 
401  (k)  plan.  E.O.E.  Moil  or  fox  resume 
ond  salary  history/requirements  to: 
Human  Resources  Dept.,  The  Frederick 
News-Post,  PO  Box  578,  Frederick,  MD 
21705.  Fax  #(301)  662-1307. 


To  someone  who  has  only  a  hammer, 
everything  is  a  nail. 

John  Lahr 
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CIRCULATION 

CIRCULATION  DIREQOR 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
Well-organized,  dynamic  self-starter  to 
call  in  person  on  major  accounts  and 
lead  reps  with  rural  weeklies  in  Zone  3 
to  new  sales  through  detailed  training. 
Package  includes  base  pay,  incentives, 
expenses,  benefits.  Write  to  Box 
071 80,  Editor  &  Publisher. 

ADVERTISING  PRODUQION 
MANAGER 

The  Janesville  Gazette  has  an 
immediate  vacancy  for  an  ad  produc¬ 
tion  supervisor  in  the  advertising  sales 
department.  Individual  will  be  responsi¬ 
ble  for  scheduling  ond  supervising  the 
day  to  day  ad  production  process 
including  typesetting,  design  &  layout, 
color  separations  and  registration, 
pasteup,  and  proofreading  in  a  fast- 
paced  deodline  environment.  Individual 
supervises  a  9  person  ad  production 
staff  and  must  have  strong 
interpersonal,  communication,  and 
customer  service  skills.  The  ad  produc¬ 
tion  department  services  over  1 5  news¬ 
paper  sales  representatives  and  pro¬ 
duces  several  specially  products.  Mini¬ 
mum  qualificotions  include  2-3  years 
supervisory  experience  in  a  daily 
newspaper  production  environment  and 
at  least  2  years  advertising  design  or  com¬ 
puter  grophics  experience.  Must  hove 
at  least  2  years  experience  using  and 
managing  a  Macintosh  platform  utiliz¬ 
ing  software  such  as  Adobe  Photoshop, 
QuorkXPress,  Multi-Ad  Creator  or  ad 
design  and  graphics  software.  The 
Janesville  Gazette  is  a  27,000- 
circulation  afternoon  daily  with  Satur¬ 
day  and  Sunday  morning  publications. 
Excellent  starting  salary  for  the  right 
person  plus  benefit  package  including 
health  &  life  insurance,  401 K  and  profit 
sharing.  For  more  information  call  or  to 
apply  send  resume  and  cover  letter  to; 

Mary  Jo  Villa,  PHR 
Director  of  Human  Resources 
The  Janesville  Gazette 
P.O.  Box  5001 
Janesville,  Wl  53547-5001 
(608)  754-3311 
EOE 


ADVERTISING  SALES  DIREQOR 
Selma  (AL)  Times-Journal  is  seeking  a 
creative,  promotional  sales  driven,  solid 
manager  with  excellent  people  skills 
and  proven  track  record,  who  desires  to 
move  up  with  a  progessive  newspoper 
roup.  Excellent  compensation  and 
enerits  package.  Send  resume  to  E. 
Wilson  Koepel,  Selma  Times-  Jaurnal, 
PO  Box  611,  Sdma,  AL  36702. 


_ ADVERTISING _ 

ADVERTISING 

ACCOUNT 

EXECUTIVE 

Suburban  group  of  5  dailies  and  12 
weekly  newspapers  in  Washington  DC 
mertro  area.  Position  requires 
aggressive  individual  to  handle  active 
business  as  well  as  developing  new 
accounts.  Experience  preferred.  Base 
range  18-20  K  plus  commission.  Send 
or  fax  your  resume  to: 

SANDY  PEIRCE  , 

THE  JOURNAL  NEWSPAPERS 
2720  Prosperity  Ave 
Fairfax,  VA  22034 
Fax.  703-846-8396 
EOE 


BOOKS/PUBLISHING 
ADVERTISING  MANAGER 
Busy  NY  weekly  seeks  above  for  VLS 
division  of  Advertising  Department. 
Duties:  Manage  majar  book  publishing 
&  small  &  university  press  accounts, 
develop  new  business,  supervise  junior 
solesperson.  Must  have  relevant  experi¬ 
ence  &  established  reputation  in  indus¬ 
try,  superior  presentotion,  organizotion 
&  communication  skills.  Send  resume 
(no  calls  please)  to  Kathryn  Thornton, 
Dept  EP,  Village  Voice,  36  Cooper 
Square,  NY,  NY  10003.  EOE. _ 

CLASSIFIED  ADVERTISING  MANAGER 
for  o  260,000  circulation  metro  news¬ 
paper.  The  ideal  candidate  should 
possess  o  minimum  of  five  years 
classified  management  experience  and 
has  the  ability  to  manage  our  multi¬ 
product  classified  50  person  depart¬ 
ment,  including  outside  sales  and 
telemarketing.  The  right  candidate  is 
creative  and  ambitious  with  outstanding 
interpersonal,  oral  and  written  skills; 
quantifiable  leadership,  soles  and  sales 
troining  ability  with  a  good  mind  for 
planning/budgeting.  Direct  involvement 
with  Realtor,  Home  Builder  and  Auto 
Dealer  groups/associations  a  must. 
Active  experience  with  voice  informa¬ 
tion  systems  and  strong  computer  skills 
ideal. 

Must  have  working  knowledge  of  tiered 
volume/ revenue  based  rate  structures. 
Excellent  compensation  package  includ¬ 
ing  onnual  MBO,  401 K,  and  excellent 
health  benefits  plan.  Send  resume 
including  salary  history  to:  Patrick  J. 
Birmingham,  VP/Advertising,  Democrat 
and  Chronicle,  Times-Union,  55 
Exchonge  Blvd.,  Rochester,  New  York, 
NY  14614-2001. 


ADVERTISING  SALES  MANAGER 

The  Journal  Newspaper  is  seeking  an 
Advertising  Sales  Manager  for  our  out¬ 
side  Retail  Sales.  The  candidate  should 
be  an  aggressive,  motivating  producer 
with  previous  sales  management  expe¬ 
rience  preferred  but  will  train  the  right 
individual.  Please  send  or  fax  your 
resume  to: 

THE  JOURNAL  NEWSPAPERS 
Attn;  Sandra  Peirce 
2720  Prosperity  Ave 
Fairfax,  VA,  22034 
FAX  703-846-8461 
EOE 


Needless  fear  and  panic  over  disease 
or  misfortune  that  seldom  materialize 
are  simply  bad  habits.  By  proper 
ventilation  and  illumination  of  the 
mind  it  is  possible  to  cultivate 
tolerance,  poise  and  real  courage. 

Elie  Metchnikoff 


DO  YOU  LIKE  SALES  A4ANAGEMENT 
WITH  A  CHALLENGE?  Do  you  enjov 
being  a  teacher?  Are  you  satisfied  with 
your  present  position?  If  the  answers  to 
the  above  three  questions  are:  Yes,  Yes 
and  No  you  may  want  to  talk  to  us.  Pro¬ 
motion  of  current  manager  to  pub¬ 
lisher's  position  leaves  The  Daily  Gate 
City,  Keokuk,  lA,  (the  Florida  of  Iowa) 
in  need  of  a  sales  professional  who's 
looking  to  make  a  career  move  to  a 
dynamic  number  one  newspaper  work¬ 
ing  with  experienced  sales  people  in  a 
growth  market.  If  you  have  a  pleosing, 
yet  aggressive  sales  personality  and  a 
proven  record  in  soles  and  manage¬ 
ment  and  are  seeking  o  positive  career 
change,  let  us  know.  We  pay  a  salary 
with  great  commission  opportunities, 
mileage  allowance  and  good  benefits 
package.  Send  resume  with  cover  letter 
to  Bill  DeLost,  Publisher,  Daily  Gate 
City,  P.O.  Box  430,  Keokuk,  lA  52632. 


NEWSPAPER  PRODUQION 
PAGE  AND  AD  BUILDING 
SHIFT  SUPERVISOR 

Join  our  successful  advertising  team.  As 
part  of  the  advertising  deparment  of  a 
Zone  5  AM  (177,000  d,  230,000  S), 
you  will  belong  to  a  team  of  employees 
dedicated  to  the  customer.  You  have  an 
opportunity  to  assist  the  department  as 
we  grow  through  the  pagination  pro¬ 
cess.  The  following  qualities  and  expe¬ 
rience  will  give  you  an  edge  as  the  top 
candidate:  several  years  experience 
with  newspaper  composing  room 
paste-up,  familiarity  with  desktop  pub¬ 
lishing  and  pagination,  ability  to  create 
and  establish  a  team  environment, 
ability  to  facilitate  interdepartmental 
cooperation,  problem  solving  skills, 
high  degree  of  coaching  and  motivat¬ 
ing  skills,  understanding  of  customer 
(readers  and  advertisers)  needs,  and 
demonstrated  technical  competence.  As 
shift  supervisor,  you  will  work  toword 
full  poginotion  implementation.  This  will 
include  functions  such  as  establishing 
and  monitoring  competency  and  quality 
standards  as  well  as  accountability 
measures  to  maintain  those  standards. 
Compensation  is  commensurote  with 
experience.  Benefits  package  includes 
medical,  dental,  and  401 K.  Reply  with 
a  resume  and  letter  of  interest  to  Box 
07189,  Editor  &  Publisher. 

ART/GRAPHICS 

THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  circulation  daily,  140,000 
Saturday/Sunday-just  entering  pagina¬ 
tion  era  seeks  a  news  graphic  artist/ 
designer.  Responsibilities  include  crea¬ 
tion  of  news  graphics,  charts,  maps  and 
tables,  often  in  conjunction  with  other 
artists  and  designers  in  the  department. 
Responsibilities  may  also  include  page 
design  with  some  copy  editing  as 
necessary.  We  are  willing  to  work  with 
applicant's  strengths  as  we  restructure 
positions  in  our  changing  newsroom 
environment.  Mail  resume  and  clips  to 
Paul  Sandau,  Graphics  Editor,  The 
Advocate,  P.O.  Box  588,  Baton  Rouge, 


LA  70821 . 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well 
as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


The  Oakland  Tribune,  a  75,000  Daily/ 
Sunday  Newspaper  is  looking  for  a 
hands  on  Circulation  Director.  Appli¬ 
cants  must  possess  excellent  people 
skills,  and  the  ability  to  motivate  and 
train  both  staff  employees  and  inde¬ 
pendent  contractors.  The  ideal  candi¬ 
date  will  be  a  self  starter  who  is  capa¬ 
ble  of  managing  a  large  circulation 
department.  Carrier  promotions, 
customer  service,  single  copy  sales  and 
telemarketing  experience  nelpful.  To 
apply,  send  resume,  cover  letter  and 
references  to: 

The  Alameda  Newspoper  Group 
Circulation  Director  Position 
P.O.  Box  5050 
Hayward,  CA  94540 
EOE 


CIRCULATION  MARKETING 
A4ANAGER 

Opportunity  for  sales  minded  individual 
to  advance  and  take  responsibility  for 
subscription  sales  and  single  copy  for 
two  daily  newspapers  with  combined 
circulation  of  43,000.  Good  leadership 
skills,  PC  familiarity  and  ability  to 
manage  multiple  priorities  are  needed. 
Salary  range  starts  at  $27,700  plus  a 
MBO  plan.  Send  resume  to: 

Central  Maine  Newspapers 
Attn:  Personnel 
274  Western  Ave. 

Augusta,  ME  04330 


CONTRAQOR  FOR  DOOR  TO  DOOR 
SALES 

Southwest  Florida.  Collect  in  advance 
at  time  of  sale.  Excellent  commission 
rate.  Long  term  contract  for  quality 
producers.  Fax  inquiries  to  1-813-629- 
2085. 


OUTSIDE  SALES  MANAGER 
Positive,  Aggressive,  Motivating 
personality  tor  youth  &  odult  soles 
recruiting,  training  and  development. 
Manage  a  team  of  8  to  1 2  contract  sub¬ 
scription  sales  people,  including  door  to 
door  sales  team.  Company  van,  health 
insurance,  benefits,  401k.  Career  posi¬ 
tion.  Solary  &  commissions  $20-30  K, 
depending  on  experience  ond  pro¬ 
ductivity.  To  apply.  Fax  resume  and 
interest  to  1-813-629-4499,  Southwest 
Florida. 


SALES  &  MARKETING  MANAGER 

Outstanding  opportunity  in  the  Circula¬ 
tion  department  of  Fairfield  County 
I  dailies  for  an  experienced  sales  & 
marketing  professional.  Oversee 
department's  sales  and  marketing 
efforts  through  telephone  sales,  direct 
mail,  newspapers  in  education,  carrier 
promotion,  DSM  promotion,  single 
copy  promotion,  and  outside  indepen¬ 
dent  soles  contractors.  Excellent 
interpersonal,  communication  skills  as 
well  as  strong  supervisory  skills 
required.  Fax  resume  to  R.  Putterman, 
203-964-371  1,  or  send  to:  The 
Advocate/Greenwich  Time,  75  Tresser 
Blvd.,  Stamford,  Q  06904. 


Happiness  is  the  cheapest  thing  in 
the  world  when  we  buy  it  for  someone 
else. 

Paul  Flemming 
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SINGLE  COPY  SALES  MANAGER 
If  you  enjoy  building  single  copy  soles, 
we  hove  a  challenge  for  you  in  beauti¬ 
ful  Coeur  d'Alene.  Position  will  be 
responsible  for  all  phases  af  the  Single 
Copy  Operation.  If  you  are  an 
aggressive,  growth  minded  leader  who 
is  seeking  a  great  opportunity,  please 
send  caver  letter,  salary  requirements 
and  resume  ta  Bob  Weber,  Circulation 
Director,  Coeur  d'Alene  Press,  201  No. 
2nd  St.,  Coeur  d'Alene,  ID  83814. 


CONTROUfR 


PUBUSHING  GROUP  CONTROLLER 

Growing  New  Jersey-based  publishing 
campany  has  an  immediate  opening 
for  a  strong  financial  controller.  This  is 
a  job  for  a  hands-on  orofessionol  who 
can  perform  under  pressure.  The  suc¬ 
cessful  candidate  will  meet  the  follow¬ 
ing  requirements: 

Minimum  of  5  years  of  financial/ 
accounting  management 
Proven  analytical  and  budgeting  skills 
Ability  to  effectively  communicate  with 
managers  and  staff 

Computer  literacy  and  expertise  with 
Lotus  1 , 2,  3 

4-year  degree  in  accounting/finance 
preferred 

CPA  credentials  preferred 

We  offer  a  competitive  salary  and 
excellent  benefits.  Submit  resume  and 
salary  requirements  to  Box  07199, 
Editor  &  Publisher. 


DATA  PROCESSING 


UNIX  SYSTEMS  SPECIALIST 

THE  OREGONIAN,  a  large  fast  grow¬ 
ing  Pacific  Northwest  metro  daily, 
circulation  341,000  daily/444,000 
Sunday,  is  seeking  a  UNIX  SYSTEMS 
specialist  with  minimum  four  years  pro¬ 
ven  experience.  Desk  top  publishing, 
PostScript,  Microsoft  Professional  Suite, 
network  knowledge  and  ability  to  pro- 
grom  in  "C"  ond  Visual  Basic  desirable. 
This  new  position  will  support  a 
deadline  system  including  a  Camex 
and  Harris  System,  and  client  server 
applications  on  PC,  SUN  and  MAC 
clients;  writer  user  system  docu- 
mentotion;  evaluate  user  hardware  and 
software  needs,  propose  solutions  and 
participate  in  selection  and  implementa¬ 
tion  of  solution  with  management  team. 
If  you  are  an  experienced  UNIX 
SPECIALIST,  possess  excellent 
interpersonal,  teamwork  and  verbal 
communication  skills,  the  ability  to 
understand  and  communicate  detailed 
informatian  and  are  a  self-starter  who 
can  meet  deadlines  and  work  a  flexible 
schedule,  we  would  definitely  like  to 
hear  from  you.  We  offer  a  first-rate 
career  opportunity.  Our  competitive 
salary  and  strong  company-paid 
benefit  package  are  designed  to  attract 
and  retain  the  best.  Please  submit  cover 
letter  and  resume  by  deadline  Friday, 
January  27,  1 995  to:  THE  OREGO¬ 
NIAN,  ATTN:  Human  Resources  Dept., 
1320  SW  Broadway,  Portland,  OR 
97201 .  Equal  Opportunity  Employer. 

Without  duty,  life  is  soft  and  boneless. 

Joseph  Joubert 


DATA  PROCESSING 


USER  SUPPORT  SPECIAUST 
The  Columbus  Dispatch  currently  has  a 
full-time  position  available  in  aur  data 
processing  department.  Position  is 
involved  with  the  development,  main¬ 
tenance  and  user  support  of  com¬ 
puterized  production  systems.  Applicant 
is  required  to  know  Macintosh,  Unix 
networks  and  have  a  flair  for  dealing 
with  users  in  deadline  situations.  Suc¬ 
cessful  applicants  shauld  have  a 
bachelar's  degree  in  journalism,  cam- 
puter  science  or  an  equivalent  combina¬ 
tion  of  education  and  experience. 
Knowledge  of  networks,  Atex  based 
systems  or  communications  also  a  plus. 
Newspaper  experience  is  a  plus.  Posi¬ 
tion  is  located  at  our  downtown  office 
but  will  include  some  night  work  at  our 
Georgesville  Road  production  facility. 
Good  starting  salary  and  company 
paid  benefits.  Interested  applicants 
please  opply  in  person  or  send  resume 
to: 

THE  COLUMBUS  DISPATCH 
Department  of  Employee  and  Labor 
Relations 
34  S.  Third  Street 
Columbus,  Ohio  4321 5 

An  Equal  Opportunity  Employer 
M/F/D/V 


A  COMBINATION  of  editing,  Quork, 
reporting  and  writing  skills  is  what  is 
needed  to  fill  the  stair  opening  for  our 
1 1 ,200  circulation  college-town  daily 
in  NW  Ohio.  Duties  will  include  feature 
writing.  Send  resume  and  letter  to:  John 
Kauffman,  managing  editor.  The 
Advertiser-Tribune,  PO  Box  778,  Tiffin, 
OH  44883-0778. 

ABOVE  AND  BEYOND 
The  Sandusky  (Ohio)  Register  seeks  a 
bureau  reporter  who  is  willing  to  go 
above  and  beyond  the  call  of  duty. 
Send  resume  and  clips  ta  Bob  Russ,  city 
editor.  The  Register,  314  W.  Market 
St.,  Sandusky,  Ohio  44870.  Applicants 
from  Ohio  and  nearby  states  preferred. 

ALLSPORT,  the  world's  largest  sports 
picture  agency,  has  immediate  open¬ 
ings  for  picture  editors.  Successful  appli¬ 
cants  will  have  a  photographic  editing 
background,  and  a  broad  knowledge 
of  sports.  If  you  want  ta  join  our  team 
and  work  in  a  fast-poced,  deadline 
sensitive  newsroom  atmosphere,  send 
resume  to:  Personnel  Department,  320 
Wilshire  Blvd.,  Suite  300,  Santa 
Monica,  CA  90401 .  No  phone  calls. 

ALLSPORT,  the  world's  largest  sports 
picture  agency,  has  an  immediate  open¬ 
ing  for  a  picture  editor  on  our  live  desk. 
The  successful  applicant  will  hove  work¬ 
ing  knowledge  of  Adobe  PhotoShop, 
Macintosh  computers,  communications 
software  and  the  ability  to  write 
accurate,  concise  captions.  We  want  a 
career-minded  individual  who  is  pre¬ 
pared  to  work  flexible  hours,  and  has 
the  desire  to  be  an  important  member 
of  our  aword-winning  trom  as  we  head 
into  the  next  century.  Send  resume  to: 
Simon  P.  Barnett,  Picture  Operations 
Monager,  All^rt  USA,  320  Wilshire 
Blvd.,  Suite  300,  Santa  Monica,  CA 
90401 .  No  phone  colls. 


ASSISTANT  CITY  EDITOR 

City  editor's  right  hand  for  story  assign¬ 
ments,  editing  and  overall  administra¬ 
tion.  Requires  excellent  journalistic, 
organizational  and  supervisory  skills 
and  at  least  five  years  of  doily  report¬ 
ing  and/or  supervisory  experience. 
Send  cover  letter,  resume,  clips  and 
memo  outlining  your  local  news  philos¬ 
ophy  and  management  style  to  Wolter 
Dawson,  managing  editor.  The  Mon¬ 
terey  County  Herald,  P.O.  Box  271, 
Monterey,  CA  93942.  EOE. 

ASSISTANT  EDITOR 

A  dynamic  Fortune  500  health  care 
company  seeks  an  Assistant  Editor. 
Help  execute  communications  strategy 
as  we  acquire  a  major  competitor, 
launch  a  new  name  and  assimilate 
20,000  new  emplayees.  Respansibilities 
include  researching,  writing  and  editing 
articles,  position  papers,  presentations 
ond  speeches.  Position  requires 
excellent  interviewing,  writing  and  copy 
editing  skills;  ability  to  prioritize  ond 
juggle  projects;  and  comfort  interacting 
with  seniar  management.  Candidate 
must  understand  publication  production 
cycles;  have  3-5  years  experience  in  an 
editorial  pasition;  and  nald  a  BA  in 
English,  Journalism  or  a  related  subject. 
WordPerfect  and  health  care  experi¬ 
ence  a  plus.  Salary  low-to-mid  forties. 
Mail  resume  and  no  more  than  two  writ¬ 
ing  samples  that  show  your  ability  to 
interpret  and  enliven  camplex  subject 
matter  to:  Patricia  Sullivan,  Editorial 
Director,  Notional  Medical  Enterprises, 
Inc.,  2700  Colorado  Avenue,  Santa 
Monica,  CA  90404.  No  Calls. 

ASSOCIATE  EDITOR 

Second  in  command  on  thrice-weekly  in 
hot,  growing  Florida  market.  Will  plan 
and  edit  entertainment  weekly  as  own 
boss  and  work  with  editor  to  produce 
award-winning  pages  on  production 
days.  No  entry  level.  Need  experienced 
hand  at  layaut,  design  with  a  bent 
towards  creative  feature-style  layout. 
Must  be  skilled  on  computers. 
Hernando  Today  has  won  Florida's  tap 
weekly  newspaper  award  five  years  in 
a  row.  This  summer  we  get  new  pagina¬ 
tion  equipment.  New  editor  will  train  on 
Baseview  (Macintosh  system)  but  will  be 
ahead  af  the  game  if  already  has 
paginatian  experience.  Currently  using 
IBM-compatible  CText  system.  Paper 
has  rising  circulation  and  much  room 
for  growth.  Hiring  immediately.  Fox  or 
mail  application,  page  samples  and 
references  to  Bob  Nolte,  Editor, 
Hernando  Today;  1  5299-A  Cortez 
Blvd.,  Brooksville,  FL  34613.  Fax  to 
904-799-3688.  We're  in  Tompo  Boy 
metro  area, 

BUSINESS  REPORTER:  Weekly  news- 

f>aper  in  competitive  coastal  market 
ooking  for  aggressive  reporter  to 
develop  a  business  beat.  Need 
someone  who  has  strong  work  ethic, 
business  instincts  and  who  can  make  com¬ 
plicated  stories  into  ones  that  are  easily 
read.  Feature  writing  skills  and  Quark 
knowledge  a  plus.  Send  cover  letter, 
resume  and  clips  immediately  to 
Managing  Editor,  602  Hopetown  Rood, 
Bethany  Beach,  DE,  1 9930. 


BUSINESS  WRITER 

Hard-hitting  business  section  of  south¬ 
eastern  Virginia  daily  seeks  writer  with 
at  least  3-5  years  experience  covering 
business  news.  Specialists  in  finance 
preferred.  Beat  also  includes  regulatory 
agencies  and  the  informotion  highway. 
Send  resume  and  clips  to  Myrtle 
Barnes,  Daily  Press,  P.O.  Box  746, 
Newport  News,  VA  23607. 


COME  TO  THE  CAPITAL 
The  Delaware  State  News  is  looking  for 
aggressive,  guality-conscious  reporters 
and  copy  editors  to  be  a  part  of  our 
newsroom  team.  We're  a  25,000- 
circulation  AM  in  the  state  capital  and 
near  the  Atlantic  beaches.  Send 
resumes  and  work  examples  to  Rob 
Langrell,  Assistant  Editor,  P.O.  Box 
737,  Dover,  DE  19903. 


COPY  CHIEF  for  4  person  desk 
Copy  editor  with  at  least  2  years  expe¬ 
rience  for  20,000  circulation  daily  and 
Sunday  in  Zane  3  near  metrapolitan 
area.  Notional  newspaper  group.  Send 
resume  and  references  to  Box  071 86, 
Editor  &  Publisher. 


COPY  DESK  CHIEF  -  The  Asbury  Park 
Press,  New  Jersey's  second-largest 
newspaper  (circ.  163,000  daily, 
233,000  Sunday),  is  searching  for  a 
wordsmith  ta  play  a  leod  role  in  defin¬ 
ing  and  elevating  our  standards  of  edit¬ 
ing.  We're  looking  for  someone  with 
the  editing  and  management  skills  to 
monitor  the  work  of  20  copy  editors 
and  ta  offer  constructive  criticism,  guid¬ 
ance  and  reinforcement.  Some  produc¬ 
tion  work  is  also  expected.  The  Press  is 
committed  to  staff  diversity.  Send 
resume  and  other  materials  to  Raymond 
J.  Tuers,  senior  managing  editor, 
Asbury  Park  Press,  3601  Highway  66, 
Neptune,  NJ  07754. 

COPY  EDITOR  POSITIONS/ 

FUU  TIME  AND  PART  TIME 

Seeking  experienced  newspaper  pra- 
fessionals  with  strong  editing  and 
layout  skills.  Pagination  experience  a 
plus. 

Must  be  oble  to  work  nights  and 
weekends. 

Please  send  resume  ta: 

Carol  Arbour,  Employee  Relations 
Manager 

Union-News/Sunday  Republican 
1 860  Main  Street 
Springfield,  MA  01102 
EOE 

COPY  EDITOR —  Entry-level  job  at 
20,000  circulation,  7-day  daily, 
Washington,  D.C.,  metro  area.  Prize¬ 
winning  national  graup-owned  paper 
with  good  fringes.  Mail  or  FAX  (304) 
263-8058,  clips,  resume  and 
references  to  William  Doolittle,  Box 
807,  Mortinsburg,  W.  Vo.,  25401 . 

COPY  EDITOR--Recent  graduates,  if 
you  hove  significant  experience  on  col¬ 
lege  paper,  are  meticulous  and  enjoy 
challenging  copy,  come  grow  arKl  learn 
with  fully  paginated  Pulitzer-winning 
daily.  Write  Copy  Editor  Vaconcy,  THE 
REPUBLICAN,  Box  209,  Pottsvifle,  PA 
17901 
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_ EDITORIAL _ 

COPY  EDITOR.  Must  have  strong  edit¬ 
ing,  headline  writing  ond  design  skills. 
Tue-Sat  shift.  Our  award-winning, 
16,000-circ  daily  newspaper  has  good 
reputation  as  solid  news  product. 
We're  located  in  desirable  SE  Wash, 
location.  Prefer  Northwest  applicants. 
Send  complete  resume,  references  and 
samples  of  headlines,  editing  and 
design  to  Personnel  Manager,  Walla 
Walla  Union-Bulletin,  PO  Box  1 358, 
Walla  Walla,  WA  99362.  EOE 


COPY  EDITOR. ..who  wonts  to  be  more 
than  a  copy  Editor.  You'll  edit  copy 
from  our  bureaus  and  reporters  plus  be 
involved  in  feature/column  writing  and 
cover  some  meetings.  You'll  hove  an 
opportunity  to  manoge  (train,  edit)  and 
still  keep  your  hand  in  the  action!  If 
you'd  like  to  join  an  award-winning 
20,000  PM  Monday-Saturday  with  a 
bright,  aggressive  news  team,  send 
your  resume  to  J  McCullough, 
NewsTribune,  426  Second  St.,  LaSalle, 
IL  61 301.  EOE 


COPY  EDITOR/PAGE  DESIGNER 

Award-winning,  fully  paginated 
35,000  daily  in  the  beautiful  Adiron¬ 
dack  region  of  upstate  New  York  has  a 
copy  desk  opening  for  an  editor  with  a 
flair  for  design  and  graphics.  The  ideal 
candidate  has  experience  with  QuarkX¬ 
Press  and  Freehand  ond  understands 
the  importance  of  meshing  good  news 
sense  with  good  design.  Great 
opportunity  for  an  up-and-coming 
talent  to  show  off  his  or  her  stuff.  Send 
resume  and  samples  of  work  to  Stephen 
Bennett,  Managing  Editor,  The  Post- 
Star,  PO  Box  2157,  Glens  Falls,  NY 
1 2801 .  No  phone  calls,  please. 


COPY  EDITOR 

Air  Force  Times,  o  prize-winning, 
fiercely  independent  weekly  newspaper 
seeks  a  first-rate  copy  editor  with  3  to  5 
years  doily  newspaper  experience. 
Must  excel  at  editing  copy,  layout,  and 
headline  writing.  Only  seff-storters  need 
apply.  Send  resume  to:  Army  Times 
Publishing  Co.,  ATTN:  Human 
Resources,  6883  Commercial  Dr.,  Spr¬ 
ingfield,  VA  221 59 

M/F/V/H  MINORITIES  ENCOURAGED 
TO  APPLY 


COPY  EDITOR 

Growing  doily  seeks  copy  editor  with 
newspaper  experience,  good  news 
judgement  and  longuoge  skills.  Pagina¬ 
tion  on  Macintosh.  Send  resume  with 
references  to  Fran  Smith,  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Islond,  SC  29938.  No  colls  pleose. 
EDITOR.  Two-edition  Sunday  ( 1 2,000) 
through  Friday  morning  daily.  Experi- 
encea  in  local/special  section  news  cov¬ 
erage,  skillful  in  issue-oriented  editorial 
and  column  writing  to  direct  award¬ 
winning  staff  of  15.  Outgoing 
personality  and  speaking  skills  a  must 
in  upper-Midwest  university  town. 
Salary  exceeds  $30,000.  You  tell  us 
why  we  need  you.  Resume  in  con- 
fiderKe,  Box  07183,  Editor  &  Publisher. 


_ EDITORIAL _ 

COPY  EDITORS  WANTED 

The  Peoria  Journal  Star  will  paginate  in 
1995  and  plans  to  hire  three  copy 
editors  -  one  each  in  news,  sports  and 
features  --  to  handle  that  challenge 
while  maintaining,  even  improving 
quality.  Strong  design  and  production 
skills  are  a  plus  but  you  must  concur 
that  content  comes  first.  You'll  work  on 
a  new  Harris  2100;  background  on 
any  pagination  system  helps.  If  you 
have  at  least  two  years'  daily  editing 
experience,  pride  yourself  on  improving 
copy,  write  bright  headlines  and  never 
miss  deadline,  we'll  reward  you  with 
challenging  work,  plus  excellent  pay 
and  benefits.  The  Journal  Star  is  o 
healthy  employee-owned  company  in  a 
liveable,  affordable  Midwestern  metro 
area  of  360,000.  Send  resume  with 
references  and  editing  and  layout  sam¬ 
ples  to  Kelly  VanLaningham,  News 
Editor,  Journal  Star,  1  News  Plaza, 
Peoria,  III.  61643. 


COPY  EDITOR 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  is  seeking  a 
copy  editor  for  its  fast-paced  universal 
desk.  The  successful  applicant  needs 
two  years'  daily  experience,  a  passian 
for  writing  inventive  headlines,  and  a 
relentless  approach  to  accuracy.  Send 
resume,  five  headline  samples,  brief 
essay  on  role  and  importance  of  copy 
editing.  To:  Michael  Les,  News  Editor, 
Albuquerque  Journal,  PO  Drawer  J, 
Albuquerque,  NM  87103. 

COPY/DESIGN  EDITOR 
The  Bismarck  Tribune  seeks  a  copy/ 
design  editor  with  the  ability  to  expertly 
edit  stories  and  design  with  a  flair.  Be 
part  of  a  full-color  newspaper  that 
prides  itself  on  being  the  cutting  edge 
and  a  salid  newspaper  group  with 
many  career  opportunities.  We're  look¬ 
ing  for  someone  with  a  desire  for 
accuracy,  innovation  and  imagination 
in  design,  excellent  interpersonal  skills 
and  self-motivatian.  In  return,  we'll  give 
you  the  room  to  move  and  the  skills  and 
tools  to  become  the  best  you  can  be. 

On  the  personal  side,  we  live  in  a  beau¬ 
tiful  tree-lined  state  capital  city  on  the 
Missouri  River,  where  outdoor  recrea¬ 
tion  abounds.  Clips  and  resume  should 
be  sent  to:  Libby  Simes,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502 _ _ 

COPY/NIGHT  EDITOR 

Candidates  for  this  position  should 
have  a  minimum  of  5  years  experience 
with  emphasis  on  management,  copy 
editing,  cooching  and  pagination.  This 
is  a  key  spot  at  a  50,000  circulation, 
Detroit  areo  suburban  daily  newspaper 
that  requires  sound  story  judgment  and 
ability  ta  make  decisions  under 
deadline  pressure. 

Send  your  resume,  clips  and  references 
to: 

Robert  Diehl,  Editor 

The  Macomb  Daily 

1 00  Macomb  Doily  Drive 

Mt.  Clemens,  Ml  48043 


We're  looking  for  a  hands-on  leader, 
not  a  boss,  to  take  our  nationally 
recognized  design  department  to  the 
next  level.  This  is  a  great  opportunity 
that  offers  a  talented  seven-person  staff, 
creative  freedom,  and  all  the  latest 
high-tech  toys.  In  1 994  our  design  staff 
won  two  gold  and  two  bronze  SND 
medals  along  with  o  chest  of  other 
awards.  We  hove  an  electronic 
darkroom,  paginated  fronts  and  are 
quickly  moving  to  full  pagination.  The 
News-Sentinel  is  a  53,000  Knight- 
Ridder  PM  that  puts  local  news  first  — 
our  front  page  is  all  local.  Our  next 
design  editor  will  be  an  experienced 
page  designer  who  knows  Quark, 
Photoshop,  Freehand.  We're  looking 
for  a  team  player  who  can  handle 
deadline  presentation  and  coordinate 
long-term  projects.  Fort  Wayne,  a  com¬ 
petitive,  two-paper  market,  is  a  city  of 
200,000  with  affordable  housing  and 
great  parks.  If  you  care  more  about 
your  paper's  quality  and  working  condi¬ 
tions  than  its  circulation  size,  please 
send  cover  letter,  resume  and  work  sam¬ 
ples  to:  Jim  Strauss,  Assistant  Manag¬ 
ing  Editor,  The  News-Sentinel,  P.O.  Box 
102,  Fort  Woyne,  IN  46801 _ 

EDITOR  for  small  weekly  in  historic 
Edenton,  N.C.,  on  the  Albemarle 
Sound.  Must  have  news  judgement  and 
leadership  abilities.  Macintosh  pagina¬ 
tion  skill  extremely  desirable.  Good  job 
for  reporter  with  management  aspira¬ 
tion.  Resume,  work  samples  to  Rip 
Woodin,  Community  Media  Com¬ 
panies,  Box  1967,  Greenville,  N.C. 
27835. 


EDITOR-IN-CHIEF 

Midwest  publisher  seeks  visionary 
Editor-in-chief  to  develop,  direct  and 
administer  the  editorial  focus  for  two 
nationally-distributed  publications.  Must 
have  excellent  skills  in  editing,  writing, 
design  and  layout  with  a  degree  in 
journalism  or  related  field.  Candidate 
should  have  management  experience 
with  a  proficiency  in  desktop  pub¬ 
lishing.  Send  resume  with  salary 
requirements  to  Publisher,  1 503  SW 
42nd  Street,  Topeka,  KS  66609. 

EDITORIAL  PAGE  EDITOR 
The  Virginian-Pilot,  Norfolk,  Vo.,  is 
looking  for  a  persuasive  writer  and  an 
experienced  manager  to  lead  a  four- 
person  editorial  staff.  Preferred  candi¬ 
dates  will  be  politically  conservative. 
They  will  have  a  strong  interest  in  local 
issues  and  in  encouraging  reader  con¬ 
tributions  to  the  page.  And  they  will 
have  a  track  record  of  coaching  and 
developing  people.  Please  send  a 
resume  and  1 2  to  15  examples  of  your 
best  work  to  Stacey  Tice,  Employment 
Manager,  The  Virginian  Pilot,  150  W. 
Bromfileton  Ave,  Norfolk,  VA  23510. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


For  greed,  all  nature  is  not  enough. 

Seneca 


Dow  Jones  &  Company,  Inc.,  a  leader 
in  publishing  and  electronic  information 
services,  has  the  following  opportunities 
available  at  its  Princeton,  NJ  offices. 

Desk  Editors/ Assistant  News  Editor 

Online  Publishing 

We  are  seeking  experienced  pro- 
fessianals  ta  help  produce  our  online 
business  and  general  news  services. 
The  successful  candidates  will  have  at 
least  3  years'  experience  with  a  daily 
newspaper  or  news  service  and  an 
interest  in  exploring  the  possibilities  of 
electronic  publishing.  For  the  Assistant 
News  Editor  position,  candidates  must 
have  5-7  years  of  daily  news  experi¬ 
ence,  including  at  least  1-2  years  as  a 
supervisor.  Please  respond  to  Depart- 
ment-GK. 

New  Media/Internet  Editor 
A  technologically  savvy  editor/writer  is 
needed  to  maintain  a  commercial  web 
server  on  the  Internet.  You  must  be  able 
to  apply  news  judgment  and  editorial 
smarts  to  a  worldwide  web  information 
service.  Candidates  must  have  experi¬ 
ence  in  setting  up  and  maintaining 
information  on  a  worldwide  web 
server,  along  with  a  solid  journalism 
background,  writing  or  editing  experi¬ 
ence  and  published  clips.  Familiarity 
with  PC  operating  systems  (Macintosh 
and  Windows)  is  preferred;  understand¬ 
ing  of  HTML,  HTTP  servers  and  the 
Internet  in  general  is  required.  Please 
respond  to  Department- KF. 

Dow  Jones  offers  competitive  salaries 
and  excellent  benefits.  Send  resume 
with  salary  and  excellent  benefits.  Send 
resume  with  salary  history  and  require¬ 
ments  INDICATING  THE  APPROPRIATE 
DEPARTMENT  CODE,  in  confidence  to: 
Employee  Relations  Department,  Bldg 
#1,  Dow  Jones  &  Company,  Inc.,  PO 
Box  300,  Princeton,  NJ  08543-0300. 
We  are  an  equal  opportunity  employer 
m/f/d/v. 

Dow  Jones  &  Co.,  IrK. 

EDUCATION  REPORTER 

Iowa  kids  have  the  nation's  highest 
scores  on  college  entrance  exams.  They 
lead  the  U.S.  in  moth  and  are  third  in 
reading.  School  districts  around  the 
country  determine  how  well  their  own 
students  are  doing  by  using  the  Iowa 
Tests  of  Basic  Skills.  The  Des  Moines 
Register,  a  15-time  Pulitzer  Prize  win¬ 
ner,  is  looking  for  a  reporter  to  cover 
the  state's  largest  school  district  -  with 
32,000  students,  a  history  of  excellence 
and  the  same  problems  plaguing  other 
urban  schools.  We're  looking  for  a 
journalist  who  can  write  about  tests, 
lunch  menus,  guns,  field  trips,  teachers, 
bureaucrats,  scandal  and  summer  vaca¬ 
tion.  Send  resume  and  cover  letter  to 
Robert  Borsellino,  Metro  Editor,  Des 
Moines  Register,  P.O.  Box  957,  Des 

Moines,  lowo  50304. _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  coll  (31 0)  792-1313. 

I  Fax  Your  Ad  To  (212)929-12^ 
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_ EDITORIAL _ 

EDUCATION  REPORTER  Six-day  com¬ 
munity  newspaper  in  ifie  Sierra  Nevado 
foothills  of  Notihern  Colifornia  seeks  an 
education  reporter.  Candidates  should 
have  one  year  of  experience  or  be  a 
top-notch  Journalism  graduate  with  an 
intership.  Send  resume,  cover  letter  and 
five  clips  ta:  Rob  Spencer,  The  Union, 
1 1 464  Sutton  Way,  Grass  Valley,  CA 
95945. _ 

EXPERIENCED  Reporter  needed  to 
cover  county  government  for  twice 
weekly  in  Oak  Harbor.  Excellent  bene¬ 
fits.  Resume  &  clips  to:  Editor,  News- 
Times,  PO  Box  10,  Oak  Harbor,  WA 
98277 


FEATURES,  LIFESTYLES  EDITOR  for 
Mac-paginated,  6-day  PM.  Write 
features  and  coordinate  page  produc¬ 
tion.  Experience  with  Quark  preferred. 
Send  page,  writing  samples  to  John 
Kerr,  Editor,  Hobbs  Daily  News-Sun, 
201  Thorp  St.,  Hobbs,  NM  88240. 


FRONT  PAGE  DESIGNER 

The  Contra  Costa  Times,  an  award¬ 
winning  daily  in  the  San  Francisco  Boy 
Area,  is  looking  for  a  designer  to  work 
with  a  front-page  coordinator  to  create 
a  Page  1A  with  an  impact.  Page 
designers  work  closely  with  photo, 
graphics  and  the  news  desk.  We  are 
looking  for  a  person  with  superior  news 
judgement  who  also  is  skilled  in  typo¬ 
graphy,  use  of  color  and  pagination. 
This  person  will  hove  excellent  Quark 
skills  and  be  familiar  with  Photoshop, 
Illustrator  or  Freehand.  Send  resume 
and  non-returnable  portfolio  to: 

Jon  Monbve,  Asst.  Graphics  Editor 
Contra  Costa  Times 
2640  Shodelands  Drive 
Walnut  Creek,  CA  94598 


GRAPHICS  EDITOR 

Supervise  photo  staff  and  provide 
overall  direction  for  the  graphic  pres¬ 
entation  of  news.  Position  requires  at 
least  five  years  of  daily  newspaper 
experience,  including  two  years  as  a 
supervisor/manager  and  hands-on 
production  of  photos  and  graphics. 
Must  be  well-organized,  a  team  player 
and  strong  in  people  skills.  Send 
resume,  tearsheets,  references  and  a 
cover  letter  outlining  your  graphic/ 
news  presentation  philosophy  to: 
Walter  Dawson,  managing  editor.  The 
Monterey  County  Herald,  P.O.  Box 
271 ,  Monterey,  CA  93942.  EOE 

TECHNICAL/NEW  MEDIA 
EDITOR 

Editor  &  Publisher  seeks  NYC 
based  technology  editor  for 
information  superhighway  beat. 
Position  will  also  include  edi¬ 
torial  overseeing  of  E&P's  On- 
Line  Network  for  Medio  Infor¬ 
mation,  Ampersand.  Resume, 
salary  reauirements,  references 
a  must,  please  fax  (212)  929- 
1 259,  Attn;  Colin  Phillips  or  moil 
to  11  W.19th  St.,  New  York, 
NY  10011. 


EDITORIAL _ 

HIGH  SCHOOL 
SPORTS  REPORTER 

High  school  sports  come  first  at  The 
News-Sentinel  and  we're  looking  for  a 
reporter  who  knows  that  good  prep 
reporting  goes  beyond  coaches'  cliches 
and  game  summaries.  We're  a  53,000 
Knight-Ridder  PM  that  takes  it  one  day 
at  a  time  and  always  gives  1 10  per¬ 
cent.  The  News-Sentinel  publishes  a 
weekly  PrepSports  section,  doily  prep 
page  and  often  takes  high  school  sports 
to  its  all-local  front  page.  Send  cover  let¬ 
ter,  resume  and  non-returnable  clips  to: 
Jim  Strauss,  Assistant  Managing  Editor, 
The  News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801 


LIFESTYLE  EDITOR 

A  seasoned  staff.  A  new  design.  The 
Greenville  News,  100,000+  circulation, 
needs  Lifestyle  Editor  to  guide  growing 
staff  that  produces  1 1  sections  each 
week.  Join  us  in  the  early  stages  of  a 
redesign.  Candidate  needs  to  be  dis¬ 
ciplined  editor  with  strong  writing  skills, 
excellent  organizational  skills,  creativity 
and  a  thorough  understanding  of  read¬ 
ership  goals.  Please  send  cover  letter, 
resume,  editing  and  writing  samples, 
and  a  one-page  description  of  what 
makes  a  great  frature  section  to:  Ann  L. 
Clark,  Managing  Editor/Features  and 
Administration,  The  Greenville  News, 
P.O.  Box  1688,  Greenville,  SC  29602. 


UFESTYLE  EDITOR 

Creative,  self-assured  editor  needed  to 
supervise  lifestyle/people  coverage  for 
Visalia  Times-Delta,  ambitious  23,000- 
circulation  Gannett  newspaper  in  cen¬ 
tral  California.  Musts:  Strong  design 
skills,  cleverness,  people  skills.  Offbeat 
ideas  welcome.  Editor  will  play  vital 
role  as  liaison  in  community.  Bilingual 
skills  encouraged.  Send  resumes,  sam¬ 
ples  ta:  Tom  Bray,  manoging  editor,  Vis¬ 
alia  Times  Delta,  PO  Box  31,  Visalia, 
CA  93279. 


MANAGING  EDITOR  needed  for 
Southern  California  daily  newspaper 
under  25,000  circulation.  Qualified 
applicants  will  have  previous  daily 
newspaper  experience,  proven  record 
in  leading  and  managing  an  editorial 
staff  and  nands-on  writing  and  editing 
experience.  Bachelor's  degree,  strong 
grammatical  skills  and  computer  know¬ 
ledge  required.  Zone  9.  Please  send 
resume  with  cover  letter  and  salary 
requirements  ta  Box  07194,  c/o  Editor 
&  Publisher. 


MediaNet: 

FAST  SOURCES  FOR  STORIES 

Need  quotes/info  from  experts  and  pra- 
fessionals?  Send  MediaNet  your 
request  ond  we'll  e-nrail  it  overnight  ta 
subscribing  corporations,  consultants, 
associations  and  nonprofit  groups. 
FREE  OF  CHARGE.  Send  name,  pub¬ 
lication  (can  be  withheld),  topic, 
sources/info  sought,  deadline,  and  con¬ 
tact  numbers  to:  e-mail:  71344.2761 
©CompuServe. com;  Fax:  (717)  243- 
1810;Tel  (717)  243-4285. 


NATIONAL  SPORTS  JOBS  WEEKLY 
Media*Administration«Marketing 
(800)  339-4345 


NEWS  EDITOR-  Experienced  reporter 
ready  to  move  up  sought  for  small  daily 
in  Rockies.  Resume  and  clips  to  P.O. 
Box  370,  Rawlins,  WY  82301 .  No 
phone  calls. 


NEWS  EDITOR 

The  York  Daily  Record,  a  42,000- 
circulation  AM,  has  repeatedly  been 
judged  among  the  best  of  its  size  in  the 
state.  We're  in  a  competitive,  fost- 
growing  and  scenic  county  50  miles 
north  of  Baltimore.  We  new  a  skillful 
leader  to  head  our  newsroom  at  night. 
News  editor  will  help  motivate  team  of 
copy  editors  to  produce  well-designed 
pages,  filled  with  crisply  edited  stories. 
He  or  she  will  help  guide  story  ideas 
form  inception  through  pagination  and 
will  work  with  our  design  staff  ta  create 
the  front  page  and  special  projects. 
Send  resume  and  clips  to:  M.E.,  P.O. 
Box  1 201 5,  York,  PA  1 7402.  EOE. 


NEWSROOM  SYSTEMS  EDITOR 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  southeastern  North 
Carolina  is  looking  for  a  newsroom 
systems  editor  to  manage  its  PC-based 
Sll  system  and  train  the  news  staff  in  com¬ 
puters.  The  ideal  candidate  has 
newsroom  experience  and  Sll  training. 
Send  resumes  ta: 

John  Holmes,  Personnel  Director 
Fayetteville  Observer-Times 
P.O.  Box  849 
Foyetteville,  NC  28302 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 

REPORTER--Bright,  educated,  high 
energy  individual  needed  for  Pulitzer- 
winning  daily.  Write  Reporter  Vocancy, 
THE  REPUBLICAN,  Box  209,  Pottsville, 

PA  17901 _ 

REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-page  newsletter  on  heolth 
care  capitation  and  contribute  to 
related  publications.  Must  have  back¬ 
ground  in  heolth  care;  familiority  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  are  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  nomes 
of  references  and  salary  requirements 
ta:  Editorial,  PO  Box  3604,  Reston,  VA 
22090.  EOE. 

REPORTER 

Des  Moines  news  &  entertainment 
weekly  seeks  dashing  writer  who  con 
elevate  our  paper.  Sdid  reporting  and 
writing  skills  a  must.  A  fondness  for 
muckraking  highly  treasured.  Know¬ 
ledge  of  music  a  plus.  Flexible  work 
environment  where  you  can  set  your 
own  destiny.  Send  resume,  clips  ta  Pete 
Kotz,  Cityview,  100  4th  St.,  Des 
Moines,  lA  50309 


Computer  Resoler  News,  the  largest 
weekly  newspaper  covering  the  com¬ 
puter  industry  is  looking  for  an 
aggressive,  self-motivated  reporter. 
Knowledge  of  computers  and  business 
are  a  plus.  Strong  reporting  skills  and 
willingness  to  learn  are  essential.  Our 
pay  and  benefits  are  excellent  (we  even 
hove  on-site  day  care)  and  we  cover  a 
fast-paced,  global  industry  from  six 
offices  in  the  U.S.  and  Europe  with  our 
30+  reporters.  Send  resume  and  writ¬ 
ing  samples  to:  Robert  DeMarzo, 
Editor,  Computer  Resaler  News,  600 
Community  Drive,  Manhasset,  New 
York,  NY  1 1030.  (NO  PHONE  CALLS, 
PLEASE).  EOE. 


SPECIALTY  WRITER 

The  Sun-Sentinel,  Florida's  fastest  grow¬ 
ing  newspaper,  wants  seasoned 
journalist  to  lead  our  coverage  of  fed¬ 
eral  agencies,  with  an  emphasis  on 
immigration  policy.  This  job  includes  a 
wide  variety  of  coverage  such  as  fed¬ 
eral  courts  in  Broward,  Palm  Beach  and 
Dade  counties;  agencies  like  Border 
Patrol;  Immigration  arx)  Naturalization 
Service;  FBI;  DEA;  Coast  Guard  and 
IRS.  Ideally,  the  reporter  should  be 
fluent  in  Spanish  or  Creole  and  have 
knowledge  in  one  or  more  of  the 
specialty  areas  that  are  part  of  this 
beat.  Candidates  must  be  able  to 
translate  complex  issues  into  clear,  pre¬ 
cise  prose  and  should  have  proven 
ability  to  coordinate  work  of  several 
reporters  on  a  single  story  or  work 
alone.  Interested  in  working  for  the 
Tribune  Company  and  in  the  middle  of 
South  Florida's  highly  charged  news 
market?  Are  you  ready  to  hit  the 
ground  running?  Please  send  letter  stat¬ 
ing  interest,  a  resume,  five  clips  and 
three  story  ideas  you'd  pursue  in  South 
Florida  to  Diann  Slattery,  Broward 
Metro  Editor,  Sun-Sentinel,  200  E.  Las 
Olas  Blvd.,  Fort  Lauderdale,  FL  33301 . 
No  telephone  calls,  please. 

SPORTS  EDITOR 

If  your  ideo  of  a  good  sports  section 
revolves  around  game  coveroge,  don't 
respond  to  this  ad.  If  you  are  a  stats 
freak,  this  job  isn't  for  you.  The 
Mercury,  in  Pottstown,  PA  seeks  a 
sports  editor  for  our  30,000  daily  and 
Sunday  to  put  heart  and  soul  into  our 
coverage.  We  want  ta  stress  the  human 
side  of  sports:  The  'unsung  heroes'  ond 
the  flesh-and-blood  stories  and  issues 
that  touch  us  all.  We  want  sports  writ¬ 
ing  that  competes  for  space  on  the  front 
page  of  the  paper,  and  we  want  a 
leader  who  can  motivate  the  staff  to 
produce  quality  work.  If  you  have  the 
ideas,  vision  and  people  skills,  we 
would  like  to  tolk  to  you  about  our 
challenging  opening.  Women  and 
minorities  encouroged  ta  apply.  Please 
send  resume  and  samples  to;  The 
Mercury,  Wolter  L.  Herring,  24  North 
Hanover  Street,  Pottstown,  PA  1 9464. 


TWO  FULL-TIME  reporting  positions- 
one  for  experienced  journalist  and  one 
entry-level.  Open  immediately  at  Zone 
2  daily.  Clips  should  demonstrate  o 
flair  for  hard  news.  Contact  Sue  Ernde, 
editor.  The  Record  Herald,  P.O.  Box 
271 ,  Waynesboro,  PA  1 7268. 


Call  us  about  our  low  contract  rates!  (212)  675-4380 
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HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR:  sharp,  imaginative 
editor  needed  to  direct  staff  of  10  full 
timers  and  several  part-timers  in  cov¬ 
erage  of  high  school,  college  and 
recreational  sports.  Excellent  editing 
and  people  skills  a  must.  Salary  to  mio- 
40's.  Send  letter,  resume  and  work  sam¬ 
ples  to  Bill  Donnellon,  Editor,  Daily 
Record,  P.O.  Box  217,  Parsippony,  hi) 
07054-0217. 

SUNDAY  EDITOR 

A  64,000-circulation  family-owned  daily 
needs  to  fill  a  top  newsroom  position.  The 
Sunday  editor  is  responsible  for  the  edi¬ 
torial  content  of  all  sections  of  the  Sunday 
edition  and  participates  in  leadership  of 
overall  news  operation.  Applicants  must 
have  strong  reporting  and  editing  experi¬ 
ence  planning  and  staff  development. 
We  circulate  in  a  competitive  market  in 
New  York  state's  Capital  Region,  which 
offfers  an  attractive  mix  of  urban  and 
rural  environments.  Send  resume,  writing 
samples  and  editing  samples  to  Thomas 
Woodman,  Managing  Editor,  The  Daily 
Gazette,  PO  Box  1090,  Schenectady,  NY 
12301-1090. 


THE  BALTIMORE  SUN  is  searching  for 
an  experienced  news/design  editor. 
This  person  should  possess  keen  news 
judgment  and  have  substantial  experi¬ 
ence  navigating  a  Mac.  This  person 
should  be  fluent  in  Quark  and  have  a 
good  working  knowledge  of  Freehand, 
illustrator  ana  Photoshop. 

This  person  will  join  a  universal  desk 
that  designs  the;  A-section,  metro  and 
zoned  sections;  daily  and  Sunday  and 
business  sections;  Sunday  real  estate 
section;  and  Sunday  Perspective/ 
Editorial  section. 

Send  resumes  to:  Robert  Nusgart,  Assis¬ 
tant  Design  Director/News,  501  N. 
Calvert  Street,  Baltimore,  MD  21278- 
0001. 


VALLEY  DAILY  NEWS 
34,000  circulation  suburban  newspa¬ 
per  in  Kent,  WA  is  looking  for  the 
following  positions: 

MANAGING  EDITOR 
with  broad  experience  in  all  facets  of 
newsroom  operations.  Strong  writing 
and  editing  skills.  Knowledge  of  how 
graphics  can  work  with  text  to  com¬ 
municate  information  and  ideas.  Good 
management  and  people  skills. 

NEWS  EDITOR 

with  broad  experience  in  daily  news¬ 
paper  copy  desk  work.  Strong  word 
editor,  good  layout  skills.  Proven  man¬ 
ager  with  strong  people  and  communi¬ 
cation  skills.  Comfortoble  in  a  Macin¬ 
tosh  environment. 

GRAPHICS  EDITOR 

responsible  for  creating  maps,  charts, 
infographics  and  illustrations  to  help  com¬ 
municate  ideas  and  information  to 
readers  along  with  text.  Help  create 
and  direct  presentation  of  text  and 
photo  pockages. 

Please  send  cover  letter,  resume  and  no 
more  than  10  samples  of  work  to 
Human  Resources,  PO  Box  130,  Kent, 
WA  98035-01 30 


EDITORIAL 


WRITERS  &  EDITORS  sought  for  start¬ 
up  publication.  Full-time,  part-time  or 
stringers.  Business  writing  experience, 
background  in  Northwest  industries 
essential.  Resume,  samples  to  PO  Box 
645,  Bellevue,  WA  98009-0645. 


ZONE  4  -  100,000  AM  daily  is  seeking 
an  assistant  news  editor  with  sound 
judgement  and  superior  page  design 
skills.  Minimum  of  nve  years  desk  expe¬ 
rience  required.  Salary  is  com¬ 
mensurate  with  qualifications.  Box 
071 92,  Editor  &  Publisher. 


EDITORIAL  SERVICES 


EDITORIAL  SYSTEMS  TECHNICIAN 

European  Stars  and  Stripes  (ES&S), 
located  in  Darmstadt,  Germany,  seeks 
an  editorial  front-end  technician  with  at 
least  two  years  newspaper  electronic 
experience,  preferably  with  HasTech 
Systems.  Successful  candidate  will  be 
required  to  work  shifts  performing  trou¬ 
bleshooting,  design,  operation,  and 
repair  of  existing  prototype  and  exper¬ 
imental  electranic  systems.  Further 
experience  on  PC-based  systems  is 
desirable  as  ES&S  is  in  the  process  of 
buying  a  new  front-end  system.  Salary 
range  of  $30,000-$32,500  p/a  depen¬ 
ding  on  experience,  tax-free  living 
quarters  allowance,  commissary  and  PX 
privileges.  Round-trip  relocation 
expenses  paid. 

Ta  apply,  call  our  New  York  Office, 
(212)  620-3333  for  an  application  (DA 
Form  3433)  and  FAX  application, 
resume  and  cover  letter  to  ES&S,  Attn: 
Human  Resources,  FAX  011-49-6155- 
601421.  Applications  must  be  received 
by;  December  23,  1 994. 


PHOTOGRAPHY 


EQUIPMENT  MANUFACTURING 


PROJEQ  ENGINEER/MANAGER:  Mfr. 
of  pre-  and  post-press  material  handl¬ 
ing  systems  seeks  experienced  project 
engineer/ manager.  Responsibilities 
include  development  of  system  specifi- 
cotions,  identification  and  resolution  of 
system  engineering  issues,  negotiation 
with  customer  and  cantractors,  and 
supervision  of  system  installation  and 
start-up  activities.  Frequent  travel 
required.  Submit  resume  and  work  his¬ 
tory,  salary  requirements,  and 
references  to  Box  07195,  Editor  &  Pub¬ 
lisher. 


PHOTOGRAPHY 


PHOTOGRAPHER-  December  grad,  or 
budding  pro  sought  by  quality  country 
daily  in  Zone  2.  Send  resume  and  sam¬ 
ples  with  return  envelape  to  Box 
071 88,  Editor  &  Publisher. 


PHOTO  DIREQOR 

Seeking  director  of  photography  to 
lead  award-winning,  5-person  photo 
department  for  fully  paginated  daily 
near  L.A.  We  publish  3,000  color 
photos/year.  Successful  candidate  will 
be  versed  in  all  phases  of  photo¬ 
journalism,  possess  demonstrated 
ability  to  manage,  motivate  and  teach, 
hove  good  administrative  skills,  display 
excellent  news  judgement  and  graphic 
skills.  Work  samples,  resume,  scilary  to: 
Steve  Williams,  Daily  Press,  P.O.  Box 
1 389,  Victorville,  CA  92393.  No  colls. 


PHOTOGRAPHER  for  Mac-Paginated 
6-day  PM  that  runs  lots  of  color.  Send 
resume,  samples  to  Janet  Terry,  Associ¬ 
ate  Editor,  Hobbs  Daily  News-Sun,  201 
Thorp  St.,  Hobbs,  NM  88240. 


PRESSROOM 


ASSISTANT  FOREMAN 

A  metropolitan  city  daily  in  Zone  8 
needs  a  pressroom  assistant  foreman. 
This  is  a  hands-on  supervisory  position 
for  an  individual  experienced  with 
double-width  web  offset  presses.  The 
position  demands  equal  technical  and 
numan-relations  expertise.  Night  and 
weekend  work  are  required.  Tell  us 
about  yourself  and  your  salary  require¬ 
ments  in  a  resume  mailed  to  Box 
07200,  Editor  &  Publisher. 


HANDS  ON  press  &  platemaking 
manager.  Must  have  at  least  5  years  on 
Metro  units  with  supervisory  experi¬ 
ence.  Candidate  must  have  proven 
apptitude  for  operating  and  maintain¬ 
ing  5  unit  Metro  offset  press  with  2 
decks.  4  color  experience  required.  This 
is  a  7  day  operation  with  38,000 
circulation.  Send  resume  with  salary 
requirements  to: 

Edward  H.  Murphy,  Personnel  Director 
The  chronicle 
P.O.  Box  40 10 
Elyria,  OH  44036-2010 


PRESSROOM  MANAGER 
Zone  9  doily  newspaper  seeks  experi¬ 
enced  Pressroom  Manager  with 
Urbanite  experience,  newsprint  inven¬ 
tory  ond  commercial  printing.  Send 
resume  &  references  to:  Box  07179, 
Editor  &  Publisher. 


PRODUCnON/TECH 


PRODUaiON  DIREaOR 
Strong,  take-charge  production  director 
needed  to  oversee  all  aspects  of  pro¬ 
duction  of  an  AM,  PM  and  Sunday 
newspaper,  along  with  a  TMC  product 
and  busy  commercial  printing  division 
in  Pennsylvania's  third  largest  market. 

The  position  requires  a  knowledgeable 
director  to  guide  moilroom,  composing 
room  and  pressrexjm  operations,  while 
also  overseeing  classified  and  editorial 
electronic  systems.  The  right  candidate 
will  be  instrumental  in  our  current  pro¬ 
cess  of  converting  to  a  pagination 
system,  with  the  latest  state  of  the  art 
equipment. 

Must  have  thorough  knowledge  and 
experience  in  the  areas  of  management 
and  budgeting,  with  a  strong  belief  in 
training  and  motivation. 

This  challenging  position  offers  an 
excellent  benefits  package,  competitive 
salary  and  the  opportunity  to  live  in 
Northeastern  Pennsylvania,  an  area 
noted  by  national  publications  for  its 
quality  of  life.  Serious  candidates 
should  send  cover  letter,  resume  and 
salary  history  (held  in  strict  confidence) 
to: 


Hal  Marion,  General  Manager 
The  Times-Tribune 
1 49  Penn  Ave. 
Scranton,  PA  1 8503 


PRODUCnON/TECH 

COMPOSING  ROOM  FOREMAN 
The  Mercury,  a  30,000  daily  and  Sun¬ 
day  in  suburb  of  Philadelphia,  seeks  a 
working  composing  room  foreman  for 
the  night-shift  who  possesses  all-around 
Pre-press  expertise  for  our  union  shop. 
Experience  in  all  phases  of  Pre-press 
operations  including  camera  and  pro¬ 
cess  color  stripping.  Must  have  strong 
supervisory  skills,  good  communications 
skills,  and  desire  to  achieve  quality 
objectives  to  make  our  product  top- 
shelf.  Please  send  resume  ond  salary 
requirements  to:  The  Mercury,  Attn; 
Tracy  Reinholt,  24  N.  Hanover  Street, 
Poltstown,  PA  1 9464. 

RESEARCH 

RESEARCH  MANAGER 

We  are  a  75,000  daily  family  owned 
newspoper  publishing  company  looking 
for  a  Market  Research  Manager.  This 
newly  created  position  will  be  responsi¬ 
ble  for  the  coordination  and  analysis  of 
primary  and  secondary  research 
studies  tor  all  areas  of  the  company. 
Will  negotiate  with  outside  research  ven¬ 
dors  and  data  suppliers  and  produce 
research  reports  and  presentations. 
Qualifications  include  exceptional  writ¬ 
ten  and  oral  communication  skills,  profi¬ 
ciency  in  requisite  computer  skills,  a 
degree  in  marketing  analysis  or 
statistics  and  at  least  3  years  of  market 
research  experience.  This  is  an  exciting 
growth  opportunity  in  o  progressive 
company,  ^nd  resume  ond  salary  his¬ 
tory  ta: 


John  F.  Holmes 
Personnel  Director 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 

TRAINING 

COMPUTER  TRAINER 

Baseview  Products,  o  growing  division 
of  Fortune  200  company  is  seeking  self- 
starting  individuals  ta  work  as  software 
installer  and  trainers  in  the  newspaper 
industry.  The  ideal  candidate  for  this 
starting  position  has: 

•A  desire  ta  travel  for  a  living 

•Proven  teaching  and  customer  service 

skills 

•The  ability  ta  troubleshoot  problems 
•Strong  skills  operating  Macintosh  com¬ 
puters 

•Experience  with  QuorkXPress 
•A  knowledge  of  classified  or  display 
advertising,  newsrooms,  circulation  or 
bookkeeping. 

Please  send  a  resume  and  cover  letter, 
detailing  your  Macintosh  experience  to: 

l&T  Director 
Baseview  Products 
PO  Box  1198 
Ann  Arbor,  Ml  481 06 

No  phone  calls,  please. 

Search  and  you  will  find  that  at  the 
base  and  birth  of  every  great 
organization  was  an  enthusiast,  a 
man  consumed  with  earnestness  of 
purpose,  with  confidence  in  his 
powers,  with  faith  in  the 
worthwhileness  of  his  endeavors. 

B.C.  Forbes 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1995 

LINE  ADS  POSITIONS  WANTED 

1  week-S8.20  per  line  1  week-S4  10  per  line 

2  weeks-S7  25  per  line,  per  issue  2  weeks-S3.40  per  line,  per  issue 

3  weeks-S6.35  per  line,  per  issue  3  weeks-S2.85  per  line,  per  issue 

4  weeks-S5  45  per  line,  per  issue  4  weeks-  S2  65  per  line,  per  issue 

Add  $8.50  per  insertion  for  box  service.  Add  S4.50  per  insertion  for  box  service 
Count  os  on  additionol  line  in  copy.  Count  os  on  odditionol  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
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_ ACADEMIC _ 

PUBLISHER/COMMUNICATIONS 
entrepreneur  and  author  will  establish 
University  Press  and  teach.  Available 
now.  Box  07181,  Editor  &  Publisher. 

ADVERTISING 

SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201)  991- 
5496. 

CIRCULATION 

EXPERIENCED  Professional  Circulator 
seeks  immediate  opportunity  in  soles 
development  program  with  newspaper 
or  magazine  in  eastern  Zone  2. 

(516)  588-2735 

EDITORIAL 

AWARD-WINNING  Features  Writer 
with  5-years  experience  at  dailies 
wants  to  work  in  mid-size  or  large 
market.  Religion-writing  experience.  I'll 
let  my  clips  say  the  rest.  Call  Dale 
Emch,  (803)  261-0696. 


COPY  DESK  pro  seeks  step  up  to  News 
Editor.  20  years  in  the  business.  Qual¬ 
ity,  flair,  people  skills,  eye  (or  detail. 
517-788-8073 


_ EDITORIAL _ 

CUPS  A!  XDY 

I  hove  three  years  of  editing,  reporting 
and  layout  experience.  I  speok  fluent 
Hebrew  and  am  willing  to  relocate.  All  I 
need  is  a  job.  Call  Amos  at  (404)  261- 
1986. 


'COPY  EDITOR,  Sports,  Entertainment  or 
Main  Desk.  Seasoned  pro.  Will 
relocote.  ROB:  (818)  506-1872.' 


ELEGANT  Feature  Writer/TV  Critic  with 
sparkle  to  spare  seeks  staff  position  in 
either  capacity  with  newspaper  or 
magazine.  Coll  (914)  632-1305. 

JOURNAUST  with  20  Years  experieiKe, 
including  supervision  of  31 -person 
newsroom  and  $750,000  budget. 
Experience  on  major  doily  newspapers. 
Coll  Dennis  Feolo  ot  (305)  979-9797. 
TRIAL  ATTORNEY,  now  versatile  staff 
writer  for  respected  Europe-based 
weekly,  seeks  reporting  position  in 
Zones  7,  8  or  9.  Available  January. 
Fax  Ross  Crockford  at  The  Prague  Post. 
42  (2)  2487  5050. 

VETERAN  Courthouse  reporter  with 
copy  editing  experience  seeking  com¬ 
munity-minded  newspaper.  Reply  to 
Box  07166,  Editor  &  Publisher. 


WIDE-EYED,  award-winning  editor  of 
area's  best  college  paper  waits  to  be 
unleashed  on  city  desk  of  daily.  Matt 
(801)373-5619,  378  7109. 


ELLIOT  BANFIELD,  an  editorial 
illustrator  whose  work  appears  every 
Friday  on  the  New  York  Times'  'Low 
Page',  seeks  onetime  or  steady  assign¬ 
ments  to  illustrate  newspaper  columns 
and  articles,  call  (212)  473-6772  for 
samples. 
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by  Eric  Freedman 


Shop  Talk  at  Thirty 

HONORING  OUR  ROOTS  AT  THE 
MUSEUM  OF  PRINTING  HISTORY 


WORDS  AND  IMAGES  on  paper  still 
shape  today’s  culture  and  still  record 
tomorrow’s  history,  even  in  our  in¬ 
creasingly  electronic  age.  Lest  we  for¬ 
get,  the  Museum  of  Printing  History, 
tucked  away  on  a  Houston  side  street, 
stands  as  a  continual  reminder. 

There  was  a  time  when  written  com¬ 
munication  was  unknown.  Then,  hu¬ 
man  ingenuity  evolved  from  scratch- 
ings  on  stone  and  clay  to  the  world¬ 
wide,  virtually  instantaneous  dis¬ 
tribution  of  newspapers  and  other 
printed  material. 

The  museum  traces  these  techno¬ 
logical  advances,  from  Mesopotamian 
clay  seals  and  fragments  of  Greek  pa¬ 
pyrus  to  14th  century  Korean  movable 
type,  from  15th  century,  hand-in- 
scribed  European  vellum  to  19th  cen¬ 
tury  hand  presses,  and  on  to  the  20th 
century  linotype  that  presaged  today’s 
high  speed  presses,  desktop  publishing, 
and  transmission  by  satellite  and  mo¬ 
dem. 

The  smell  of  ink  is  pungent  in  a  re¬ 
creation  of  a  mid-1800s  American 
country  print  shop  with  its  stunning 
London-made  Albion  press,  plank 
floors,  and  gleaming  wood-burning 
stove. 

A  wooden  type  cabinet  holds  capital 
letters  in  the  top  drawers,  literally  up¬ 
percase,  and  small  letters  in  the  lower 
“cases”  or  bottom  drawers. 

As  important  as  tools  and  machin¬ 
ery  are,  they’re  merely  artifacts  if  we  ig¬ 
nore  the  contents  of  what  they  can 
print  and  their  ability  to  influence  so¬ 
ciety  and  spark  ideas. 

Some  original  documents  on  display 
helped  shape  Western  culture.  They 
include  pages  from  a  1611  Bible  diplo¬ 
matically  dedicated  by  its  printers  to 
the  “Most  High  and  Mightie  Prince, 
James,  by  the  grace  of  God  King  of 


Freedman,  a  Pulitzer  Prize'iuinning 
reporter  for  the  Detroit  News ,  teaches 
journalism  at  Michigan  State  University. 
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Great  Britaine,  France  and  Ireland, 
Defender  of  the  Faith.” 

It  was  King  James  who  authorized 
the  first  church-approved  English 
translation.  We’re  told,  “No  person  in 
history  has  received  more  recognition 
for  doing  so  little  as  James  of  England. 
All  he  did  was  say  ‘Yes’  and  got  the 
most  printed  book  in  the  history  of  the 
world  named  for  himself.” 

Also  on  display  is  a  first  edition  of 
Harriet  Beecher  Stowe’s  Uncle  Tom’s 
Cabin,  which  helped  crystallize  North¬ 
ern  opposition  to  slavery  before  the 
Civil  War. 

The  colonial  battle  for  press  freedom 


culminated  in  the  First  Amendment, 
in  part  due  to  Parliament’s  draconian 
Stamp  Act,  which  is  posted. 

“Those  who  printed  without  pur¬ 
chasing  the  Stamp  could  be  hanged,”  a 
sign  tells  visitors,  adding  despite  that 
threat,  “No  American  printer  is  known 
to  have  printed  using  the  Stamp.” 

A  bust  of  Benjamin  Franklin,  de¬ 
scribed  as  the  “patron  saint  of  Ameri¬ 
can  printing,  advertising  and  mailing,” 
overlooks  the  exhibit. 

The  bust  faces  the  July  6,  1765,  edi¬ 
tion  of  the  Pennsylvania  Gazette, 
printed  by  Franklin  and  his  partner, 
David  Hall.  Culture  and  history 
merged  on  the  front  page  of  that  day’s 
edition.  It  featured  a  speech  by  the 
colonial  governor  of  His  Majesty’s 
Province  of  New  Jersey,  as  well  as  more 
mundane  items. 

Among  the  latter  were  included  a 
brewery’s  change  of  ownership;  the  an¬ 
nouncement  of  a  230-acre  plantation 
for  lease;  a  reward  offer  for  two  horses 
“stolen  out  of  the  pasture  at  night”; 


and  a  solicitation  for  the  return  of  a 
runaway  indentured  English  servant 
named  William  Sanders. 

Newspapers,  it  has  been  said,  are  the 
raw  material,  the  rough  first  draft  of 
history.  Although  no  longer  the  single 
most  dominant  source  of  information 
in  American  society,  they  retain  im¬ 
pact  and  drama. 

Consider  some  of  the  original  front 
pages  on  display. 

For  example,  a  March  1777  report  in 
London’s  St.  James  Chronicle  covered 
rebel  leader  George  Washington’s 
crossing  of  the  Delaware  River.  The 
Olympia  (Wash.)  Pioneer  &  Democrat’s 


May  8,  1857,  edition  reported  the 
shameful  U.S.  Supreme  Court  decision 
in  the  Dred  Scott  case. 

On  July  7,  1876,  the  Harrisburg, 
Penn.,  Daily  Patriot  gave  its  readers  an 
account  of  Col.  George  Custer’s  defeat 
at  Little  Big  Horn. 

The  Boston  Globe’s  July  21,  1969, 
headline  announced  man’s  first  land¬ 
ing  on  the  moon. 

Disgraced  President  Richard  Nixon’s 
resignation  was  bannered  in  the  Aug. 
9,  1974,  Houston  Post. 

Today,  instantaneous  communica¬ 
tion  lets  us  watch  news  as  it’s  being 
made  around  the  world.  However,  the 
museum  reminds  us  that  it  often  took 
time  for  news  to  end  up  in  newspapers. 

It  was  nearly  five  weeks  after  the 
Alamo  fell  before  Eastern  papers  re¬ 
ported  the  battle.  When  details  of  the 
massacre  appeared  on  April  12,  1836, 
one  account  included  Sam  Houston’s 
graphic  description  of  how  dead 

(See  Shop  Talk  on  page  43) 
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The  colonial  battle  for  press  freedom  culminated  in 
the  First  Amendment,  in  part  due  to  Parliament’s 
draconian  Stamp  Act,  which  is  posted. 


Enter  1994  Marketing/Promotion  Sticcesses 

Your  Crowning  Achievements 


Editor  &  Publisher  and  the  International  Newspaper 
Madceting  Association  annually  recognize  excellence 
in  newspaper  marketing.  This  awards  competition 
was  first  announced  in  1931  “not  only  to  reward 
newspaper  promotion  of  especial  merit,  but  to  cre¬ 
ate  proper  appreciation  by  proprietors,  publishers, 
and  promotion  men  themselves  of  the  importance 
of  their  woik  in  newspaper  development.” 

By  entering  your  best  promotion/marketing  pro¬ 
jects,  you  are  providing  recognition  for  your  staff’s 
efforts  and  you  are  contributing  your  ideas  for  the 
benefit  of  the  newspaper  industry  worldwide. 

Awards  will  be  presented  at  the  INMA  International 
Conference,  May  14-17,  1995,  Park  Plaza  Hotel, 
Boston,  Massachusetts. 


Nineteen  categories  are  represented  in  five  general 
groups: 

In-Paper  Promotion 
Printed  Materials 
Outside  Media 
Marketing  Materials 
PR-Intemal  Affairs 

Entries  compete  in  one  of  four  circulation  groups: 
Under  50,000 
50,000-100,000 
100,000-200,000 
Over  200,000 

For  complete  rules  and  entry'  forms  call  INMA  at 
(214)  991-5900;  fax  (214)  991-3151. 

Or  call  Larry  Burnagiel  at  Editor  &  Publisher, 
(212)  675-4380;  fax  (212)  929-1259. 


E&P  and  the  INMA  are  proud  of  the  contribution 
this  competition  has  made  to  the  newspaper  indus¬ 
try  and  we’re  pleased  to  continue  the  tradition. 
We  invite  you  to  participate  in  this,  the  60th, 
E&P/INMA  Awards  Competition. 


Deadline  For  Entry 
February  1, 1995 
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LET’S  TALK 

CUSTOMER  SERVICE. 


Is  Your  Team  Giving  You  the 
Attention  You  Need? 

MicroVoice  delivers  high-performance  aiidiotext 
solutions  through  a  winning  combination  of  ded¬ 
icated  people,  a  commitment  to  excellence,  and 
the  latest  technology  available. 

MicroVoice  provides  audiotext  services  to  the 
largest  newspapers  in  the  country.  We  make 
implementing  audiotext  easy  and  profitable. 
We’ve  assembled  a  team  of  experienced,  cus¬ 
tomer-focused  professionals,  ready  to  deliver 
state-of-the-art  technology  and  extensive  market¬ 
ing  support  that  will  ensure  you  winning  results. 


The  race  to  deliver  useful,  comprehensive  infor¬ 
mation  -  quickly  and  easily  -  continues  to  accel-  - 
erate.  You  need  a  crew  that  will  keep  you  on 
track  and  moving  forward  -  and  that’s  what 
MicroVoice  Team  Customer  Service  is  all  about. 

To  learn  more  about  MicroVoice  and  the 
products  we  deliver,  call  our  CrewTZlhief  at 
1*800.553.0003. 
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